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Scripture  Engagement  
 

“Bible  Engagement  in  a  Digital  Age”  
Nov. 8, 2013 
Dr. Lawson Murray, Jump Into the Word Blog 
http://jumpintotheword.com/2013/11/08/bible-engagement-in-a-digital-age/ 
 
The innovation of the digital revolution is changing the way people read and think, both positively and 
negatively. Since the emergence of more and more sophisticated technologies is likely to continue to 
accelerate in years to come, there are a number of areas to consider regarding their impact on Bible 
engagement. For example, increasing availability and access to different Bible versions and translations 
may lead to more critical study, and access to audio Bibles makes us better “hearers of the Word.” 
Interactive software programs offer the possibility of digital Bible study and reflection, and countries 
closed to the Gospel will have more and more difficulty restricting access to the Bible. On the other 
hand, both contemplative and sequential reading of the Scriptures may decline as Bible reading becomes 
more sporadic and searchable. Also, e-books may serve to detach the Scriptures from their original 
incarnational form, and the role of the local church in transmission and interpretation of Scripture is 
likely to decline as engagement becomes an individual activity. 
 

“Community  Bible  Experience”  
Nov. 27, 2013 
Scripture Engagement, Forum of Bible Agencies International 
www.scripture-engagement.org/content/community-bible-experience 
 
Biblica’s Community Bible Experience combines three approaches to Bible reading. “Reading Big” 
encourages participants to read about 10 pages of the Bible per day for eight weeks. “Reading in  
Context” has participants read the Bible in its historical order. Finally, “Reading Together” allows 
participants to read passages in community and discuss their thoughts and observations, adding to the 
entire group’s understanding and fostering relationships. 
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Next  Generation  
 

“How  Technology  is  Changing  Millennial  Faith”  
Oct. 15, 2013 
Barna: Millennials 
www.barna.org/barna-update/millennials/640-how-technology-is-changing-millennial-faith 
 
This study looks at the ways in which spiritual and technological trends among Millennials coincide. 
Research shows that the most common way they are meeting is through digital reading of the 
Scriptures, as there are just as many YouVersion downloads as Instagram downloads. About 70 percent 
of practicing Christian Millennials (34 percent of all Millennials) say that they read Scripture on a 
screen – either on a phone or online. In addition, 54 percent of practicing Christian Millennials (31 
percent of all Millennials) watch videos online pertaining to faith, and 56 percent (34 percent of all 
Millennials) go online to learn about local churches often as a prerequisite of attending. Also, 59 percent 
(30 percent of all Millennials) search for spiritual content online, and 38 percent (14 percent of all 
Millennials) search on their devices to verify something a faith leader has said.  
 
Many church leaders are also asking questions about Millennials and financial giving. Although they do, 
on average, give at lower levels than average donors of other generations, 39 percent of Christian 
Millennials (11 percent of all Millennials) give online to a church or faith organization at least once a 
month, and 20 percent (8 percent of all Millennials) text to donate at least once a month. 
 
Given the Millennial expectation of transparency powered by technology, leaders must avoid giving 
false promises or exaggerations, as Millennials are particularly sensitive to these things. Instead, they 
desire “relevant, two-way conversations on a wide-range of topics,” much of which happens online. 
 

“Books  Are  Back  In  A  Big  Way”  
Oct. 17, 2013 
Melanie Shreffler, Engage: Teens, MediaPost 
www.mediapost.com/publications/article/211502/books-are-back-in-a-big-way.html 
 
