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Scripture  Engagement  
 

“The  App  of  God:  Getting  100  Million  Downloads  is  More  Psychology  than  
Miracles”  
July 2013 
Nir & Far Blog (full version of article published in The Atlantic) 
www.nirandfar.com/2013/07/the-app-of-god-getting-100-million-downloads-is-more-psychology-than-
miracles.html 
 
This article on the success of YouVersion is written upon its 100 million download. It examines the 
app’s creation and growth. Despite multiple buyout offers, the Bible app creators and funders refused to 
use the app for profit, stating “The goal is to reach and engage as many people as possible with 
Scripture. That’s all.” Much more than a mobile Bible study guide, the Bible app helps users form a Bible 
reading habit without intimidating them with the entire Bible at once. Based on research and work with 
Google engineers, the app has focused on maintaining “ease of use,” one of the most significant drivers 
of user retention. Based on the psychological idea that “by making an intended behavior easier to do, 
people do it more often,” the app has worked to make Bible engagement as frictionless as possible by 
incorporating audio tracks and arranging readings so that more captivating readings are completed 
upfront to increase completion rates. However, most YouVersion users do not register for reading 
plans, but rather use the app to share verses via social media or simply in place of a paper version of the 
Bible. 
 

“All  Ear”  
July 5, 2013 
Scripture Union Canada 
http://jumpintotheword.com/2013/07/05/all-ear/ 
A Bible translator in Africa was having a difficult time finding a local word for “obedience” until he 
inadvertently demonstrated this idea by whistling for his dog, who immediately came rushing to his 
side. When a local person exclaimed something that meant “your dog is all ear,” the missionary decided 
to use this translation for obedience: “to be all ear.” This devotional by Scripture Union Canada 
President Dr. Lawson Murray looks at the differences between Bible reading and Bible engagement 
using Scriptural support. Rather than simply hearing the Word, it is important to live the Word 
authentically and consistently, to be all ear. 
 

“Helping  to  Save  North  American  Young  People  from  Suicide”  
September 2013 
OneHope 
http://onehope.net/enewsletter/north-american-young-people/ 
 
Research shows that 11 percent of young people in the U.S. have suicidal thoughts. In conjunction with 
an online ministry called My Broken Palace, a website that has allowed almost 13,000 young people to 
connect with one another and with adults for prayer, support and counseling, OneHope works to 
engage this next generation with God’s Word and change this statistic. Together, they developed the 
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Book of Hope, which is designed to “engage and speak to the heartfelt needs of children and youth within 
various cultures.” This book, along with other projects they have worked on, has helped 75 percent of its 
participants seek counsel when facing difficult problems. 
 

“Pastor  Alert!”  
Sept. 7, 2013 
Scripture Union Canada 
http://jumpintotheword.com/2013/09/07/pastor-alert/ 
 
In light of the decreasing number of Bible readers and the finding that 87 percent of church attendees 
want practical help in understanding the Bible, this entry offers resources for pastors to recommend to 
their congregants, whatever their Bible reading goals may be. Dr. Lawson Murray recommends 
“Encounter with God,” “Daily Bread,” and “Closer to God” to take adults through the entire Bible in 
about four years. He recommends the “Essential 100 Challenge” to help readers grasp the essence of the 
text, and he encourages utilization of “theStory,” a free daily online Bible reading guide for adults that 
utilizes a chronological reading plan. 
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Next  Generation  
 

“Digital  Natives,  Digital  Immigrants  Part  2:  Do  They  Really  Think  Differently?”  
November/December 2011 
On the Horizon 
www.tecnologiaycambioeducativo.uanl.mx/DOCUMENTOS/4-
Digital%20natives,%20digital%20immigrants%20part2.pdf 
 
This is a follow-up to an article looking at differences between the current Digital Natives and their 
predecessors in the educational system. The article looks at the neurobiological and psychological 
evidence for those differences as a result of learning via digital means. Research has shown that the 
brain changes and reconfigures its cells throughout one’s lifetime due to a variety of stimuli. Thinking 
patterns are also believed to change depending on one’s experiences to the extent that people who grow 
up in different cultures do not just think about different things, but rather, their thought processes 
themselves are different. These differences are especially notable when it comes to categorizing, logic, 
memory, perception and rule application. Likewise the digital world, in which the next generation has 
grown up, significantly affects the thought processes of these individuals, sometimes creating problems 
in intergenerational communication. It is important to remember that, although it seems that these 
Digital Natives have issues such as a shorter attention span and less creativity, these deficiencies are in 
light of the “old ways of learning.” 
 
“Who—and  What—is  Shaping  Next  Generation  Pastors?”  
2011 
Leadership Network 
 
Pastors under the age of 40 are leading their churches into “multisite ministry, community service, 
global impact and church planting.” In an attempt to focus on these aspects, they also focus significantly 
less on money and buildings. Although they intently pursue older mentors, they also rely heavily on 
other young pastors, as they desire to see their churches look significantly different than those of prior 
generations. They often utilize teaching teams in order to encourage congregants to hear a variety of 
wise voices. 
 

“Learning  to  Read  the  Gospel  Again”  
Dec. 7, 2011 
Christianity Today 
www.christianitytoday.com/ct/2011/december/learninggospelagain.html 
 
The decline of mainline Christianity is resulting in declining church membership and increasing church 
closings across denominations. David Hollinger, president of the Organization of American Historians, 
points to two key factors as possible causes of this phenomenon. First, the declining birthrates within 
mainline denominations are resulting in a decrease in church attendance as couples are often waiting to 
have children until they are set in their careers. This leads to smaller families. The second, more 
complicated factor is that the church is failing at the “ ‘acculturation’ of their children.” Hollinger points 
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back to the 1960s as a time when, as a result of secularist attacks on Christianity, mainliners became 
bashful about their Christian faith, turning their families toward social projects and slowly away from 
the Gospel. 
 
A youth and discipleship study by Slavic theologian Jana Struková suggests that, in order to better reach 
this lost generation, the church must promote a renewed sense of Christianity as a vocation, “a ‘voicing’ 
of the Gospel into language that speaks directly to the reader or listener.” It would seem that we are not 
meeting this challenge to the fullest extent possible. A survey of adult classes and Sunday sermons 
found that thematic life-management applications, not deep Scriptural truths, are the primary topics of 
discussion. Children’s ministry, summer camps and Sunday school classes also focus largely on 
entertainment value, often missing the heart of the Gospel. In the words of youth ministers Kenda 
Creasy Dean and Ron Foster, young people “look to the church to show them something, someone, 
capable of turning their lives inside out and the world upside down. Most of the time we have offered 
them pizza.” Maybe the best thing to do is to teach churchgoers of all ages to read the Gospel and to 
love it intimately. 
 

