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Scripture  Engagement  
 

“Many  Churchgoers  and  Faith  Leaders  Struggle  to  Define  Spiritual  Maturity”  
May 11, 2009 
Barna Group 
www.barna.org/barna-update/article/12-faithspirituality/264-many-churchgoers-and-faith-leaders-
struggle-to-define-spiritual-maturity 
 
This Barna study, conducted in partnership with Living on the Edge, identifies a root problem related to 
little progress in spiritual development: “many churchgoers and clergy struggle to articulate a basic 
understanding of spiritual maturity.” Although people aspire to spiritual maturity, they do not 
understand what that means. Even pastors who want to guide others toward spiritual wholeness often 
fail to clearly define the goals of that process. The study lists five challenges to facilitating growth: 
1. “Most Christians equate spiritual maturity with following the rules.” 
2. “Most churchgoers are not clear what their church expects in terms of spiritual maturity.” 
3. “Most Christians offer one-dimensional views of personal spiritual maturity.” 
4. “Most pastors struggle with feeling the relevance, as well as articulating a specific set of objectives 

for spirituality, often favoring activities over attitudes.” 
5. “Pastors are surprisingly vague about the biblical references they use to chart spiritual maturity for 

people.” 
 

It also identifies five opportunities that can be used to address these same problems: 
1. “Christians and pastors have clarity about the major boundaries that must be addressed to tackle 

the problem.” 
2. “While Americans are relatively content with their spirituality ‘as is,’ millions aspire to grow 

spiritually.” 
3. “Compared to older believers, Christians under the age of 40 are less satisfied with spirituality and 

less ‘rule oriented.’ ” 
4. “Pastors realize they need more help when it comes to assessing spiritual health.” 
5. “Pastors tend to be harder on themselves than they are on their congregants.” 
 

“How  to  Read  the  Bible”  
Oct. 7, 2011 
Christianity Today 
www.christianitytoday.com/ct/2011/october/how-to-read-bible.html 
 
Many are claiming that a “crisis of biblical interpretation” is taking place that does not simply involve a 
decline in the perception of the Bible’s authority, but also in its not being “interpreted Christianly.” A 
number of recent Christian books promise biblical solutions for everyday success that center on the 
individual and his or her preferences, rather than interpreting the Bible in a way that “calls felt needs 
into question or looks beyond them.” Even biblical scholars sometimes fail to capture the heart of God’s 
Word by treating the Bible as a mere history or a book that can only be truly understood by scholars. 
However, an increasing number of scholars have recently been advocating a “theological interpretation 
of Scripture” in which we read the Bible as “God’s instrument of self-revelation and saving fellowship” 
through the use of a wide range of practices. This article encourages readers to engage with the Bible 
using a theological rather than “blueprint” or “smorgasbord” approaches. 
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“Frequent  Bible  Reading  Can  Turn  You  Liberal”  
Oct. 12, 2011 
Christianity Today 
www.christianitytoday.com/ct/2011/october/survey-bible-reading-liberal.html 
While frequent Bible reading has some predictably conservative effects, research shows that it also has 
more liberalizing effects than a number of other religious practices, even when factors such as political 
beliefs, education level, income, gender, race and religious measures (e.g. religious tradition, view of 
biblical inerrancy) are taken into account. The 2007 Baylor Religion Survey showed a correlation 
between high levels of Bible reading and decreased support for the Patriot Act, harsher punishments for 
criminals and the incompatibility of science and religion. Those who read the Bible more often were also 
more likely to agree that it is important to seek social and economic justice and consume fewer goods. It 
is possible that, since readers tend to have expectations of the Bible prior to reading it, they are often 
surprised by what they find and their beliefs are changed as a result. 

“How  the  Bible  Feels”  
Dec. 28, 2011 
Christianity Today 
www.christianitytoday.com/ct/content/pdf/111228spot_howbiblefeels.pdf 
OpenBible.info’s Stephen Smith ran the Bible in its entirety though Viralheat’s code to create a visual 
summary of the Scriptures. In this graphic (see link), bar height represents the probability that a text is 
positive or negative, not the intensity of that feeling. For example, with all the references to death, the 
algorithm puts the Resurrection in the negative. Whereas the Pentateuch is largely determined to be 
positive, the Gospels are split rather evenly between positive and negative. 
 

“Football,  Faith  and  John  3:16”  
Jan. 14, 2012 
The Barna Group 
www.barna.org/culture-articles/558-football-faith-and-john-316 
 
Tim Tebow’s mixing of football and faith by writing biblical references such as John 3:16 under his eyes 
has raised the question of whether or not the typical American knows what this reference means. Last 
year, ABS commissioned Barna Group to find out how well Americans understood this and other various 
aspects of the Bible. When asked what the “three” in John 3:16 refers to, nearly seven out of 10 
Americans (68 percent) were able to identify without any prompting that the “three” refers to the 
chapter. More than three out of 10 either gave an incorrect answer (15 percent) or made no guess at all 
(17 percent). The age group with the lowest scores on this question in particular was 18- to 27-year-olds 
(61 percent). Of the questions asked, the fewest number of respondents correctly answered the original 
language of the New Testament: Greek (27 percent). 
 

“Biblefresh:  Was  it  a  success?”  
June 25, 2012 
Evangelical Alliance 
http://eauk.org/church/campaigns/upload/Biblefresh-Was-it-a-success.pdf 
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Bible Society research showing that Christians, including church leaders, were increasingly struggling to 
read the Bible regularly and understand lesser-known passages of Scripture challenged Evangelical 
Alliance UK to begin the Biblefresh campaign. Through the use of churches, agencies, colleges and 
festivals, the campaign provided practical steps for churches on Bible reading, training, translation and 
experience. Some of the means used included the 400th anniversary celebration of the King James Bible, 
the Viral Bible Project, Get A Grip tour of talks, Biblefresh theological college courses, Biblefresh 
handbooks and Viral Bibles. In addition, the Biblefresh Alliance raised funds for Bible translation in 
Burkina Faso. When partners were asked whether Biblefresh had helped to bring more of a focus to the 
Bible in their organization/church, 83 percent agreed slightly or strongly, and all but 8 percent said they 
would like to participate again. 
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“Most  churchgoers  don’t  read  Bible  daily”  
Sept. 6, 2012 
Baptist Press 
http://bpnews.net/BPnews.asp?ID=38659 
 