According to Pew Research, 86 percent of 16- to 17-year-olds read books in the past year. While some of 
their reading is undoubtedly done for school, research also shows that 63 percent of teens age 13 to 14 
read for pleasure, particularly if they think a book may be made into a movie. Still, much of this reading 
has been affected by changes in technology. The rise in e-readers and tablets has increased the 
popularity of e-books, allowing teens to read anything they want without the fear of judgment that may 
come from reading a book with a cover. In addition, new apps, such as Oyster and Scribd, are providing 
all-you-can-read-services with subscription fees that have become quite popular with youth. Many 
modern books are also being produced with trailers, MP3 playlists, character Twitter feeds/video 
diaries, gaming elements and online forums, allowing young fans to engage more deeply with their 
books. To top it all off, an influx of Millennial librarians are continuing to attract young readers to 
updated libraries where they can read and hang out. 
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“Fuller  Youth  Institute  Receives  $800,000  in  Grants  for  Innovative  Church  
Research”  
Oct. 24, 2031 
Fuller Youth Institute 
http://fulleryouthinstitute.org/blog/announcing-our-next-major-research-project 
 
Fuller Youth Institute announced that it has been awarded $800,000 in grants for a three-year research 
project aimed at helping churches deepen the faith formation of young people and to involve and retain 
them in their congregations. The Churches Engaging Young People (CYEP) Project will look at churches 
identified as having thriving ministries for those people age 15 to 29 in order to better understand the 
best practices. The study will take place in three stages, beginning with a survey of those churches 
(Protestant and Roman Catholic) that are perceived as effective in engaging young people, followed by 
an exploration of the characteristics of 40 particularly noteworthy churches, and concluding with site 
visits to 10 of those churches. 
 

“Smartphones  Commandeer  70  Percent  of  Teen  Market”  
Oct. 29, 2013 
Dara Kerr, CNET 
http://news.cnet.com/8301-1035_3-57609934-94/smartphones-commandeer-70-percent-of-teen-
market/ 
 
As smartphones continue to dominate the mobile market, feature phones (those without the high-end 
capabilities of smartphones) have been fading away. A new study by Nielsen found that 70 percent of 
teens age 13 to 17 use a smartphone, and 79 of young adults, age 18 to 24, own a smartphone. People 
are choosing to use phones made by Apple (41 percent), Samsung (36 percent), HTC (8 percent), 
Motorola (8 percent), LG (7 percent) and BlackBerry (3 percent). While there has been significant 
growth in later years, these numbers may begin to taper off, as those still using feature phones may be 
“die-hard users” who will be reluctant to replace them. According to Nielsen, “device brands may want to 
shift their marketing muscle to appeal to this new audience, while working to not alienate their existing 
bases of smartphone owners.” 
 

“Here’s  Where  Teens  Are  Going  Instead  of  Facebook”  
Nov. 12, 2013 
Parmy Olson, Forbes 
www.forbes.com/sites/parmyolson/2013/11/12/heres-where-teens-are-going-instead-of-facebook/ 
 
After Facebook officials confirmed that there has been a decline in the daily use by younger teens 
around the world, it seems that many of them are turning to mobile chat services like WeChat (which 
has grown 1,021 percent in two quarters,) Instagram, Snapchat, Vine and Flickr. It seems that those 
growing in popularity are characterized by their closed messaging, mobile and video-and-photo sharing 
abilities. Unlike Facebook, however, Twitter is expected to avoid such a significant impact, as it uniquely 
focuses on interactive, real-time news. 
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“Five  Trends  for  2014  (And  Beyond)”  
Nov. 21, 2013 
Melanie Shreffler, Engage: Teens, MediaPost 
www.mediapost.com/publications/article/213979/five-trends-for-2014-and-beyond.html 
 
Since teens tend to be early adopters, it is important to watch for trends among them for clues to what 
may be on the horizon in the culture at large. Some noted trends are: 
1. “The End of Oversharing” – Changes in social media choices have turned long and dramatic status 

updates into brief hashtags, re-posts, and the like. For many teens, social media has become less 
centered on their personal lives and more so around their personal interests and knowledge. 

2. “The Use-It-Then-Lose-It Mentality” – Teens have begun to prefer things that aren’t permanent, as 
is evidenced by the growth of SnapChat, which erases old messages. Likewise, Millennials have a 
general disinterest in owning items, believing that this will lead to cluttered living and regrets. 