“A  Profile  of  Churches  and  Other  Congregations  with  Significant  Young  Adult  
Participation”  
2012 
Faith Communities Today 
http://faithcommunitiestoday.org/profile-churches-and-other-congregations-significant-young-adult-
participation 
 
The Faith Communities Today (FACT) 2010 national survey collected data from 26 congregational 
surveys and, over time, produced reports based on the analysis of those results as they relate to timely 
themes. One such resource looked at young adults in faith communities. As research from a number of 
sources shows that a growing percentage of young adults are not connected to any religion, the question 
of how churches can attract, encourage and utilize young adult participation is raised. This piece looks 
at the 16 percent of congregations surveyed with significant young adult populations (at least 21 
percent between the ages of 18 and 34). The data show that those communities with a large percentage 
of members from ethnic minorities also tended to have significant numbers of young adults. More 
young adults also tended to flock towards churches that were mid-sized, high tech, in a state of growth, 
located in newer suburbs, programmatically strong (even if they are not young adult-specific), more 
recently established, more evenly split between men and women, and with a high focus on spiritual 
practice and vitality. A deeper look at the qualities of those churches successfully reaching young adults 
is found in the case studies, also available within the research report. 
 

“For  the  Bible  tells  me  so?”  
2012 
University of KwaZulu-Natal 
www.scripture-engagement.org/content/bible-tells-me-so 
 
The typically “flat narratives” often found in children’s Bibles builds on the assumption that children are 
incapable of engaging with the Bible on a more critical, theological level. However, this manner of 
storytelling often has a negative impact on the ways children perceive the Scriptures as static and 
irrelevant in adulthood. This study looks at the critical and theological abilities of children to engage 
with the Bible. Children in grades 1 and 4 participated in Contextual Bible Studies, and their level of 
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engagement with biblical concepts was compared with the readings in a traditional children’s Bible. 
More research is needed in this area to come to a full conclusion. 
 

“Attitudes  &  Behaviors  of  Youth:  A  Global  Study”  
2012 
OneHope 
http://issuu.com/onehope/docs/aby_book_sv_web-b 
 
This research in the largest known study of its kind examines the daily life of teens and trends around 
the world from 2007 to 2011. It reveals a teenage norm that holds true across cultural and religious 
boundaries around the world. Research shows that the influence of religious texts, positive family 
experiences and involvement in a faith community are crucial in producing spiritually vibrant teens 
with the ability to stay strong in the midst of negative influences and circumstances. The analysis 
begins by detailing the results on a number of topics relating to global teens pertaining to family, media, 
substance abuse, sexual influences and behavior, violence, and Scripture engagement. Next, the key 
findings from the countries surveyed are broken down individually for comparison. The extensive data 
in this report makes it one to be utilized over and over again. 
 

“Research  Examines  the  Role  of  Healthy  Families  in  Youth  Ministry”  
May 3, 2012 
Barna: Millennials 
www.barna.org/barna-update/millennials/565-research-examines-the-role-of-healthy-families-in-
youth-ministry 
 
As a part of its Faith That Lasts project, Barna examined the dynamics of the faith formation of 
teenagers. One element explored was the “degree to which Christian youth leaders expose teenagers to 
healthy Christian families” as a part of their strategy. Overall, 22 percent of youth leaders said that 
intentionally exposing students to healthy Christian families was a major part of their strategy, 24 
percent said it played a minor role, and 42 percent said that although this was important, it played no 
role in their ministry. Interestingly, those churches with a higher percentage of teens, as well as those in 
urban and Southern contexts, tended to place more importance on family exposure. Youth leaders with 
10 or more years of experience and those with seminary degrees were also more likely to make this a 
major part of their strategy. Although evidence of the effectiveness of a family emphasis in youth 
ministry, “it is hard to imagine young people developing into the full expression of spiritual maturity 
without more intentional exposure to strong family models.” 
 

“2013  Millennial  Impact  Report”  
2013 
Achieve 
www.themillennialimpact.com/2013Research 
 
This year’s Achieve research – in addition to gathering information online via 14 research partners – 
conducted usability testing with video feedback of the online presence of nine nonprofits. The top 
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takeaway from this latest research was that millennials support causes over institutions. As such, 
organizations looking to gain this support must work to inspire them and show how their support can 
make a tangible difference on the wider issue. In order to keep these young supporters engaged, it is 
important to effectively utilize mobile technology and social networking. With so many voices in the 
social media landscape, millennials selectively choose between one and five organizations with which to 
most actively engage – overlooking the noise created by others. Although millennials prefer online 
training programs to those completed in person, they place a high value on volunteering for the 
organizations they support. Whether in volunteering their time or their finances, millennials like to 
invite friends and family members to join them on ventures that inspire them.  
 

“Teens  and  Technology  2013”  
May 13, 2013 
Pew Internet & American life Project 
www.pewinternet.org/Reports/2013/Teens-and-Tech.aspx 
 
“Smartphone adoption among American teens has increased substantially and mobile access to the 
Internet is pervasive.” Approximately one in four teens is a “cell mostly” Internet user, meaning that 
they tend to use their phone over a computer or other device to access the Internet. This serves to give 
teenagers access to Internet and the connections that come with it at all hours of the day. 

“GenY  is  Coming  —  Are  You  Ready  for  Us?”  
May 16, 2013 
Christian Leadership Alliance 
http://blog.christianleadershipalliance.org/2013/05/16/geny-is-coming-are-you-ready-for-us/ 
 
As the members of Generation Y age into the workforce and climb up the ladder into leadership, 
organizations will have to discover how three generations (Baby Boomers, GenX and GenY) will be able 
to work together. This article looks at the things this generation looks for in a job, including “more than 
two weeks of vacation,” “a chance to make friends,” and “a job that most people look up to and respect.” 
Millennials can be a good asset to an organization, as they value continuous professional and personal 
development, are more able to switch their attention between media platforms than those from 
previous generations, know how to effectively engage their peers on social media, and are motivated by 
more than money. Companies can keep millennials from moving on to other organizations by providing 
on-the-spot recognition, offering an environment that encourages creativity without fear of criticism, 
and allowing them to work collaboratively with their colleagues and employers.   

“Listening  to  Young  Atheists:  Lessons  for  a  Stronger  Christianity”  
June 6, 2013 
The Atlantic 
www.theatlantic.com/national/archive/2013/06/listening-to-young-atheists-lessons-for-a-stronger-
christianity/276584/ 
 
In order to gain some insight into why young people become atheists, a nonprofit called Fixed Point 
Foundation launched a nationwide campaign to interview irreligious students in atheist students 
groups. Over the course of many interviews, they learned a number of interesting things about this 
group of American college-aged atheists: 
 
� They had attended church, and they chose their current worldview in reaction to Christianity. 
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� The mission and message of their churches was vague. They had difficulty connecting the messages 
they heard preached frequently (social justice, community involvement, “being good”) and Jesus. 

� They felt their churches offered superficial answers to life’s difficult questions. 
� They expressed their respect for those ministers who took the Bible seriously. Surprisingly, they 

respected those Christians who proselytized, as they saw this as a sign of deep commitment and 
belief. 

� Most embraced unbelief between the ages of 14 and 17. 
� The decision to embrace unbelief was often an emotional one, often linked to deep sadness and/or 

tragedy. 
� The Internet factored more heavily into their conversion to atheism than key people, books, etc. 
 