Although most churchgoers desire to live lives that honor Christ and profess to think on biblical truths, 
a study conducted by LifeWay Research found that few people actually engage in personal reading/study 
of the Bible. Although 59 percent of churchgoers agreed: “Throughout the day I find myself thinking 
about biblical truths,” when asked how often they personally (not as part of a church worship service) 
read the Bible, 19 percent responded “every day,” 26 percent responded “a few times a week,” 14 percent 
responded “once a week,” 22 percent responded “once a month” or “a few times a month,” and 18 
percent responded “rarely/never.” The survey found that six actions have a positive impact on 
individuals’ Bible engagement scores: 
1. “Confessing wrongdoings to God and asking forgiveness.” 
2. “Believing in Jesus Christ as the only way to heaven and the number of years one has believed this.” 
3. “Making a decision to obey or follow God with an awareness that choosing to do so might be costly.” 
4. “Praying for the spiritual status of people they know are not professing Christians.” 
5. “Reading a book about increasing their spiritual growth.” 
6. “Having been discipled or mentored one-on-one by a more spiritually mature Christian.” 
 
The data from this study was used to develop the Transformational Discipleship Assessment (TDA), an 
online evaluation that “delivers both individual and group reports on spiritual maturity,” while also 
providing helpful suggestions on appropriate next steps to further promote spiritual development. 

“Introducing  theStory  from  Scripture  Union”  
May 19, 2013 
Canadian Bible Society Press Release 
http://119.160.193.222/cbslatest/magazine/introducing-thestory-scripture-union 
 
Scripture Union Canada’s theStory is an online daily Bible reading guide that “encourages Biblical 
reflection, connects our stories with God's Story, facilitates pilgrimage to new places, inspires 
meaningful living and invites transformational encounters with Christ.” Written by leading teachers, 
preachers, and authors, theStory is a chronological guide that emphasizes the biblical narrative and the 
readers place in it. It is structured around Scripture Union Canada’s 3R’s methodology: reading, 
reflection, response. Though this resource is primarily directed at young adults, it is suitable for adults 
of all ages. 
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Next  Generation  
 

“The  State  of  the  World’s  Children  2011:  Realizing  the  Rights  of  Adolescents”  
February 2011 
United Nations Children’s Fund (UNICEF) 
www.uis.unesco.org/Library/Documents/state-world-children-adolescence-age-opportunity-education-
2011-en.pdf 
 
“In the global effort to save children’s lives, we hear too little about adolescence.” The problems facing 
children and infants are so significant that they must be addressed, but not to the exclusion of older 
youth. For example, Brazilian infant mortality decreases from 1998 to 2008 amounted to 26,000 lives 
saved. However, over that same period of time, 81,000 Brazilian adolescents (ages 15 to 19) were 
murdered, thus negating any work done to protect the first decade of life. According to this 2011 report, 
the world is home to 1.2 billion individuals between the ages of 10 and 19, and nine out of 10 of these 
young people live in the developing world, facing significant challenges unique to their age group. This 
report details these dangers while also demonstrating the opportunities available to adolescents. 
Changes made at this young age through education and other tools affect their future selves and the 
societies in which they live. “Through a wealth of concrete examples [and recent research], The State of 
the World’s Children 2011 makes clear that sustainable progress is possible.” 
 

“A  new  book  suggests  teens  are  practicing  religion  in  their  own  way”  
March 21, 2011 
Insights into Religion 
http://religioninsights.org/articles/new-book-suggests-teens-are-practicing-religion-their-own-way 
 
While many think that a person’s teenage/young adult years are the least religious, Pearce and Denton’s 
book, A Faith of Their Own, argues that teenagers are actually thinking about the deeper questions of 
religion. The researchers followed up with 2,530 young people (ages 16 to 21) who were previously 
surveyed in the 2002 National Study of Youth and Religion and found five types of religious profiles: 
1. Abiders (20 percent): “These are the adolescents with the highest levels of religious interest and 

practice. They not only believe in God, they pray regularly, attend services, volunteer and are most 
likely to say their religion is the only true faith.” 

2. Adapters (20 percent): “This group shows high levels of personal religiosity. But compared to the 
Abiders, they are more accepting of other people’s faiths and attend religious services more 
sporadically. The Adapters are most likely of all the groups to help others in need.” 

3. Assenters (31 percent): “These teens say they believe in God, but they are minimally engaged with 
their faith. Religion is tangential to other aspects of their lives.” 

4. Avoiders (24 percent): “They believe in God but do not engage in any religious practice. Their God is 
a distant one and they often don’t name a religious affiliation.” 

5. Atheists (5 percent): “The opposite of the Abiders. They don’t believe in God and don’t attend 
services.” 

 
Overall, the survey found a small dip in religious participation among those surveyed, though not as 
significant as is often portrayed. They also learned that the teens generally tended to feel that formal 
religious services in particular were an optional facet of faith. 
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“Doing  Church  and  Doing  Justice:  A  Portrait  of  Millennials  at  Middle  Church”  
May 9, 2011 
Public Religion Research Institute 
http://publicreligion.org/research/2011/05/doing-church-and-doing-justice-a-portrait-of-millennials-
at-middle-church/ 
 
A 2010 study based on interviews with 25 young adults (ages 18 to 29) with connections to local 
religious communities and experience working in social justice looked at “what was working for them 
about church, why they thought church wasn’t working for so many of their peers, and what language 
and values they used to talk about the integration of social justice and their faith.” According to those 
interviewed, “traditional programs, denominational orthodoxy, doctrinal purity and traditional 
institutional membership” were not particularly important to them. Rather, they were drawn to church 
as a place of community, safety, diversity, critical thinking, creativity and hope. As far as their 
unaffiliated peers, those surveyed believed that Christianity was perceived as an anti-gay and 
judgmental institution, requiring its members to fit into a predetermined role. Regarding the 
integration of social justice politics: although millennials see value in grassroots political involvement, 
they reported general wariness about churches speaking out about controversial political issues rather 
than simply speaking out for the oppressed. 
 