3. “Tuning Out TV” – Although only about one third of teens admit to watching TV, many choose to 
use Netflix or other online services to watch shows without commercials or having to wait another 
week for a new episode. 

4. “Spy-Level Technology” – The wearable tech market has increased, opening up new possibilities for 
social media engagement at any moment. 

5. “Random is the New Funny” – Random humor has become mainstream among youth, and 
marketers are beginning to use it effectively to grab their attention. 

 

“And  Then  God  Said,  ‘You’ve  Got  Mail’  ”  
Dec. 4, 2013 
Rachel Jones, Her.meneutics, Christianity Today 
www.christianitytoday.com/women/2013/december/god-said-youve-got-mail.html 
 
In light of the new ease with which she is able to receive and read a digital devotional on her mobile 
phone, the author expresses concern about the lack of intentionality that goes along with utilizing 
email, even when it is used to meditate on the Scriptures. Some wonder about the negative impact 
technology has had on young people’s brains, particularly with regards to sustained, undivided 
attention. In order to backtrack into more meaningful engagement, the author advocates on behalf of 
creating a quiet time habit (perhaps using a cell phone alarm), memorizing Scripture (possibly with the 
help of an app), and focusing on quality over quantity when choosing devotional materials. 
 

“Helping  Kids  Keep  the  Faith:  Four  Research  Insights  Every  Parent  Needs  to  
Know”  
Dec. 16, 2013 
Curtis Miller, Fuller Youth Institute 
http://fulleryouthinstitute.org/articles/helping-kids-keep-the-faith 
 
The University of Southern California’s sociological research on families and the generational transfer 
of religion had a number of interesting findings: 
1. “Parents’ influence is crucial” – Although many think that parents’ influence has decreased, the 

study found that young adults are just as likely to share their parents’ faith as in 1970. Parents seem 
to be the greatest influence on their children’s faith, with grandparents coming in second. 



 

6               
 

2. “Bland faith doesn’t transfer” – Those parents at either end of the spectrum of religiosity (very 
religious or not at all) were most likely to pass on their beliefs. As stronger beliefs often lead to 
differences in behavior, it is possible that young people are actually modeling their parents’ 
behavior. 

3. “The power of a close relationship” – The greatest factor in a parent’s impartation of their faith was 
their relationship with the child, particularly with regards to the father. 

4. “Love the prodigal” – Those children who walk away from God are particularly affected by the way in 
which their parents treat them when they do so. Those who felt tangibly loved were more likely to 
return. 

 

Global  Faith-Related  Information  
 

“Fire  in  the  Pews:  Competition  Reviving  Latin  American  Religious  Landscape”  
Nov. 1, 2013 
David Briggs, The Association of Religion Data Archives 
http://blogs.thearda.com/trend/featured/fire-in-the-pews-competition-reviving-latin-
american-religious-landscape/ 
 
Although the church in Latin America has seen a rise in Pentecostalism, a combination of increased 
religious freedom and competition has also fueled a Catholic renewal. According to the Center for the 
Study of Global Christianity at Gordon-Conwell Theological Seminary, the percentage of Latin American 
Catholics is expected to drop from 88 percent in 1970 to 80 percent by 2020. However, recent decades 
have seen a rise in Catholic charismatic groups with approximately 70 million members in Latin 
America, most of whom are active and committed. A good portion of these followers are considered 
“reconverts,” returning to their Catholic faith after a time away. Gallup’s 2007 and 2008 World Poll data 
showed that Latin American Catholics are attending church at a rate of 60 percent or higher in eight 
countries. 
 

“How  Churches  Can  Help  Without  Hurting  After  Super  Typhoon  Haiyan”  
Nov. 8, 2013 
Jamie Aten, Christianity Today 
www.christianitytoday.com/ct/2013/november-web-only/how-to-help-after-super-typhoon-
haiyan.html 
 
In light of Typhoon Haiyan’s destruction of the Philippines, academic research shows the following ways 
in which churches can be effective without causing unintentional harm: 
1. “Keep your focus on the survivors’ needs.” – Support, while generally helpful, can be overwhelming 

if given without consideration for the specific needs. In the case of Exxon Valdez oil spill, tons of 
donated clothing had to be sorted and distributed. In the end, the communities affected had to pay 
$200,000 to get rid of the excess clothes, much of which was inappropriate for the winter weather. 