“The  Proper  Care  and  Feeding  of  Emerging  Adults:  Part  1”  
June 24, 2013 
Fuller Youth Institute 
http://fulleryouthinstitute.org/articles/the-proper-care-and-feeding-of-emerging-adults 
 
For more than a decade, emerging adulthood (ages 18 to 29) has been recognized as a separate 
developmental life-stage. This age group has spent more time and energy on secondary education and 
has more choices than ever before (career, marriage, parenthood). Leading researcher Jeffrey Jensen 
Arnett proposes five distinguishing features that distinguish it from adolescence or adulthood as the 
age of: 

1. identity exploration 
2. instability 
3. self-focus 
4. feeling in-between 
5. possibilities 

 
These emerging adults are exploring their desires, particularly in work and love. A large majority is 
looking for a career that does some good in the world (86 percent), and many would prefer to enjoy 
their career over making a lot of money (79 percent).  With regards to romantic relationships, although 
nearly 80 percent of emerging adults are involved in some kind of romantic relationship, 86 percent 
believe that taking the time to choose the right partner will help their marriage to “last a lifetime.” 
 
As parents and other mentors look for ways to guide these emerging adults, they must be curious 
without interfering. According to a 2007 study in the Journal of Family Psychology, the more emerging 
adults felt controlled by their parents, the more difficulty they experienced in making committed 
choices and feeling certain about those choices. 
 

“The  Proper  Care  and  Feeding  of  Emerging  Adults:  Part  2”  
July 8, 2013 
Fuller Youth Institute 
http://fulleryouthinstitute.org/articles/the-proper-care-and-feeding-of-emerging-adults2 
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After looking at the characteristics of emerging adults, this article looks at the ways in which parents 
and mentors can recognize that these young adults are ready to launch and provide them with the tools 
they need to do so effectively. In order to claim adult status, emerging adults believe that they need to 
be able to accept responsibility for themselves and become financially independent. Still, research shows 
that some financial support from parents improves their chances of success in making the transition to 
adult roles. If a balance and flexibility are not maintained, research shows that communication between 
parents and young adult children will suffer, and these children will become dependent on their parents 
to fight their battles for them. If despite financial dependence parents are able to formally acknowledge 
their child’s adulthood by recognizing their child’s decision-making ability, demonstrating respect for 
the child, and recognizing important life transitions, the emerging adult is empowered to continue 
maturing when difficulties arise. 
 
“The  State  of  Vacation  Bible  School”  
July 9, 2013 
Barna Group 
www.barna.org/barna-update/family-kids/619-the-state-of-vacation-bible-school 
Barna research shows that 43 percent of Americans who accept Jesus as their savior do so before the age 
of 13, and 64 percent do so before the age of 18. Although nine out of 10 pastors indicate that their 
church offers a Sunday school program for children, the extra time available in the summer has allowed 
for Vacation Bible Schools (VBS) as far back as the 1870s. The goal of VBS is to help children inside and 
outside of the church to develop spiritually and to prepare them to become spiritually developed adults. 
In 2012, 68 percent of American churches offered VBS, down from the 81 percent in 1997. Based on 
recent findings, Barna’s vice president believes that VBS is still a key way for churches to minister to 
kids and parents in their community. That opinion is based on VBS’s content and delivery flexibility, its 
intensive time frame, and its focus on fun. It is also a good way to engage young adults in service. 
Although young adults often feel underutilized and ill equipped for adult ministry, the summer time 
frame and work with children makes this a perfect placement. Finally, a successful VBS is one with 
specific objectives, whether that involves conversions or increased church membership. 
 

“Leading  Gen  Y:  Lessons  Learned  Along  the  Way”  
July 15, 2013 
Christian Leadership Alliance 
http://blog.christianleadershipalliance.org/2013/07/15/leading-gen-y-lessons-learned-along-the-way/ 
 
With Generation Y (those born between 1984 and 2002) entering the workforce, it is necessary to 
change habits of recruiting, hiring, training and mentoring these emerging leaders if they are to be 
successfully and effectively implemented. Some recommendations include: 
� Be honest and authentic: give consistent, specific feedback on how they can improve, as well as 

praise 
� Explain why: unglamorous jobs are a part of the team’s larger picture 
� Help them discover their strengths: allow them to grow and expand their wings, even if it means 

giving up some control 
� Connect poor decisions with real consequences: teach hard lessons about work ethic 
� Provide intentional learning opportunities: use books, discussions, etc., to expose them to new 

experiences for personal growth  
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“Students  Prefer  Print  for  Serious  Academic  Reading”  
July 17, 2013 
The Chronicle of Higher Education 
http://chronicle.com/blogs/wiredcampus/students-prefer-print-but-not-books-for-serious-academic-
reading/44871 
 
Although use of e-readers is increasing, a study found that, among the students surveyed, Millennials 
still prefer reading long texts and academic selections in print. Although the students said that they 
almost always used e-book readers for nonacademic reading, they relied on paper printouts for their 
academic learning. They reported that they preferred print when they “really wanted to get work done.” 
It is possible that the current college and graduate students actually belong to a generation before the 
first truly digital generation, as their high school experiences included textbooks. With more and more 
secondary schools using technology and digital learning exercises, the next wave of college students may 
be more drawn to digital texts. 
 

“75%  of  Young  Donors  Turned  Off  by  Out-of-Date  Web  Sites”  
July 18, 2013 
The Chronicle of Philanthropy 
http://philanthropy.com/article/Young-Donors-Want-Web-Sites-To/140435/ 
 
A new survey finds that three out of four millennial donors (those born from 1979 to 1994) were turned 
off when a nonprofit’s website had not been recently updated. Although they appreciated some 
information about the organization’s cause, six out of 10 said that they looked for nonprofits to also 
share stories about successful projects on the website. Although the study showed that young donors 
tended to give in small amounts (63 percent gave $100 or less), they were open to giving more regularly. 
About 52 percent said they would be interested in making monthly donations, while 70 percent said 
they would be willing to raise money for an organization they cared about. Probably the most common 
philanthropic experience for millennials involved raising funds through a walk or race. The majority of 
young donors (84 percent) preferred to give online, and they generally had most of their significant 
interactions with nonprofits online, as well (Facebook, Twitter, email). In an effort to help nonprofits 
better market to young donors, the researchers also provide a video (posted with the article) featuring 
young donors as they viewed and critiqued a variety of nonprofit websites. 
 

“The  Coming  Rise  of  the  Religious  Left”  
July 18, 2013 
FaithStreet 
http://www.faithstreet.com/onfaith/2013/07/18/the-coming-rise-of-the-religious-left 
 
Although there has traditionally been more academic, media and popular interest in religious 
conservatives, a new religious orientation scale found that, while religious conservatives comprise 28 
percent of the American population, the percentage of religious progressives is not very far behind at 19 
percent. According to the survey results, religious progressives face a number of unique challenges, 
most notably the racial and religious pluralism among their ranks, which makes it difficult to “put 
forward a coherent message.” However, because the average age of these religious progressives is 44 
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(compared to 53 for religious conservatives), it seems that they may have stronger future growth 
potential. 
 