“Survey:  A  Generation  in  Transition:  Religion,  Values,  and  Politics  among  
College-Age  Millennials”  
April 19, 2012 
Public Religion Research Institute 
http://publicreligion.org/research/2012/04/millennial-values-survey-2012/ 
 
In light of the 2012 presidential election, this survey conducted by Public Religion Research Institute 
and Georgetown University’s Berkley Center for Religion, Peace, and World Affairs provided an in-depth 
look at faith and values among younger Millennials (ages 18 to 24). While the purpose of the survey 
was, for the most part, to look at Millennials’ political views and level of activism, it also uncovered 
some relevant information. When asked to compare themselves to their parents’ generation, 40 percent 
described themselves more negatively (e.g. more selfish, less respectful, less moral/religious, lazier), 19 
percent more positively (e.g. better educated, more informed, tolerant, independent), and 40 percent 
gave a relatively neutral response (e.g. more tech savvy, faster paced, more liberal). In addition, those 
surveyed reported significant levels of movement from their childhood religious affiliations to a 
religiously unaffiliated identity. College-age millennials are more likely than the general population to 
be religiously unaffiliated, and they also tend to hold less traditional or orthodox religious beliefs, 
especially regarding the value and interpretation of the Bible. Finally, Millennials have fairly ambivalent 
feelings toward modern-day Christianity. While 76 percent say that Christianity “has good values and 
principles” and 63 percent agree that it “consistently shows love for other people,” 64 percent describe 
Christianity as “anti-gay” and 62 percent as “judgmental.” 
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“Survey:  Few  Americans  Use  Social  Media  to  Connect  With  Their  Faith  
Communities”  
Aug. 2, 2012 
Public Religion Research Institute 
http://publicreligion.org/research/2012/08/july-2012-tracking-survey/ 
 
Overall, Americans report limited use of technology for religious purposes, both inside and outside of 
worship services. Although 45 percent of Americans admit to using Facebook multiple times each week, 
few of them incorporate technology into their church life. Of those who attend religious services, 11 
percent report to posting status updates about church, 10 percent to using a cell phone to take pictures 
or videos of church, and 7 percent to send or read email during church. In addition, most Americans are 
also not using technology to connect with their religious leaders or practice their faith in general. Only 
13 percent have downloaded a sermon or podcast to listen online, and only 6 percent join a religious or 
spiritual group on Facebook. However, younger Americans, as might be expected, are more likely to use 
social media and technology for religious purposes. This can be a positive or a negative thing, depending 
on whether the actions taken serve to increase or distract from engagement. 
 

“Wired  Child:  Preschoolers  have  More  Exposure  to  Electronics  Than  Ever”  
Sept. 20, 2012 
AdWeek 
www.adweek.com/news/technology/data-points-wired-child-143732 
 
Today's children are more likely to have a laptop within their reach (83 percent) than play outside (69 
percent). A study by Ipsos MediaCT found that kids are being exposed to laptops, mobile phones and 
electronic games at an earlier age. Since many new parents were brought up in a digital age themselves, 
their households are more likely to have electronics than those with older children, and those parents 
are increasingly likely to view technology as an educational tool and investment. Some other statistics 
include: 
� Households with children ages 6 to 12 are more likely to upgrade their devices (18 percent) than 

those without (7 percent). 
� 52 percent of 11- to-12-year-olds have a social networking profile, along with 26 percent of 9- and 

10-year-olds and 16 percent of those ages 6 to 8. 
� Playing video games is the most popular activity for children (28 percent). 
 

“U.S.  Birth  Rate  Falls  to  a  Record  Low;  Decline  Is  Greatest  Among  Immigrants”  
Nov. 29, 2012 
Pew Research Social & Demographic Trends 
www.pewsocialtrends.org/2012/11/29/u-s-birth-rate-falls-to-a-record-low-decline-is-greatest-among-
immigrants/ 
 
The overall U.S. birth rate, which is the annual number of births per 1,000 women between the 
childbearing ages of 15 to 44, declined 8 percent from 2007 to 2010. Although the birth rate for U.S.-
born women decreased 6 percent during these years, the birth rate for foreign-born women plunged 14 
percent —more than it had in the past 17-year period. The birth rate for Mexican immigrant women in 
particular fell even more, by 23 percent. 
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“15  Measurements  of  Whether  Americans  Are  Post-Christian”  
April 15, 2013 
Christianity Today Gleanings 
www.christianitytoday.com/gleanings/2013/april/15-measurements-of-whether-americans-are-post-
christian.html 
 
As a result of the apparent rise in “nones,” Barna Group examined 15 different measures of non-
religiosity in order to better understand America’s trend towards secularization. These measures, which 
accounted for both beliefs and behaviors, included: 
� “Do not believe in God” 
� “Identify as atheist or agnostic” 
� “Disagree that faith is important in their lives” 
� “Have not prayed to God (in the last year)” 
� “Have never made a commitment to Jesus” 
� “Disagree the Bible is accurate” 
� “Have not donated money to a church (in the last year)” 
� “Have not attended a Christian church (in the last year)” 
� “Agree that Jesus committed sins” 
� “Do not feel a responsibility to ‘share their faith’ ” 
� “Have not read the Bible (in the last week) 
� “Have not volunteered at church (in the last week) 
� “Have not attended Sunday school (in the last week) 
� “Have not attended religious small group (in the last week)” 
� “Do not participate in a house church (in the last year)” 
 
Based on this aggregate metric, 37 percent of the nation’s adult population qualifies as post-Christian, 
meaning they met at least nine of the 15 criteria. When this number is broken down generationally, the 
survey shows that younger generations are more post-Christian than their predecessors. The differences 
by generation are striking, and they suggest a less “Christianized” nation in the decades to come. 
 