2. “Understand your motivation for wanting to help.” – A gift is only helpful if given at the right time 
and for the right reasons. After Hurricane Katrina, a church donated frozen meals to those affected 
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by driving a truck to the center of the action. However, without electricity, there was no way to cook 
or refrigerate the food, making their gesture, however grand, useless. 

3. “Volunteer, but do not be an SUV.” – Spontaneous uninvited volunteers (SUVs) can get in the way of 
those trained to offer aid. Wait until volunteer opportunities have been identified, and be prepared 
to be self-sufficient once those instances arise. Communities hit by disaster often need help for 
months or years afterward, and patient volunteers may be even more beneficial down the line. 

4. “Join forces and support local or established church and aid organizations.” – Consider giving to 
organizations in the affected areas with the ability to help or international aid organizations with 
relationships and resources. Financial contributions to reputable organizations help ensure that the 
right assistance is given at the right time. After the Sandy Hook Elementary School shooting, so 
many people sent toys and gifts that the school had to issue a statement to encourage donors to 
find other ways to support the families. 

 

“Are  There  Really  100,000  New  Christian  Martyrs  Every  Year?”  
Nov. 11, 2013 
Ruth Alexander, BBC News Magazine 
www.bbc.co.uk/news/magazine-24864587 
 
According to Vatican spokespersons in May, “credible research has reached the shocking conclusion that 
every year an estimate of more than 100,000 Christians are killed because of some relation to their 
faith.” This statistic originated in the Center for the Study of Global Christianity (CSGC)’s Status of 
Global Mission report, which stated that about 1 million Christians died as martyrs between 2000 and 
2010 for an average of 100,000 per year. Approximately 900,000 (90,000 per year) of those considered 
to be martyred for their Christian faith were killed in the civil war in the Democratic Republic of the 
Congo, about 20 percent of the total number killed. Although some express disagreement that these 
indiscriminate killings can be considered acts of martyrdom, Vatican reporters maintain that those 
deaths resulting from decisions made as a result of Christian faith can be considered martyrdom. 
However, debate about whether 20 percent is a plausible number has arisen. In all likelihood, the 
number of Christian martyrs will drop as the numbers of those killed in the DRC go down. According to 
Vatican reporter John Allen, “It would be good to have reliable figures on this issue, but I don’t think it 
ultimately matters … to break through the narrative that tends to dominate discussion in the West – 
that Christians can’t be persecuted because they belong to the world’s most powerful church.” 
 

“Poll:  Egypt  Is  Worst  Arab  State  For  Women”  
Nov. 12, 2013 
Crina Boros, Aljazeera 
www.aljazeera.com/indepth/features/2013/11/poll-egypt-worst-arab-state-women-
2013111295848639116.html 
 
A poll of gender experts found Egypt to be the “worst country in the Arab world to be a woman.” Sexual 
harassment, high rates of female genital cutting, post-Arab Spring violence, discriminatory laws and a 
spike in trafficking all contributed to this ranking. After Egypt came: Iraq, Saudi Arabia, Syria and 
Yemen. Named the best Arab countries for women are Comoros, Oman, Kuwait, Jordan and Qatar. 
Egypt may be in need of a “double revolution,” one against the dictators and the other against the 
religion and culture that have repressed its women. 
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“Christians  Welcome  World’s  Newest  Terrorist  Organization”  
Nov. 14, 2013 
Jeremy Weber, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2013/november/christians-welcome-newest-terrorist-org-boko-
haram-nigeria.html 
 
After years of disagreements between Christians in Northern Nigeria and the U.S. State Department 
about the Boko Haram, an organization known for attacking churches and other targets, the United 
States finally labeled the group a “foreign terrorist organization.” It is calculated that Boko Haram 
committed more than 360 attacks in 2012, resulting in the deaths of more than 1,100 people. The most 
lethal of the attacks were those targeting religious institutions in Nigeria. 
 