“Millennials  Aren’t  Becoming  Their  Parents”  
July 22, 2013 
The NonProfit Times 
www.thenonprofittimes.com/news-articles/millennials-arent-becoming-their-parents/ 
 
The 2013 Millennial Impact Report introduced new Millennial Impact Benchmarks in its most recent 
edition. These benchmarks outline three levels of millennial engagement: 
� Inviting: Organizations should take the first step to connect with and involve millennials. The top 

three motivators of millennials for getting involved are passion (79 percent), meeting people (56 
percent) and expertise (46 percent). 

� Immersion: It is important for organizations to design programs with millennials, not just for them. 
� Impact: The ultimate goal of successful organizations is to provide leadership, service and 

transformational opportunities to allow millennials to affect their community. 
 

“Why  Millennials  are  Leaving  the  Church”  
July 27, 2013 
CNN Religion Blog 
http://religion.blogs.cnn.com/2013/07/27/why-millennials-are-leaving-the-church/ 
 
When the author, herself an older millennial, explained to church leaders that on the basis of surveys 
and testimonies, young adults perceive evangelical Christianity as too political, exclusive, limiting, old-
fashioned, unconcerned with social justice, hostile towards gays and lesbians, and in conflict with their 
intellectual integrity, she found that the Christian leaders to whom she spoke thought that the solution 
would take a few stylistic adjustments. The fact that many millennial Christians are being drawn toward 
high-church traditions because of their unpretentious liturgy illuminates the idea that young adults are 
looking for a change in substance, not style. She goes on to explain those things that are important to 
her generation, many of which come down to a desire for genuine conversation and an environment in 
which to experience and share the love of God. 
 

“The  Invisible  Generation”  
July 29, 2013 
Christianity Today 
www.christianitytoday.com/women/2013/july/ignored-grey-haired-christians.html 
 
When an author asked readers to send her stories about their lives as women in the church in 
preparation for an upcoming book, she was overwhelmed by the number of middle-aged women who 
“felt invisible or ignored by the church.” As churches move toward incorporating young people and their 
culture into their ministry, many of these women who had faithfully served their church communities 
were replaced with “artful hipsters and energetic young people.” 
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“Meet  the  Newest  Generation  of  Philanthropists”  
July 30, 2013 
Skoll World Forum 
http://skollworldforum.org/2013/07/30/the-newest-generation-of-philanthropists/ 
 
Although a study by the Journal of Personality and Social Psychology found that millennials are less 
interested in donating to charities, helping the environment, or participating in civic engagement than 
the previous two generations, the author poses the possibility that millennials are simply redefining 
what it means to be a “philanthropist.” Organizations like DoSomething.org offer an innovative 
approach to dealing with millennials, allowing them the personal connection and inspiring choices they 
desire when making a contribution. Millennials want to give to causes they are passionate about, but 
they also desire a sense of humanity when dealing with organizations that often remain faceless. 
Although their type of social media advocacy is often known as “slacktivism,” the potential for higher 
giving toward and engagement with organizations is an achievable goal with the millennial population. 
 

“Born  and  Raised:  More  Americans  Are  Being  Raised  Without  Religion  and  
Choosing  to  Stay  that  Way”  
July 31, 2013 
Huffington Post 
www.huffingtonpost.com/daniel-cox/born-and-raised-more-amer_b_3682847.html 
 
The growing number of religiously unaffiliated millennials has lent itself to two explanations: that 
millennials are leaving temporarily because they do not like churches or that they are leaving 
permanently because they have fundamental problems with religion. However, both of these ideas 
overlook an important shift in religious affiliation: “more Americans are being raised in nonreligious 
homes.” As the ranks of the religiously unaffiliated have grown, so has the number of those being raised 
in nonreligious households. While only 5 percent of Baby Boomers report being raised in a religiously 
unaffiliated home, 13 percent of millennials report being without a religion. Additionally, the growing 
durability of nonreligious identity as a result of increasing religious diversity, shifting marriage 
patterns, and acceptance of nonreligious views has served to keep those raised unaffiliated outside of 
the church. Instead of “luring back” those who were once a part of their religious community, churches 
are now facing the prospect of trying to attract “those with no formative religious experiences to draw 
on.” 
 

“Why  Aren’t  Black  Millennials  Leaving  the  Church?”  
Aug. 21, 2013 
Relevant 
www.relevantmagazine.com/god/church/why-aren%E2%80%99t-black-millennials-leaving-church 
 
Although many studies have shown that the number of millennials who do not identify with a religion 
has been rising, a closer look at Pew’s Religious Landscape Survey shows that black millennials are, in 
fact, not leaving the Church. In 2007, they made up 24 percent of Historically Black Churches, which 
was the same percentage as their parents’ generation. These numbers have changed little from 2007 to 
2012. Generally speaking, surveys have showed that “blacks are more invested in the practices and 
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rituals associated with church life,” and the church has historically played an important role in black 
communities. 
 

“5  Reasons  Millennials  Stay  Connected  to  Church”  
Sept. 17, 2013 
Barna: Millennials 
www.barna.org/barna-update/millennials/635-5-reasons-millennials-stay-connected-to-church/ 
 
When millennials are asked what has helped their faith to grow, “church” does not even make the top-
10 factors. However, in the midst of conversations about why millennials are leaving the church and 
those aspects of their relationship that are not working, Barna Group looks at what is working and what 
more churches can do to engage these young adults. A majority of millennials claim to pray each week, 
about one quarter of 18- to 29-year-olds are practicing Christians (attend church at least once a month; 
religious faith is very important in their life), one-quarter say they’ve read the Bible or attended a small 
group in the past week, and one in seven have volunteered at church in the past week. Based on its 
findings, Barna Group lists five ways in which churches have successfully connected with millennials 
that should be replicated: 
 
1. “Make room for meaningful relationships.” 

a. “Seven out of 10 millennials who dropped out of church did not have a close friendship with 
an adult and nearly nine out of 10 never had a mentor at the church.” 

2. “Teach cultural discernment.” 
a. Millennials need guidance on engaging culture meaningfully and from a Christian 

perspective as a way to navigate the messages they receive from pop culture. 
3. “Make reverse mentoring a priority.” 

a. Young people want to be heard and taken seriously now, not just in the future. 
4. “Embrace the potency of vocational discipleship.” 

a. “Millennials who have remained active are three times more likely than dropouts to say they 
learned to view their gifts and passions as part of God’s calling.” 

5. “Facilitate connection with Jesus.” 
a. “Millennials who remain active are more likely than those who dropped out to say they 

believe Jesus speaks to them personally in a way that is real and relevant.” 
 