“Reading  Habits  in  a  Digital  World”  
June 24, 2013 
Barna Group 
www.barna.org/barna-update/culture/617-reading-habits-in-a-digital-world 
 
As the digital revolution brings about changes in the book industry, the rise of e-reading will continue to 
affect Bible reading. Although it is likely that most American digital Bible users also own physical copies 
of the Bible, the number of people choosing to engage with the Bible on e-reading devices continues to 
grow. According to a May 2013 Barna study, one-quarter of American adults own an e-reader, which is 
on par with the national average. They are often between the ages of 29 and 47, college educated and 
married with children. However, there are still many readers that continue to shop for and read printed 
versions of the Bible. In research conducted by Barna Group for CBA, the Mosaic generation, ages 18 to 
29, is only half as likely to shop in Christian bookstores, and only one-fourth as likely to be monthly 
shoppers. This is consistent with the fact that Christian consumers under the age of 30 are significantly 
less likely than previous generations to buy devotionals, commentaries and Christian magazines – all 
formats that lend themselves to traditional print. 
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“Game  Changer:  Pastors  Blame  Kids’  Sports  for  Attendance  Dips”  
Aug. 27, 2013 
Christianity Today 
www.christianitytoday.com/ct/2013/september/game-changer.html?utm_source=ctdirect-
html&utm_medium=Newsletter&utm_term=10042866&utm_content=203661422&utm_campaign=2
013 
 
A 2012 Gallup poll found that 1 in 3 Americans never attended religious services. After interviewing 
church leaders and members at shrinking congregations, Acadia Divinity College professor Steve 
McMullin’s study found that pastors most often identified “competing Sunday activities” – led by youth 
athletic events – as the primary reason for declining worship attendance. However, McMullin points out 
that those families involved in sports programs are generally families that are still attending church, 
meaning that the real cause of shrinking attendance must lie elsewhere. Some churches are making 
efforts to place program emphasis on team sports and other fitness activities, as these can teach 
discipline, friendship, teamwork and ethics, if approached correctly. Survey data shows that, compared 
to their peers, churches with a high emphasis on such programs tend to experience more growth. 
 

Global  Faith-Related  Information  
 

“Global  Christianity:  A  Report  on  the  Size  and  Distribution  of  the  World’s  
Christian  Population”  
Dec. 19, 2011 
Pew Research Religion & Public Life Project 
www.pewforum.org/Christian/Global-Christianity-worlds-christian-population.aspx 
 
This demographic study of more than 200 countries found nearly a third of the 2010 global population 
considered themselves Christians (2.18 billion). Unlike in previous centuries, these Christians are so 
geographically widespread that no single continent or region can accurately claim to be the “center of 
global Christianity.” Although Europe and the Americas still house the majority of the world’s 
Christians, this percentage has decreased significantly over the past 100 years. The proportion of 
Christian Europeans has dropped from 95 percent in 1910 to 76 percent in 2010, and the proportion of 
Christian Americans has gone from 96 percent to 86 percent. On the other hand, the percentage of 
Christians in sub-Saharan Africa climbed from 9 percent in 1910 to 63 percent in 2010, while Christians 
in the Asia-Pacific region rose from 3 percent to 7 percent. The study also quantifies the theological 
differences in the world of Christianity. About half are Catholic, 37 percent are Protestant, 12 percent 
Orthodox, and 1 percent Mormon/Jehovah’s Witness/Christian Science (self-identifying as Christians). 
 

“Cost-Effective  Compassion:  The  10  Most  Popular  Strategies  for  Helping  the  
Poor”  
Feb. 17, 2012 
Christianity Today 
www.christianitytoday.com/ct/2012/february/popular-strategies-helping-the-poor.html 
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This article looks at the most effective ways to help those living in developing countries. It is difficult to 
accurately measure the performance of a nonprofit program, as many measure their impact based on 
self-studies, and it is often difficult to determine their far-reaching effects. However, in an attempt to 
discover the best ways to help the poor, top economists specializing in the analysis of development 
programs were polled to determine the top-10 strategies: 
1. “Get clean water to rural villages.” (Living Water International, LifeWater.org, GlobalWater.org, 

WaterAid.org, TheWaterProject.org, Flowing Streams Ministries) 
2. “Fund de-worming treatments for children.” (DewormTheWorld.org, ChildrenWithoutWorms.org) 
3. “Provide mosquito nets.” (HisNets.org, NetsForLifeAfrica.org, NothingButNets.net) 
4. “Sponsor a child.” (Compassion.com, Children International, ChildFund.org, PlanUSA.org, 

WorldVision.org) 
5. “Give wood-burning stoves.” (HelpsIntl.org, StoveTec.net, WorldStove.com) 
6. “Give a microfinance loan.” (Kiva.org, Opportunity International, VisionFund (World Vision)) 
7. “Fund reparative surgeries.” (SmileTrain.org, OperationSmile.org, MercyShips.org) 
8. “Donate a farm animal.” (Heifer.org, SamaritansPurse.org, World Vision’s Gift Catalogue) 
9. “Drink fair-trade coffee.” (GreenMountainCoffee.com, PuraVida, GroundsForChange.com) 
10. “Give a kid a laptop.” (One.Laptop.org, Carec4dc.com, ComputerAid.org) 
 

“Faith  on  the  Move  –  The  Religious  Affiliation  of  International  Migrants”  
March 8, 2012 
Pew Research Religion & Public Life Project 
www.pewforum.org/2012/03/08/religious-migration-exec/ 
About 3 percent of the world’s population has migrated across international borders, which, if counted 
together as one nation, would constitute the fifth-most populous country on the globe. Faith on the 
Move focuses on the religious affiliation of these migrants. In some respects, their religious affiliation 
mirrors that of the world’s overall population. At the same time, however, Christians “comprise a much 
greater share of migrants (about one-in-two) than they do of the general population (nearly one-in-
three).” 

“Poorest  Chinese  See  Better  Access  to  Food,  Shelter”  
March 27, 2012 
Gallup 
www.gallup.com/poll/153464/Poorest-Chinese-Better-Access-Food-Shelter.aspx 
 
This Gallup survey shows the poorest 20 percent of the Chinese population, many of them rural 
dwellers, are struggling less to afford life’s most basic needs (food and shelter). Those in this segment of 
the population who are unable to afford food dropped 17 percent, and those unable to afford shelter 
dropped 14 percent from 2008 to 2011. This is likely tied to recovery from the global economic crisis 
and the Chinese government’s work to avoid social unrest among this lowest end of income 
distribution. 
 