“Countries  That  Are  Bad  for  Christians  Are  Good  for  Distributing  Bibles”  
Nov. 27, 2013 
Kate Tracy, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2013/november/bible-society-scripture-distribution-
persecution-ubs.html 
 
Those areas of the world where Christians most often face violations of religious freedoms have seen a 
higher demand for Bibles. According to The United Bible Societies, six of the top countries with 
distribution gains in the last year are also on the World Watch List (WWL), which ranks countries where 
Christians face persecution. For example, Syria jumped from number 36 to 11 on the WWL, and the 
number of Scriptures distributed saw a 758 percent increase between 2011 and 2012. This may be 
because of the need for greater encouragement and smaller, more transportable Scripture booklets. Also 
high on the list were Iraq, Egypt and Nigeria. 
 

“HIV  Response  ‘At  Turning  Point’  ”  
Nov. 28, 2013 
Chris Beyrer and Michel Kazatchkine, BBC News 
www.bbc.co.uk/news/health-25118975 
 
The co-chairs of the “Nobody Left Behind” campaign stated that very little progress has been made in 
getting prevention and treatment to those groups of people who are most vulnerable to HIV/AIDS. 
Although the cost of necessary drugs has gone down, economic, social and political obstacles have kept 
them out the hands of those who need them most. For many, public health access is being driven 
underground due to stigma and discrimination, and growing urbanization is furthering risky lifestyle 
choices. Still, there has been some success, as evidenced by the steadily declining rates of HIV infections 
and the treatment provisions to 10 million people in developing countries. These are largely due to 
advocacy, community mobilization, compassionate political leadership and advances in science and 
technology. It will be important in the coming years to use these benefits on behalf of those who are not 
yet being helped effectively. 
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“DR  Congo  President  Joseph  Kabila  Eyes  End  To  War”  
Nov. 29, 2013 
BBC News 
www.bbc.co.uk/news/world-africa-25151130 
 
President Kabila of the Democratic Republic of the Congo (DRC) told residents of a war-torn Rutshuru 
that he wanted to end the conflict in the area. The day was declared a public holiday in the town so that 
many were able to see the president in his first visit to the North Kivu area since his election campaign 
in 2011. However, many residents are still afraid that the recent peace will not last, as the roots of 
conflict have not been sufficiently resolved to bring about lasting change. 
 

“Getting  to  Zero:  On  World  AIDS  Day,  More  Churches  Work  to  Achieve  Zero  
New  Infections”  
Dec. 1, 2013 
Timothy C. Morgan, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2013/december/getting-to-zero-on-world-aids-day-more-
churches-work-to-ach.html 
 
On Dec. 1, 2013, U.N. World AIDS Day, a number of churches and Christians were involved in meeting 
the short-term goal of reversing the overall number of new infections and the long-term goal of 
“Getting to Zero,” the number of new HIV infections. Although key Christian leaders spoke of AIDS as a 
signal of God’s judgment in the 1980s, this view has largely changed over time from judgmental to 
empathetic. As time goes on, the work of the Church in fighting this epidemic will be more and more 
crucial in giving access to drugs and providing hope. 

U.S.  National  Faith-Related  Information  
 

“Audio  Bible  Team  Makes  History  –  Again”  
Sept. 23, 2013 
Religion News Service 
http://pressreleases.religionnews.com/2013/09/23/audio-bible-team-makes-history/ 
 
Zondervan, the creators behind the popular Inspired By…The Bible Experience, have created NIV Life: A 
Bible Experience, the largest audio-Bible production to date. With performances from Oscar, Emmy and 
Grammy award nominees and winners, along with respected pastors, “the cast transcends 
denomination and demographics to unite the whole Christian family around God’s Word.” 
 