“The  Biggest  Story”  
Sept. 26, 2013 
Willow Creek Association Blog 
www.wcablog.com/2013/09/the-biggest-story/ 
 
This webcast interview with Erwin McManus of Mosaic centers around the importance of Scripture in 
the lives of millennials, particularly those “nones” who are leaving the church. One unique characteristic 
of this generation is its desire to run toward truth and authenticity, a desire that has, unfortunately, led 
them to run away from shallow biblical teachings of their childhood. In their experience, the church 
offers less than they believe and hope to be out there, and Erwin McManus expresses the church’s need 
to call its members to more – rather than allowing them to settle for less. He encourages the church to 
present the Bible as a story rather than just a document or a source of argument. If the biblical narrative 
is, as we believe it to be, a story of wonder in which we can find ourselves, the church needs to open its 
pages to these millennials to allow them to experience the details of the story for themselves. For 



 

Research Review 0713-1013 – Global Scripture Impact 15 

example, Mosaic’s Letters program encourages people to study a book of the Bible in great detail over 
the course of one day and ask the questions that truly matter to them in an environment that is both 
safe and honoring to those difficult questions. If the Bible is sufficient to answer life’s questions, it is 
important to allow those with difficult questions to ask them without fear that God’s Word will not be 
enough. 
 

“How  Technology  is  Changing  Millennial  Faith”  
Oct. 15, 2013 
Barna: Millennials 
www.barna.org/barna-update/millennials/640-how-technology-is-changing-millennial-faith 
 
According to Barna research, the most common way millennials are blending their faith with the 
technological advances of our time is through digital reading of the Scriptures. In addition, many use 
online videos pertaining to faith, search for spiritual content online, and a number also go online to 
search for and learn about places of worship before visiting in person. Also, by nature of the digital 
connectedness to which they are accustomed, many millennials use devices to fact-check something a 
faith leader has said, and they utilize social media to continue conversations as they continue to process 
their learnings. With regards to financial giving, many millennials who give to the church prefer to do so 
electronically. 
 

“Youth  Groups  Driving  Christian  Teens  to  Abandon  Faith”  
Oct. 22, 2013 
Charisma Magazine 
www.charismamag.com/spirit/church-ministry/18920-youth-groups-driving-christian-teens-to-
abandon-faith 
 
A new survey by the National Center for Family-Integrated Churches (NCFIC) found that 55 percent of 
American Christians are concerned with today’s youth ministry because it is “too shallow and 
entertainment-focused.” Even if the theological content of youth groups were to improve significantly, 
36 percent of Christians still believe that youth groups themselves are not biblical. Representatives 
from NCFIC are not surprised by these concerns with youth groups, as they have seen them too often 
create peer dependency without a desire for adult mentorship. 
 

“Replacing  Sunday  Mornings”  
Oct. 22, 2013 
Christianity Today: Her.meneutics 
www.christianitytoday.com/women/2013/october/confessions-of-returned-millennial-christian.html 
 
This memoir-esque piece written by a former prodigal looks at the things millennials turn to for a sense 
of belonging when they leave the church. Whether through gyms, book clubs, farm shares, 
neighborhood bars, coffee shops, Facebook, road trips, airplanes, therapy, the search for community 
and acceptance is, for many, a never-ending road. However, just like the prodigal son, it is the grace of 
the Christian church that cannot be replicated anywhere else. 
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“Fusion  Wants  Young  Latinos  To  Turn  On  Their  TVs”  
Oct. 26, 2013 
National Public Radio 
www.npr.org/blogs/codeswitch/2013/10/26/240890973/fusion-wants-young-latinos-to-turn-on-their-
tvs 
 
The millennial generation’s tendency to watch little or no live televisions presents a problem for 
television broadcasters. ABC and Univision are teaming up to create Fusion, a cable channel that will 
hopefully attract a young audience by blending news, entertainment and humor. Fusion, which is the 
first Univision program to broadcast entirely in English, caters to the next generation’s desire to 
communicate primarily in English. In an attempt to gain Latino millennial viewership, Fusion will air 
short segments that can be easily shared and downloaded. 
 

Global  Faith-Related  Information  
 

“Community  Health  Needs  Assessment”  
Community Commons 
http://assessment.communitycommons.org/CHNA/ 
 
The Community Health Needs Assessment (CHNA) is a free web-based tool designed to help 
organizations better understand the needs of their communities in order to make more measurable 
improvements in community health and well-being. A user can create a community health needs 
assessment report in order to see the demographics and performance on core community indicators for 
a selected area. 
 

“Transformational  Scripture  Engagement  among  the  Budu  of  Congo-Kinshasa”  
2012 
Fuller Theological Seminary, Doctor of Intercultural Studies dissertation 
www.scripture-engagement.org/content/transformational-scripture-engagement-among-budu-congo-
kinshasa 
 
This dissertation looks at the Scripture engagement of the Budu believers of Congo-Kinshasa 
(Democratic Republic of the Congo). Although they have had Scriptures translated into their mother 
tongue and the Bible distribution was successful, it was not sufficient to bring about life change. 
Literature on Scripture engagement revealed that the effectiveness of reaching these and other peoples 
is “handicapped by the lack of connecting and integrating the people’s story in its wider historical 
context into God’s story.” Just as the Bible in its totality lends itself to better understanding, 
particularly of recurring themes and motifs, a history of a largely non-contextualized Gospel may have 
stunted the growth of these Christians. The paper uses data collected from interviews and focus groups 
to develop a change strategy to encourage life-transforming encounters with the Scriptures by “altering 
our comprehension of what constitutes a Scripture resource” and offering Budu believers a complete 
story that can be communicated appropriately. 
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“Local  Ownership  in  a  Language  Development  Program:  Will  it  Lead  to  
Sustainable  Use  of  Scripture?”  
April 2012 
Graduate Institute of Applied Linguistics & College of International Studies 
www.gial.edu/images/gialens/vol6-1/Federwitz_Local-Ownership.pdf 
 
This article looks at a study of the relationship between local ownership of language development 
programs in the field of Bible translation and the sustainable use of those translations. The research 
showed that language learning from indigenous peoples of expatriate language development program 
workers, as well as capacity building for indigenous language development workers, were some of the 
most important indicators of the sustainable use of the Scriptures developed. 
 

“Christianity  in  its  Global  Context,  1970-2020:  Society,  Religion,  and  Mission”  
June 2013 
Center for the Study of Global Christianity (Gordon Conwell Theological Seminary) 
www.gordonconwell.com/netcommunity/CSGCResources/ChristianityinitsGlobalContext.pdf 
 
Since 1970, many societies have experienced severe environmental catastrophes and dramatic social 
upheavals, as well as great technological advancement and increased international communication. This 
piece looks at the trends of the past and their potential impact on the near future. It presents global 
data on the demographics of world religions with a particular focus on the social contexts and changes 
in the 21 United Nations regions and the missionary movements in those areas. Overall, the study 
found that religious adherence in general is growing, largely due to the resurgence of religion in China. 
Although the global North is becoming more religiously diverse, the global South is more split between 
Christianity and Islam. Though Christianity is increasing in Africa and Asia, the percentage of Christians 
in Europe, Latin America, Northern America and Europe is declining. In addition, an increasing number 
of Christians are recognizing the need to join in mission and social justice efforts. 
 