“Net  Migration  from  Mexico  Falls  to  Zero  –  and  Perhaps  Less”  
April 23, 2012 
Pew Research Hispanic Trends Project 
www.pewhispanic.org/2012/04/23/net-migration-from-mexico-falls-to-zero-and-perhaps-less/ 
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After four decades and 12 million current immigrants from Mexico to the United States, the net 
migration flow has stopped and may have reversed. This standstill may be due to declines in the U.S. job 
and housing construction markets and Mexican birth rates or increases in border enforcement, 
deportations and dangers associated with illegal border crossings. 
 

“Mobile  Money  Most  Popular  in  Kenya,  Tanzania,  and  Uganda”  
July 13, 2012 
Gallup 
www.gallup.com/poll/155693/Mobile-Money-Transfers-Popular-Kenya-Tanzania-Uganda.aspx 
 
Sending money to friends or family in a different area via mobile phone proved to be a popular way to 
transfer money across several sub-Saharan African countries surveyed in 2011, particularly Kenya, 
Uganda and Tanzania. One of the big advantages of mobile technology is that it can be utilized by those 
who do not live near brick-and-mortar banks. In more developed banking markets, such as South Africa, 
Nigeria and Botswana, bank transfers were a popular way to send remittances domestically, although 
the rates of cash transactions were still high in these three countries. However, senders in a number of 
other sub-Saharan African countries with little access to a formal financial system – including the 
Democratic Republic of the Congo and Sierra Leone – tended to transfer money informally by either 
sending cash or bringing it in person. 
 

“Rising  Tide  of  Restrictions  on  Religion”  
Sept. 20, 2012 
Pew Research Religion and Public Life Project 
www.pewforum.org/Government/Rising-Tide-of-Restrictions-on-Religion-findings.aspx 
 
The number of countries with high or very high restrictions on religious beliefs and practices rose from 
31 percent to 37 percent between 2009 and 2010. These growing restrictions have taken place in each 
of the five major regions of the world, even those in which overall restrictions had previously been 
declining. According to this study, this increase is attributable to a variety of factors, “including 
increases in crimes, malicious acts and violence motivated by religious hatred or bias, as well as 
increased government interference with worship or other religious practices.” 
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“The  World's  Muslims:  Unity  and  Diversity”  
Aug. 9, 2012 
Pew Research Religion & Public Life Project 
www.pewforum.org/2012/08/09/the-worlds-muslims-unity-and-diversity-executive-summary/ 
 
This report – based on more than 38,000 face-to-face interviews, conducted in more than 80 languages 
and in 39 countries/territories – describes “both the unity and the diversity of Islam around the globe.” 
There is much commonality among Muslims worldwide on what are often considered Islam’s articles of 
faith and “pillars” of practice. However, there are substantial differences of opinion on other questions, 
“such as whether Islam is open to more than one correct interpretation or which groups should be 
considered part of the Muslim community.” 
 

“U.N.  Report  Provides  Snapshot  of  Access  to  Broadband  Across  177  Countries”  
Sept. 24, 2012 
U.N. News Center 
www.un.org/apps/news/story.asp?Cr=technology&Cr1=&NewsID=42969#.UoT_ksso7IU 
 
This United Nation’s (UN) report ranked 177 countries according to their national broadband policies 
and the economic impact of Internet access and use on their populations. The report tracked the roll-
out and affordability of broadband around the world. While household Internet access has grown, 
individual Internet use has not seen the same increase. The International Telecommunication Union 
(ITU) believes that mobile broadband can help boost individual accessibility, as this is a widely used 
technology. In addition, the report outlines the ways in which broadband is improving lives in terms of 
health, education, payment systems, and fostering innovation and skill-building. 
 

“Laws  Penalizing  Blasphemy,  Apostasy  and  Defamation  of  Religion  are  
Widespread”  
Nov. 21, 2012 
Pew Research Religion & Public Life Project 
www.pewforum.org/Government/Laws-Penalizing-Blasphemy,-Apostasy-and-Defamation-of-Religion-
are-Widespread.aspx 
 
Several incidents over the past months and years have drawn international attention to laws and 
policies prohibiting blasphemy – “remarks or actions considered to be contemptuous of God or the 
divine.” As of 2011, 47 percent of the world’s countries and territories had laws or policies penalizing 
blasphemy, apostasy (“abandoning one’s faith”) and defamation (“disparagement or criticism of 
particular religions or religion in general”). 
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“The  Global  Religious  Landscape”  
Dec. 18, 2012 
The Pew Forum on Religion & Public Life 
www.pewforum.org/global-religious-landscape.aspx 
 
A comprehensive demographic study of more than 230 countries and territories estimates that there 
are 5.8 billion religiously affiliated adults and children around the globe, representing 84 percent of the 
world’s population. Of these, approximately 2.2 billion consider themselves to be Christians. This 
landscape study points out a number of interesting demographics. For instance, Christians, as well as 
Hindus, have an overwhelming tendency to live in countries where they are in the majority, with 87 
percent living in the world’s 157 Christian-majority countries. In addition, the study finds that the 
median age of Christians, 30, is higher than the overall global population (median age of 28), skewing 
Christianity away from the younger generation. 
 

“Report  Points  to  100  Million  Persecuted  Christians”  
Jan. 8, 2013 
Deutsche Welle 
www.dw.de/report-points-to-100-million-persecuted-christians/a-16507067 
 
The non-denominational Christian relief organization Open Doors has been known to publish a yearly 
report on persecution, this time concluding that “an estimated 100 million Christians” faced 
persecution around the world in 2012. In ranking the worst countries for Christians to live in, 49 of the 
50 were in Africa, the Middle East or Asia (with the exception of Colombia). Whereas North Korea, 
Saudi Arabia and Afghanistan maintained their spots in the top 3, Mali, Tanzania, Kenya and Uganda 
appeared in the top 50 for the first time. 
 