“9  Things  About  Asian  American  Christianity”  
Nov. 7, 2013 
Ed Stetzer, The Exchange, Christianity Today 
www.christianitytoday.com/edstetzer/2013/november/9-things-about-asian-american-
christianity.html 
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Strategy consultant DJ Chuang writes about nine things the American church must know about Asian 
American Christianity, with statistics from the U.S. Census and Pew research: 
1. Asian Americans are the fastest growing racial group in the United States, projected to go from 18.9 

million in 2012 to more than 40.6 million in 2050. 
2. There are perhaps more varieties of Asian Americans than any other racial group, consisting of more 

than 34 ethnicities, each with its own language, culture, nationality, etc. 
3. 83 percent of Asian Americans fall into the top 6 ethnicities: Chinese, Filipino, Asian Indian, 

Vietnamese, Korean and Japanese. The other 17 percent consists of many smaller ethnicities, also 
with their own issues and ministry opportunities. 

4. Asian Americans are more educated and have a higher median family income than other racial 
groups. Still, many Asian Americans are disadvantaged and struggling, with the capacity for greater 
development. 

5. 64 percent of Asian Americans speak English very well. For many, language fluency is a good 
indicator of cultural fluency, but it is not a good determinant of how a person will respond to 
spiritual truths. “A good missionary practice is to present spiritual truths in the heart language of a 
person, but in the American context, English can be very effective in presenting the Gospel, if done 
in a contextualized manner and not merely a generic ‘color-blind’ manner.” 

6. 42 percent of Asian Americans self-identify as Christian. In looking at the numbers across ethnic 
lines, those from Filipino and Korean backgrounds have the highest percentages of those 
identifying as Christians. 

7. There are approximately 7,123 Asian American ethnic churches, a majority of which have worship 
services only in their respective Asian languages. Most of these churches are small, leaving a number 
of those identifying as Christians unaccounted for in churches. 

8. Next-generation multi-Asian churches are also growing, reaching English-speaking Asian Americans 
specifically. 

9. High numbers of Asian Americans in college campus ministries, such as InterVarsity Christian 
Fellowship and Cru, indicate that the church will likely gain more Asian American congregants in 
the near future. 

 

“Seek  Impact,  Not  Attention”  
Nov. 12, 2014 
Relevant Magazine 
www.relevantmagazine.com/god/seek-impact-not-attention 
 
With social media users jostling for attention in the form of a “like” or a “retweet,” often from people 
they do not know, it is important for Christians to think critically about their role in such a busy, 
attention-seeking society. To do so, they must work to make a difference rather than a point. When 
Jesus asked those whom he healed to remain silent, he desired to bring individual change without 
attracting attention and turning selfless service into propaganda. Additionally, it is important to change 
their posture to that of a servant, seeking to aid the least without catering to the bright lights and 
accolades of the greatest. 
 

“After  Disasters,  Communities  Need  Long-Term  Solutions,  Not  Quick  Fixes”  
Nov. 17, 2013 
Richard Harwood, The Chronicle of Philanthropy 
http://philanthropy.com/article/After-Disasters-Communities/143023/ 
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In looking at the aftermath of the shooting at Sandy Hook Elementary School, this article wonders 
about the role of nonprofits and foundations in helping communities in need without falling into the 
mistakes that have permanently weakened communities in the past. Rather than “pouring money, 
support and cleanup workers into devastated communities,” it is important to bring residents together 
to allow them to set the course for the future. For Sandy Hook, a task force met under advisement, and 
although the group had to deal with the grief of being unable to go back in time to reevaluate its 
decisions before the tragedy, the members decided to rebuild the school on the same site. Rather than 
creating a focal point on which outsiders can focus their aid, it is important to first: 
1. “create safe spaces and a process that makes it easy for people to make progress together” 
2. “enable people to articulate their shared aspirations for the community going forward” 
3. “develop productive norms, relationships and capacities to guide the community forward” 
4. “develop a new can-do narrative that inspires people to believe in themselves and the community” 
5. “identify the roles, responsibilities and contributions of leaders, organizations and citizens.” 
 