“Brazil’s  Changing  Religious  Landscape”  
July 18, 2013 
Pew Research Religion & Public Life Project 
www.pewforum.org/2013/07/18/brazils-changing-religious-landscape/ 
 
Brazil has more Roman Catholics (approximately 123 million) than any other country. However, the 
percentage of Catholics has been dropping in recent decades. From 2000 to 2010, Brazil’s Catholic 
population fell from 74 percent to 68 percent, while the Protestant population grew from 15 percent to 
22 percent. The growth of Pentecostalism has been particularly pronounced, and it can be explained not 
by demographic factors such as fertility rates or immigration, but rather by switching religions, largely 
from Catholicism. While Brazilian Catholics tend to be older and rural, Protestants tend to be younger 
and more urban. In addition the number of Brazilians belonging to other faiths has grown slightly from 
4 percent to 5 percent, and those with no religious affiliation has grown from 7 percent to 8 percent. 
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“Estranged  Brethren”  
Oct. 10, 2013 
Global Times 
www.globaltimes.cn/content/816929.shtml 
 
This article looks at the historical division of Chinese Protestants between those who go to government-
authorized churches and those attending underground churches. Despite the lack of communication 
between these two groups for decades, a recent letter by the Ninth National Chinese Christian Congress 
(CCC) invited all Protestants in China and their churches to join the official system in an attempt to 
bring about unity. Going forward, it will be important for both groups to deal with their complicated 
history if there is to be reconciliation. 
 

“10  Facts  About  the  Transforming  Global  Religious  Landscape”  
Oct. 22, 2013 
Huffington Post 
www.huffingtonpost.com/2013/10/22/10-facts-global-religion_n_4117341.html 
 
This article pulls out 10 important facts coming out of the 2012 Pew Form on Religion & Public Life: 

1. Religious “nones” are the third-largest group internationally at 16.3 percent 
2. China has a huge population of religiously unaffiliated (700 million) 
3. Nearly three-quarters of the world’s people are part of religious majorities in their countries 
4. Hindus are highly geographically concentrated in India, Mauritius, and Nepal (97 percent). 
5. All but nine countries have a majority religion. 
6. Christianity is a majority in 157 countries. 
7. The religion with the oldest median age is Judaism, and the youngest is Islam. 
8. Israel is the world’s only Jewish-majority country. 
9. Christianity dominates a majority of the world’s regions. 
10. 68 percent of religious “nones” in the U.S. still believe in a higher power. 

 

U.S.  National  Faith-Related  Information  
 

“State  of  the  Church  &  Family  Report”  
2010 
Orange & Barna Group 
 
Much of the family’s spiritual activity is driven by the priority of the parents. About 75 percent of 
parents said that they had attended a worship service with their children at least once in the last two 
years, and almost half of those parents were considered “unchurched.” Despite the number of families 
who find themselves in a church infrequently, “parenthood rarely sparks brand-new experiences of faith 
for people.” Although the assumption that children act as a catalyst for parents to focus more on their 
faith, half of parents reported that having children had no affect on their connection to a church. When 
asked how they might expect or desire the church to help them parent, many parents were unable to 
articulate their thoughts and hopes, perhaps because the church has been unclear about the 
expectations of parents and their intended outcomes (e.g. a parenting plan). 
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“The  Family  &  Technology  Report”  
2011 
Orange & Barna Group 
 
Based on the many technological changes of the last decade, many parents have begun to ask questions 
about the impact of these changes on children and families. This study found that, although 
relationships between parents and teens are not as healthy as one might hope, technology does not 
appear to be the culprit. “Technology is not the enemy, it simply facilitates the way we were already 
relating to each other,” which appears to be the real problem. It seems that, based on the research, 
technology merely amplifies the relational and character problems that were already being experienced. 
It would also seem that children are actually following their parents’ lead when it comes to technology. 
Although technology time seems to be increasing in both teens and parents, time spent together as a 
family is generally limited to meals together, although even that number is dwindling, as are the 
numbers for playing board games and praying together. Although parents often argue with their 
children about time limits set on technology, parents are bringing more and more work home, which 
also cuts into non-technological family time. In order to model good technological use to children and 
teens, parents must teach character rather than focusing on limits, and they should begin to prepare 
them for the independence they will one day face.  
 

“Social  Consensus  through  the  Influence  of  Committed  Minorities”  
April 25, 2011 
Rensselaer Polytechnic Institute  
www.academia.edu/2805277/Social_consensus_through_the_influence_of_committed_minorities 
 
Human behavior is greatly affected by the social networks that link individuals together. As such, the 
ways in which ideas, ideologies, and innovations spread are often studied to understand the effect of 
interaction, whether personal or through social media, on the adoption of new behaviors and opinions. 
This study shows that, under certain conditions, the prevailing majority opinion within a population 
can be reversed rather quickly by a small fraction of randomly distributed individuals who are 
committed to the idea and its spread. These conditions include the time allotted for change, the size of 
the committed fraction and the network structure. 
 

“Virtually  Religious:  Technology  and  Internet  Use  in  American  Congregations”  
March 2011 
Hartford Institute for Religion Research 
www.hartfordinstitute.org/research/technology-Internet-use.html 
 
A new report produced based on the Faith Communities Today (FACT) 2010 data found that Internet 
technologies are being widely used by a majority of American congregations to the extent that those 
who do not use such technologies are increasingly viewed as “out of sync.” The report found that the 
intentional use of Internet technologies allows congregations to do more with fewer resources – a 
growing problem in recent years. Also, although the percentage of congregations with websites 
increased between 2000 and 2010, there has been a decline since then as many churches have 
abandoned websites and turned to Facebook. These technologies have been used largely as a 
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communication tool, but their interactivity is often underutilized. One of the most significant reasons 
for the correlation between adoption of technology and vital growth within a congregation is the 
tendency for technology-adopting churches to be innovative in all areas of ministry, an irreplaceable 
characteristic when it comes to attracting vital members.  
 

“The  End  of  Nominal  Protestantism”  
Dec. 10, 2012 
Christianity Today 
www.christianitytoday.com/ct/2012/december/end-of-nominal-protestantism.html 
 
Although Pew’s research has shown a rise in the religiously unaffiliated and a decline in Protestant 
affiliation, “the decline is almost entirely among people who had identified as Christians culturally.” 
Among those identifying as Christians, evangelical identity and church attendance has actually 
increased, according to the General Social Survey. 
 

“Faith  by  City,  Faith  by  State”  
2013 
Barna Group 
https://www.barna.org/index.php?option=com_content&view=article&id=442#.Ur8egXOt_H8 
 
This interview with David Kinnaman of Barna Group announces the Barna Cities 2013 
(https://www.barna.org/component/virtuemart/downloads/barna-report-cities-2013-detail?Itemid=0) 
and States 2013 (https://www.barna.org/component/virtuemart/downloads/barna-report-states-2013-
detail?Itemid=0) reports, available for purchase. These reports give a detailed look at how a specific city 
or state is unique with regards to faith, religion and spirituality. They are designed for national 
organizational leaders and have also been utilized with great success by leaders in media, ministry, 
marketing, publishing, advocacy, television and nonprofits. 
 