“Sometimes  It’s  Better  to  Be  Heard  Than  Seen  in  Mobile  Ministry”  
April 22, 2013 
Mobile Advance 
www.mobileadvance.org/index.php/blog/205-sometimes-it-s-better-to-be-heard-than-seen-in-mobile-
ministry 
 
This article, based partially on a case study on Telemensahe, a voice-based mobile ministry tool, 
discusses the advantages of audio-first/audio-only ministry tools over video. 
� “Oral peoples love oral messages and sometimes adding visuals to a story actually detracts from 

their experience of the message rather than adding to it.” 
� “Audio-only recordings can avoid potential cultural snafus that may arise when inappropriate 

choices of colors, images, etc. lead to unintended messages being communicated to/understood by 
the audience.” 

� “Audio-only recordings require less technical expertise and (potentially) financial investment in 
equipment than audio-visual recordings.” 

� A number of mobile phones only play MP3 audio files. Others have no media player and must utilize 
a call-in service that allows the caller to listen to recorded audio messages. 

� “Audio files are much smaller than video files of the same length and are thus faster and cheaper to 
download over the Internet and take up less room in space-starved phone memories. Additionally, 
much more audio content can be stored and given away on a microSD card than video content.” 
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“A  Distressing  Map  of  Religious  Freedom  Around  the  World”  
May 3, 2013 
The Washington Post WorldViews 
www.washingtonpost.com/blogs/worldviews/wp/2013/05/03/a-distressing-map-of-religious-freedom-
around-the-world/ 
 
A report issued by the U.S. Commission on International Religious Freedom highlights the worst 
violators of religious freedom in the world and makes recommendations for future U.S. governmental 
action in light of this information. This map divides violators into three categories: 
� Tier 1: “particularly severe” violations that are “systemic, ongoing and egregious” 
� Tier 2: although they have serious problems, they are making an effort to address them 
�  Nations under “monitoring” for religious freedom issues 
 

“Bigotry  against  Jews  and  Muslims  on  the  Rise,  says  U.S.”  
May 20, 2013 
BBC News 
www.bbc.co.uk/news/world-us-canada-22601881 
 
According to the 2012 annual U.S. Department of State report, there has been an increase in anti-
Islamic sentiment in Europe and Asia, as well as a growing anti-Semitism, especially in Venezuela, Egypt 
and Iran. The International Religious Freedom Report notes that Muslims are facing new restrictions 
regarding religious attire, as well as discrimination, arrest and harassment. It also notes that anti-
Semetic sentiment has included Holocaust denial or glorification, calls to “destroy the Jews and their 
supporters,” and political opposition to those with Jewish ancestry. 
 

U.S.  National  Faith-Related  Information  
 

“Non-believers,  Seculars,  the  Un-churched  and  the  Unaffiliated:  Who  are  
Nonreligious  Americans  and  How  do  we  Measure  them  in  Survey  Research?”  
May 14-17, 2009 
American Association for Public Opinion Research Annual Conference 
http://publicreligion.org/site/wp-content/uploads/2011/06/AAPOR-Paper-Final1.pdf 
 
In total, 27 percent of Americans are considered non-religious by at least one definition. These 
Americans either never attend religious services (unchurched), are not affiliated with a specific religious 
tradition (unaffiliated), do not believe in God (non-believers) or say religion is not important in their 
lives (secular). However, only 2 percent meet all four of these definitions, meaning that, at some level, 
most of those who fall into these categories can be described as religious. Overall, the unaffiliated group 
is the most likely to participate in traditional religious activities and believe in traditional religious 
ideas, such as God and the afterlife. The unchurched might also believe in these traditional ideas, but 
they are more likely than the unaffiliated to say religion is not important. Secular Americans are 
somewhat less likely to participate in religious activities and hold traditional religious beliefs, but non-
believers are the least likely of all groups. 
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“U.S.  Congregational  Membership:  Reports”  
May 1, 2010 
The Association of Religion Data Archives 
www.thearda.com/rcms2010/ 
 
This resource, based on the Religious Congregations and Membership Study, demonstrates 
congregational membership in every county, state and urban area of the United States. On it, you can 
view maps of the U.S. and individual states based on hundreds of variables (e.g., congregational 
membership, census data and crime statistics). 
 

“U.S.  Religious  Knowledge  Survey”  
Sept. 28, 2010 
Pew Research Religion & Public Life Project 
www.pewforum.org/2010/09/28/u-s-religious-knowledge-survey/ 
 
Based on the results of a quiz comparing religious knowledge among sampled adults, Atheists and 
agnostics, Jews and Mormons are among the highest-scoring groups on questions regarding the “core 
teachings, history and leading figures of major world religions.” Generally speaking, most Americans 
were able to correctly answer at least half of the survey’s questions about the Bible. For example, 71 
percent knew that, according to the Bible, Jesus was born in Bethlehem, 63 percent correctly named 
Genesis as the first book of the Bible, and more than half knew that the Golden Rule is not one of the 
Ten Commandments. Some factors that may be linked with higher religious knowledge include college 
education, religious studies, frequent Scripture reading, taking part in religious conversations and 
worship service attendance. 
 

“Faith  in  Flux”  
February 2011 
Pew Research Religion & Public Life Project 
www.pewforum.org/2009/04/27/faith-in-flux/ 
 
“Americans change religious affiliation early and often.” Approximately half of American adults have 
changed their religious affiliation at least once in their lifetime, most often before the age of 24 and 
many times more than once. Although the individual reasons people give for changing religions greatly 
differ, especially depending on the origin and destination of the convert. Some report that they have 
stopped believing in the teachings of their childhood faith, while others more broadly do not believe in 
God or the teachings of most religions. Still others think of religious people as hypocritical or 
judgmental, and a few say that their understanding of modern science is inconsistent with their 
childhood religion. 
 