“What  Americans  (Still)  Want  From  Immigration  Reform”  
Nov. 25, 2013 
Public Religion Research Institute 
http://publicreligion.org/research/2013/11/2013-immigration-ii/ 
 
Some 63 percent of Americans across religious, state and partisan lines favor providing a way for 
immigrants living in the United States illegally to become citizens if they meet certain requirements, 
whereas 14 percent advocate on behalf of permanent legal residency and 18 percent favor deportation 
of those living the U.S. illegally. Although people are more likely to say that the U.S. immigration system 
is completely broken than in March 2013, there has been no significant shift in opinions about the 
priority of this issue for the President or Congress. 
 

“Creating  Social  Marketing  That’s  Actually  Social”  
Nov. 26, 2013 
Ryan Darby and Jake Herway, Gallup Business Journal 
http://businessjournal.gallup.com/content/165980/creating-social-marketing-actually-social.aspx 
 
Businesses that use social media to market its products or services face surprising problems. Most 
businesses experience little, if any, positive benefits from it. Although most businesses use social media 
as they do other traditional forms of media – to advertise the business – this is often ineffective, as 
social media is inherently social, and people expect the ability to take part in the conversation. The 
perception of companies and organizations being uninviting has perhaps led to differences between the 
number of social media users who use sites to connect with family and friends (94 percent) and the 
number of those who seek out information about companies/organizations (40 percent). In order to 
make the best use of social media as a broadcast medium, businesses must set the right expectations, be 
social and use the power of customer engagement. 
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“Religion  Linked  To  Fewer  Violent  Crimes;  Being  ‘Spiritual  But  Not  Religious’  
Tied  To  Increased  Risk”  
Nov. 29, 2013 
David Briggs, The Association of Religion Data Archives 
http://blogs.thearda.com/trend/featured/studies-religion-linked-to-fewer-violent-crimes-being- 
percente2 percent80 percent98spiritual-but-not-religious percente2 percent80 percent99-tied-to-
increased-risk/ 
 
Two studies suggest that religion does, in fact, help reduce violent crime by creating a moral climate, 
fostering neighborly respect and by helping to form individual consciences in young adults. However, a 
Baylor University study found that young adults who considered themselves religious were less likely to 
commit crimes than those claiming to be “spiritual but set apart from organized religion.” This may be 
because faith tends to exert a unique moral influence over individuals and communities that results in 
behavioral changes. 
 

“Americans’  Belief  in  God,  Miracles  and  Heaven  Declines”  
Dec. 16, 2013 
Harris Interactive 
www.harrisinteractive.com/NewsRoom/HarrisPolls/tabid/447/mid/1508/articleId/1353/ctl/ReadCusto
m percent20Default/Default.aspx 
 
A new poll finds that, although 74 percent of American adults believe in God, this belief is declining. 
The same is true about belief in miracles (72 percent), heaven (68 percent), Jesus as the Son of God (68 
percent), resurrection of Jesus Christ (65 percent), survival of the soul after death (64 percent), the 
devil (58 percent), hell (58 percent) and the Virgin birth (57 percent). Just under half of Americans 
believe that all or most of the Old Testament (49 percent) and the New Testament (48 percent) are the 
Word of God. 
 

“Americans  Prefer  In-Person  Preaching  to  Video”  
Dec. 17, 2013 
Ed Stetzer, The Exchange, Christianity Today 
http://www.christianitytoday.com/edstetzer/2013/december/new-research.html 
 
New research shows that, although multisite church venues are not fading in popularity or utilization, 
about 35 percent said that they would only attend a church in which a live sermon was preached, and 
another 30 percent said that they would prefer live preaching, although they would still consider 
attending a church with a video feed. Less than 1 percent preferred to watch video sermons, showing a 
“dividing line between theory and practice.” 
 