“2013  CONE  Communications  Social  Impact  Study:  The  Next  Cause  Evolution”  
2013 
CONE Communications 
 
After two decades of tracking Americans’ perceptions and behaviors surrounding support for social 
issues, this study shows that, although cause is a differentiating factor when it comes to winning trust 
and affinity, social impact has become the new standard in driving toward meaningful and positive 
change. Of all of the populations surveyed, millennials were more willing to dig beneath the surface of 
organizations that interest them to learn about their business practices. In order to evolve cause-related 
efforts to social impact, the study suggests that companies engage their stakeholders as participants in 
the cause, integrate social media efforts, seek out opportunities to innovate and accelerate solutions, 
explore new communication channels, and provide ongoing and transparent proof of impact, both 
individual and collective. 
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“Dr  Seldon,  I  presume”  
Feb. 23, 2013 
The Economist 
www.economist.com/news/science-and-technology/21572159-data-social-networks-are-making-social-
science-more-scientific-dr-seldon-i 
 
The rise in social media and mobile phones has resulted in a large amount of data being searched by 
psychohistorians for information that might yield “more modest patterns of predictability.” For 
instance, a physicist at Northeastern University has devised an algorithm that can take a person’s 
mobile phone records and predict with an average of 93 percent accuracy where that person is at any 
given moment. Another researcher of the Rensselaer Polytechnic Institute will be able to predict the 
point at which “a committed minority can convert almost everyone else to its way of thinking.”  This 
reasonably specific forecasting with a reasonable amount of confidence over short periods of time is 
expected to become more likely and common in the coming decades. 
 

“Two  Paths  for  Charitable  Giving:  From  the  Head  or  From  the  Heart”  
June 28, 2013 
The New York Times 
www.nytimes.com/2013/06/29/your-money/charitable-giving-from-head-or-
heart.html?pagewanted=1&_r=3& 
This article looks to answer the question “is it better to give in response to an emotional need or feeling, 
or are dollars better spent when tied to a metric that measures how effective they are?” According to 
Thomas E.K. Cerruti of Find to Fund, Inc., although some people still give to see their name on a 
building, others give to effectuate something of personal interest to them, whether isolated or systemic, 
something that can often be difficult to analyze. However, Gene Tempel, founding dean of Indiana 
University’s Lilly Family School of Philanthropy, says that it is important to get to know the 
organization you have been compelled, whether emotionally or otherwise, to support. Donors, 
particularly those on the highest end, are increasingly directing their giving with measurable criteria in 
mind. Although this can sometimes create unrealistic expectations in the minds of donors regarding the 
impact of their dollar, it is important for the nonprofits receiving donations to tell donors realistically 
what is measurable and what is not in order to prevent frustration and disappointment. 
 

“U.S.  Asian  Population  Growth”  
July/August 2013 
Outreach Magazine 
 
According to the Census Bureau, the Asian and Pacific Islander population in the United States is 
expected to double to nearly 25 million by 2030. It is estimated that of the 7,123 Asian churches in the 
United States, 4,000 are Korean, 1,200 Chinese, 800 Asian Indian, 300 Vietnamese, 250 Japanese, 200 
Filipino, 124 Indonesian, 90 Hmong, 80 Cambodian, 50 Lao, 15 Burmese, 10 Montegnard and 4 Thai. 
Of those churches, 79 percent have at least 10 percent non-Asians in attendance, and 59 percent have 
at least 50 percent second-generation Asians. 
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“Surprised  By  Growth”  
July/August 2013 
Outreach Magazine 
 
LifeChurch.tv (originally Live Covenant Church) started with a small team with a vision to reach people 
for Christ in a big way. When the team outgrew its facility and could not afford to build a larger one, the 
team came to realize that God would not be limited by the size of their building. Now with more than 
100 million installs of its YouVersion Bible app, the team continues to utilize its “big vision” to move 
forward in setting new goals. Members encourage other churches and ministries to be willing to do the 
same. 
 

“Recommendations  for  Using  Social  Media”  
July 11, 2013 
New Media Project at Christian Theological Seminary 
www.cpx.cts.edu/newmedia/findings/recommendations 
 
The New Media Project at Christian Theological Seminary, an online project to help religious leaders 
“become theologically savvy about technology,” makes recommendations for congregational use of 
social media based largely on case study research. Churches should use social media for many reasons, 
including the fact that social media is a new method of building relationships, nurturing community, 
maintaining a public presence and storytelling. Recommendations for using social media are expanded 
upon, including: 
� “Content is still king” 
� “Be open to the gray areas of human life” 
� “Pay attention to boundaries” 
� “Use social media with an eye to the personal” 
� “Consider race, gender and class dynamics when putting social media to use” 
� “Embrace rather than avoid the gift of humanity on display in social media” 
� “Learn from the practitioners” 
� “Experiment with applications and devices” 
� “Mixing media can be very appropriate” 
� “Be open to being changed by the media” 
� “Don’t force your use of social media” 
� “Think about the audience you want to engage” 
� “Use social media to offer invitations rather than advertise” 
� “Think about storytelling in new ways” 
� “Consider using social media to listen well” 
 
The New Media Project also gives recommendations for those areas of caution and concern in the realm 
of social media, as well as some basic ideas to determine if a social media platform is working. 
 

“The  Reasons  to  be  Candid  and  Transparent”  
July 29, 2013 
The NonProfit Times 
www.thenonprofittimes.com/management-tips/the-reasons-to-be-candid-and-transparent/ 
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In addition to being open about their triumphs and successes, it is also important for nonprofits to be 
transparent about those things that have not gone well. In the book The Generosity Network, authors 
McCrea, Walker and Weber suggest that organizations be transparent about: 
� the organization’s mistakes and missteps, along with what they have learned from these failures 
� changes in the organization’s strategy over time, based on changing circumstances 
� areas of weakness, ignorance or uncertainty surrounding the organization’s work 
 

“How  the  Last  Decade  Changed  American  Life”  
July 31, 2013 
Barna Group 
https://www.barna.org/barna-update/culture/624-how-the-last-decade-changed-american-
life#.UsLWbTi4t9O 
 
Events in the last 10 years have brought about a significant change in the cultural landscape of 
American life, particularly in regard to how Americans perceive themselves. This survey looked at the 
ways Americans described themselves in the early 2000s, as compared to today. The most common self-
description (82 percent) of Americans is that they are less busy than they were a decade ago, as well as 
less happy. The percentage of those describing themselves as having significant debt has increased 
slightly over the last decade. Those most likely to describe themselves as happy were millennials, those 
who are financially well off, and practicing Catholics. Perhaps most telling is the increase in those 
Americans identifying themselves as lonely, a number that has doubled over the past 10 years. As 
Americans look toward the future, 57 percent of them are committed to “getting ahead in the future,” 
but 68 percent are concerned about the moral lives they might find when they get there. In looking at 
the Church’s potential response to these changes, David Kinnaman discusses the need to “address the 
rising epidemic of loneliness, financial strain and indebtedness, increasing concerns about morality, 
among many other things. Faith communities must respond to the ‘fearful’ realities of the future with 
wisdom and love.” 
 