“Most  Americans,  Including  Many  Non-Christians,  Use  Christian  Media”  
October 2011 
Center for Bible Engagement 
www.centerforbibleengagement.org/images/stories/pdf/Christian_Media_White_Paper.pdf 
 
Christian media has a variety purposes: to instruct, persuade, entertain. Regardless of the form or 



 

19 Research Review FY13 Q4 – Global Scripture Impact 
 

specific goals, most Christian media is created with the aim of reaching both Christian and mainstream 
audiences, although this is often easier said than done. This survey looks at “who Christian media 
reaches, what motivates their media choices, and what they would like to see in the future.” Research 
shows that six out of 10 American teens and adults use some form of Christian media at least a few 
times a year. Although this is largely impacted by church attendance and personal spirituality, 36 
percent of non-Christians also use Christian media. Audience members, regardless of their religious 
affiliation, most often make media decisions based on entertainment value, although many also express 
a desire to learn more, become inspired or receive encouragement. On the tail end of media exposure, 
there is often some type of outcome or action resulting from the experience, particularly with Christian 
media. Many choose to discuss the media with someone else, while others experience more internal 
changes, such as a stronger connection to the Christian faith. The opportunity to effectively reach 
Christians and non-Christians through media – although incredibly challenging and rarely done 
successfully – brings the Gospel to those simply looking to be entertained. 
 

“Congregations  Struggle  with  Attendance,  Finance”  
Nov. 30, 2011 
Insights into Religion 
http://religioninsights.org/articles/congregations-struggle-attendance-finance 
 
Research points to the emergence of four broad trends in American congregations over the last decade. 
First, although conflict is not absent in the church, it is less invasive than previously thought. While 
about half of all churches experience minor conflict, which can be good to “spur fruitful dialogue,” only 
about 5 percent experience extreme or persistent conflict. Secondly, congregations are increasingly 
embracing technology, which is causing somewhat of a digital divide between those who make the 
transition and those who do not, whether by choice or by circumstance. Next, churches in general are 
shrinking in size, and the average age of their congregants is increasing. Finally, church finances are 
tighter, in general. The number of churches considered in “excellent financial health” dropped to only 
14 percent, requiring many churches to seek out alternative streams of revenue, including endowments, 
trusts and renting out their buildings. 
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“The  Civic  and  Community  Engagement  of  Religiously  Active  Americans”  
Dec. 23, 2011 
Pew Internet & American Life Project 
www.pewinternet.org/Reports/2011/Social-side-of-religious.aspx 
 
Compared with their unaffiliated counterparts, religiously active Americans “are more trusting of 
others, are more optimistic about their impact on their community, think more highly of their 
community, are more involved in more organizations of all kinds, and devote more time to the groups 
to which they are active.” While one may think that an active spiritual life might distract from 
engagement in the secular world, research has shown the opposite to be true. Those involved in a 
church or other religious/spiritual organization are more likely to be invested in their communities, and 
they are more likely to be “joiners.” 
 

“Will  Immigration  Slowdown  Prompt  a  Bilingual  Ministry  Bust?”  
Jan. 19, 2012 
Christianity Today 
www.christianitytoday.com/ct/2012/january/immigration-bilingual-bust.html 
 
The number of Mexicans leaving their country each year for the United States has declined 60 percent 
from 2006 to 2010 – something of interest to those churches and ministries that have eyed the growing 
Hispanic population for years. Many churches have launched English as a Second Language classes and 
Spanish-language services for immigrants based on the projection that whites will become the minority 
in 2050. However, experts say that this slowdown is not necessarily a reason to make changes in 
strategy yet. According to Pew research, the Mexican-American population is still growing, although this 
growth is now due largely to births. It is unknown whether this slowdown will last, but it has prompted 
churches to gear their ministries toward second- and third-generation Hispanics for whom English is a 
primary language. 
 

“Why  Most  Facebook  Users  Get  More  Than  They  Give”  
Feb. 3, 2012 
Pew Internet & American Life Project 
http://pewresearch.org/pubs/2185/facebook-like-button-tagging-photos-messaging-friending-
friends?src=prc-headline 
 
“Most Facebook users receive more from their Facebook friends than they give.” This is true regardless 
of the method of measurement chosen (e.g. friend requests, “likes,” messages, tagged photos).The main 
factor driving this phenomenon is the segment of “power users” who specialize in different Facebook 
activities and, as such, contribute much more than the typical user does. 
 

“Religious  Americans  Enjoy  Higher  Wellbeing”  
Feb. 16, 2012 
Gallup Well-Being 
www.gallup.com/poll/152723/Religious-Americans-Enjoy-Higher-Wellbeing.aspx 
 
According to the results of Gallup-Healthways Well-Being Index’s 676,000 interviews, the most 
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religious Americans have the highest levels of wellbeing, even after controlling for numerous 
demographic variables. According to this analysis, an individual is considered “very religious” if religion 
is an important part of his or her daily life, and church/synagogue/mosque attendance occurs almost 
every week, if not more. Of the six wellbeing areas measured, very religious Americans enjoyed the 
highest scores in Life Evaluation, Emotional Health, Healthy Behaviors, Work Environment and Basic 
Access, missing the top slot only in the area of Physical Health. It is hard to know whether religiosity 
has an effect on wellbeing or both are affected by some other factor. 
 

“The  Price  of  Religious  Advocacy  in  D.C.”  
Feb. 21, 2012 
Christianity Today 
www.christianitytoday.com/ct/2012/february/religious-lobbying.html 
 
In this study, Pew partnered with political scientist Allen Hertzke to look at religious lobbying and 
advocacy groups in Washington, D.C., and the changes that have taken place in this area over the last 20 
years. It found that the number of groups participating in advocacy work has doubled to 212, outpacing 
general lobbying groups. In addition, many of these groups are now working on international issues as 
well as domestic, which is a relatively new turn of events. 
 

“Nearly  Half  of  American  Adults  Are  Smartphone  Owners”  
March 1, 2012 
Pew Internet & American Life Project 
http://pewinternet.org/Reports/2012/Smartphone-Update-2012.aspx 
 
As of February 2012, 46 percent of American adults own a smartphone. Smartphone owners are now 
more prevalent within the overall population than those who own more basic cell phones (41 percent). 
The increase in smartphone owners was felt in nearly every major demographic group based on gender, 
age, location and income – some more so than others. 
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“In  U.S.,  Churchgoers  Boast  Better  Mood,  Especially  on  Sundays”  
March 22, 2012 
Gallup Well-Being 
www.gallup.com/poll/153374/Churchgoers-Boast-Better-Mood-Especially-Sundays.aspx 
 
Americans who attend a religious service often report experiencing more positive emotions and fewer 
negative ones than those who attend less often or not at all. This relationship holds true even when key 
demographic variables such as age, education and income are controlled. In addition to their higher 
number of positive emotions, churchgoers experience their highest mood boost on Sundays, whereas 
the average American sees a decline in positive emotions on that day. This begs the question “What 
makes Sunday so special for regular churchgoers?” Since this day has the highest religious attendance, 
this article poses the possibility that the opportunity to socialize with fellow congregants aids in 
producing these positive emotions. 
 