“Is  Evangelism  Going  Out  of  Style?”  
Dec. 18, 2013 
Barna Group 
www.barna.org/barna-update/faith-spirituality/648-is-evangelism-going-out-of-style 
 



 

Research Review 1113-1213 – Global Scripture Impact 

Based on a number of changes to the typical evangelism efforts in prior years, Barna Group looked at 
the practice of evangelism across denominations to determine whether it is a fading practice or one that 
has taken on a new look. Some 73 percent of born-again Christians said that they believed they had a 
personal responsibility to share their faith, but only 52 percent said they actually did so at least once in 
the past year. Despite the decline of evangelism across all denominations, however, Millennials have 
seen a significant rise in faith-sharing practices in the past few years. Although many have perceived 
this generation to be focused on physical needs and providing social justice at the expense of spiritual 
needs, this does not seem to be the case. 
 

“Facebook  Tests  Donate  Button,  a  Mixed  Blessing  for  Charities”  
Dec. 20, 2013 
Raymund Flandez, The Chronicle of Philanthropy 
http://philanthropy.com/article/Facebook-Tests-Donate-Button/143719/ 
 
Nineteen nonprofits with a history of running active appeals on social media sites had the opportunity 
to test a Facebook donate button, allowing supporters to enter an amount, payment information and 
share the fact that they gave through their newsfeeds. Although no time frame was provided, Facebook 
plans to offer this donation option to all nonprofits soon. Critics say this option may cut down on 
significant relationships with donors, as this method of giving does not allow nonprofits to receive 
contact information from donors, which prevents them from following up later. 
 
 

“What  Nonprofits  Should  Stop  Doing  in  2014:  Advice  From  the  Experts”  
Dec. 30, 2013 
Nicole Wallace, The Chronicle of Philanthropy 
http://philanthropy.com/article/What-Nonprofits-Should-Stop/143701/ 
 
1. “Ignoring people who make medium-size gifts” – People giving between $500 and $10,000 are most 

likely to fall through the cracks. The key to engaging them is to find a balance between substantive 
mail and electronic appeals along with personal interaction. 

2. “Using social media indiscriminately” – Avoid spreading yourself too thin by figuring out where 
donors and other supporters want to hear from you. 

3. “Hoarding information.” – Do not wait a year to tell donors how their gifts made a difference. Try to 
communicate to donors once a month with the impact of their contributions. 

4. “Using generic language” – Avoid big, broad words and be specific about what you do. 
5. “Fearing mobile technology” – Adapt all content (website forms, email messages, etc.) for mobile 

technology. 
6. “Shying away from risks” – Be more thoughtful in how you experiment with new ideas and how you 

define success as a result of taking risks. 
 

“What  Nonprofits  Should  Start  Doing  in  2014:  Advice  From  the  Experts”  
Dec. 31, 2013 
Nicole Wallace, The Chronicle of Philanthropy 
http://philanthropy.com/article/What-Nonprofits-Should-Start/143699/ 
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1. “Keep an eye on the numbers” – Pick out key pieces of data from each department and review 
regularly at staff meetings. This helps avoid making decisions based on hunches and identifies 
potential problems early. 

2. “Think about the second gift” – Do a better job of getting gifts from supporters you already have. 
One way to do so is to personalize the way donors are thanked and report back on the impact of 
their first gift as partners. 

3. “Experiment with raising money from the crowd” – Campaigns to raise money for a specific project 
are effective in attracting young donors, as Millennials want to know exactly how their 
contributions will be spent. 

4. “Step up efforts to show impact” – Make donor stewardship more than an afterthought by 
developing individualized plans for thanking donors, perhaps involving beneficiaries in the thank 
you process. 

5. “Think multigenerational” – Involve donors’ children and grandchildren by providing tours, 
meetings and volunteer opportunities for families. 

6. “Take visuals seriously” – Present yourself professionally by taking photographs of actual projects in 
action and working with graphic artists whenever possible. Develop a brand and stick with it so 
donors become familiar with your work. 