“Power  to  Overcome:  New  Research  on  Fostering  Resilience  in  Urban  
Ministry”  
Aug. 5, 2013 
Fuller Youth Institute 
http://fulleryouthinstitute.org/articles/power-to-overcome 
 
Resilience is defined as “positive adaptation in the face of challenging or adverse circumstances.” In an 
urban ministry setting, this is a particularly useful concept, as community members living in an urban 
environment tend to experience more than one traumatic experience with lasting challenges. Research 
has identified multiple factors that encourage resilience. One essential factor is the presence of safe and 
supportive “attachment relationships” within the family or community. Those relationships should be 
characterized by compassion, which teaches people that they are valuable enough to be cared for, 
consistency, which allows the confidence to explore, collaboration, which encourages problem solving, 
and correction, which helps establish boundaries. 
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“What  the  ‘Six  Types  of  Atheists’  Mean  for  Christian  Outreach”  
Aug. 12, 2013 
Christianity Today 
www.christianitytoday.com/ct/2013/august-web-only/six-types-of-atheists-christian-outreach.html 
 
Just as Christians do not like to be reduced to simplistic stereotypes, it is important to look more closely 
at the characteristics of nonbelievers in order to interact and communicate appropriately. A University 
of Tennessee at Chattanooga researcher documented six types of nonbelievers: 
 
1. The Intellectual Atheist/Agnostic: sees him/herself as too intellectual/logical for religion 
2. The Activist: works for naturalist or humanist causes 
3. The Seeker-Agnostic: comfortable with uncertainty of the metaphysical 
4. The Anti-Theist: believes religion to be evil 
5. The Non-Theist: does not have much interest in religious concepts 
6. The Ritual Atheist/Agnostic: attends religious ceremony without otherworldly beliefs 
 
Although atheists in general are trusted less than other social groups and tend to receive relatively more 
hostility than other religious groups, they are also given somewhat of a higher status in regards to 
power and influence. If Christians can better understand the differences and similarities within the 
atheist population and interact with them as individuals regardless of their aggressive or passive 
tendencies, perhaps more effective communication will ensue. 
 

“The  Craziest  Statistic  You’ll  Read  About  North  American  Missions”  
Aug. 19, 2013 
Christianity Today 
www.christianitytoday.com/ct/2013/august-web-only/non-christians-who-dont-know-christians.html 
 
According to research by Gordon Conwell’s Center for the Study of Global Christianity, 20 percent of 
non-Christians in North America do not “personally know” any Christians. This may be partially due to 
the tendency of immigration to create pockets of homogenous groups with little cross-cultural contact, 
but it also speaks to Christians’ need to step outside of their “evangelical ghettos.” The research also 
shows that even relatively small gestures, such as inviting international students into their home for a 
home-cooked meal, provide a meaningful interaction, perhaps more so than large mission campaigns. 
 

“What  Methods  Give  Us  the  Wrong  Answers?”  
Sept. 16, 2013 
Christianity Today: The Exchange Blog 
www.christianitytoday.com/edstetzer/2013/september/what-methods-give-us-wrong-answers.html 
 
In 2007, leaders at Willow Creek Community Church admitted that, based on a recent assessment of its  
work and impact, their members were not moving into maturity to the extent they originally believed. 
Senior Pastor Bill Hybels noted that some of their largest fundraised projects were not helping that 
much, while other underfunded programs were in high demand. This fact, he said, would require a 
number of changes to the ministry. Although Willow Creek was criticized, its problems are likely very 
common to most churches. While most churches judge their success simply based on “anecdotes of 
temporary successes,” and those who do incorporate some analysis in their ministry tend to use the 
same three measurements: “bodies, budgets and buildings.” Though it is very important that churches 
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measure their impact, they need to change those factors by which they measure. “We need to key on 
factors that facilitate more people becoming Christ followers, more believers growing in their faith, and 
more churches making an impact on their communities.” 
 

“Fifth  Annual  National  Back  to  Church  Sunday  Breaks  Records  for  
Participation”  
Sept. 19, 2013 
Religion News Service 
http://pressreleases.religionnews.com/2013/09/19/fifth-annual-national-back-church-sunday-breaks-
records-participation/ 
On Sept. 15, 2013, an estimated 3 million people attended a Back to Church Sunday event at one of 
21,491 participating churches across the United States. This event empowers church members with the 
tools they need to welcome friends, family and neighbors to church, as a recent survey indicated that 82 
percent of people would attend church if someone they knew invited them. Those churches that 
participated reported an average 31 percent increase in attendance, and 35 percent said they had 
visitors make decisions to receive Christ or rededicate their lives. 
 

“Religion  Runs  in  the  Family”  
Sept. 20, 2013 
Christianity Today 
www.christianitytoday.com/ct/2013/august-web-only/religion-runs-in-family.html 
 
This interview with scholar Vern Bengston centers around his research on faith and families. His 
findings show that the level of religious similarity between parents and young adult children in 1970 
and 2005 is rather similar in regard to intensity of faith, frequency of religious service attendance, 
agreement with literal interpretation of the Scriptures and agreement with the importance of religion in 
civic life. He also found that among the many factors in the relationship between parents/grandparents 
and their children, those most successful in passing down faith beliefs were consistent modeling and 
warm relationships, particularly between fathers and their children. 
 

“This  Is  Your  Brain  on  Google”  
Sept. 24, 2013 
Christianity Today: Her.meneutics 
http://www.christianitytoday.com/women/2013/september/this-is-your-brain-on-google.html 
 
This article looks at the potential impact of technological advancements on human functioning. Phone 
numbers, recipes, maps and Bible verses are just some of the many pieces of information available to us 
at the touch of a button. The ability to upload information to computers has also changed our 
conceptualization of information from something we know to something that exists independently of 
any one person. “The information we once knew by heart doesn’t require a heart of a body at all.” Also, 
the amount of information at our fingertips encourages instant gratification and an overestimation of 
our ability to obtain knowledge. While the Internet can free our minds up to dedicate our attention to 
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more important thoughts, it is important to intentionally determine the role of technology on our 
everyday functioning. 
 

“3  Trends  Redefining  the  Information  Age”  
Oct. 22, 2013 
Barna Group 
https://www.barna.org/barna-update/culture/641-3-trends-redefining-the-information-age 
A new study uncovers three trends that are redefining the ways in which modern consumers process 
information: 
 
1. “People feel modern life is accelerating and becoming more complex.” Those most likely to 

characterize life as “complicated” are those with few social supports (quality education, stable 
income, spouse, etc.) and people of faith. This may suggest a growing disparity between faith and 
culture. 

2. “People want to be culturally informed, but they are becoming accustomed to skimming content.” 
More than 70 percent of adults, Christian and non-Christian alike, want to stay informed of culture 
and trends, but many find that news sources, particularly books, are too long. 

3. “People are moving beyond mere facts and information, and are looking for holistic integration of 
faith and life.” Consumers want information that will help them to live a more meaningful life, 
which, for many, includes a rich integration of faith and life. 

 