“Religion  in  Prisons:  A  50-State  Survey  of  Prison  Chaplains”  
March 22, 2012 
Pew Research Religion & Public Life Project 
www.pewforum.org/Social-Welfare/prison-chaplains-exec.aspx 
 
Although little information is publically available about the religious lives of the 1.6 million inmates in 
the U.S. prison system, according to America’s prison chaplains, state penitentiaries are a hub of 
religious activity. Religious switching while incarcerated, particularly to Muslim and Protestant 
Christian belief systems, is not uncommon; neither are efforts by inmates to convert other inmates. 
Because this is such a critical time, 73 percent of these chaplains say that religion-related programs in 
prisons are critical to successful rehabilitation, and 78 percent say that religious support for inmates 
after they are released is helpful for re-integration. 
 

“When  Labels  Don’t  Fit:  Hispanics  and  Their  Views  of  Identity”  
April 4, 2012 
Pew Research Hispanic Trends Project 
www.pewhispanic.org/2012/04/04/when-labels-dont-fit-hispanics-and-their-views-of-
identity/?src=prc-headline 
 
Although nearly four decades have passed since the U.S. government mandated the use of the terms 
“Hispanic” or “Latino” by federal agencies to categorize Americans who trace their roots to Spanish-
speaking countries, these labels are still not unanimously embraced by the groups they describe. 
Only 24 percent of Hispanic adults say they most often identify themselves as “Hispanic” or “Latino,” 
whereas 51 percent identify themselves by their family’s country or place of origin and 21 percent use 
the term “American” most often to describe themselves. The vast majority believe that Latinos in the 
U.S. have “many different cultures rather than a common culture,” although they do tend to express a 
“strong, shared connection to the Spanish language.” 
 

“Internet  Adoption  Over  Time”  
April 13, 2012 
Pew Internet 
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http://pewinternet.org/Reports/2012/Digital-differences/Main-Report/Internet-adoption-over-
time.aspx 
 
From 1995 to 2011, the number of U.S. adults going online rose from about 10 percent to 78 percent. It 
also seems that minorities, adults living in households with lower incomes, and seniors are the least 
likely groups to be online, as was also the case in 2000. (But even these populations are becoming more 
and more connected.) Among the current non-Internet users, most cited a lack of perceived relevance, 
tools or resources, and the time and energy to learn. Internet use remains strongly correlated with age, 
education and income. Although gender and race seem to have little effect on an individual’s Internet 
usage, race does come into play in looking at the percentages of those using broadband at home. 
 

“Facebook  Faith  Works  for  Tim  Tebow;  But  Is  It  for  Everyone?”  
April 23, 2012 
Association of Religion Data Archives 
http://blogs.thearda.com/trend/featured/facebook-faith-works-for-tim-tebow-but-is-it-for-everyone/ 
 
Although celebrities like Tim Tebow can effectively utilize social media as a vessel to carry a religious 
message due to their many followers, average social media users weigh the costs and benefits when 
deciding how much of their personal faith to disclose. Do the potential evangelical opportunities 
outweigh the effects such sharing might have on making new friends or expanding professional 
networks? Studies of college students reveal that both the costs and the benefits may increase the more 
people share about their faith. While those with similar religious beliefs may have more positive 
impressions of those who disclose a great deal, others may hold negative stereotypes against them. The 
fact that spiritual dialogue is being largely dominated by those already committed to their faith begs the 
question of whether or not Facebook and Twitter are actually effective means of evangelizing younger 
generations as some have proposed. 
 

“The  10  Largest  Hispanic  Origin  Groups:  Characteristics,  Rankings,  Top  
Counties”  
June 27, 2012 
Pew Research Hispanic Trends Project 
www.pewhispanic.org/2012/06/27/the-10-largest-hispanic-origin-groups-characteristics-rankings-top-
counties/ 
 
Among the 50.7 million Hispanics living in the United States, 65 percent self-identify as being of 
Mexican origin. This percentage is followed by Puerto Ricans, Cubans, Salvadorans, Dominicans, 
Guatemalans, Colombians, Hondurans, Ecuadorians and Peruvians, respectively. In addition to 
different countries of origin, these Hispanic origin groups differ from one another in a number of other 
demographics, including age, education level, annual median household income and health insurance. 
 

“U.S.  Confidence  in  Organized  Religion  at  Low  Point”  
July 12, 2012 
Gallup Politics 
www.gallup.com/poll/155690/Confidence-Organized-Religion-Low-Point.aspx 



 

24 Research Review FY13 Q4 – Global Scripture Impact 
 

 
There has been a long-term decline in Americans’ confidence in religion since the 1970s. This year in 
particular, just 44 percent of Americans admit to having a good deal of confidence in “the church or 
organized religion.” Likewise, this year has also seen all-time lows in confidence in public schools, banks 
and television news. Currently 56 percent of Protestants express great confidence in religion as 
compared to 46 percent of Catholics. Regardless of the reasons behind this downfall, the percentage of 
Americans saying that religion is important in their lives has remained relatively steady since the 1970s. 
 

“Asian  Americans:  A  Mosaic  of  Faiths”  
July 19, 2012 
Pew Research Religion & Public Life Project 
www.pewforum.org/2012/07/19/asian-americans-a-mosaic-of-faiths-overview/ 
 
“As their numbers rise, Asian Americans are contributing to the diversity of the U.S. religious 
landscape.” In 2011, Asian Americans made up 5.8 percent of the general population. As their 
population has grown, so also has the presence of non-Abrahamic faiths in the United States, 
particularly Buddhism and Hinduism. Although each of the subgroups of this population displays its 
own “religious complexion,” most Asian Americans belong to the country’s two largest religious groups: 
Christians and those unaffiliated with a particular religion. 
 

“How  America  Gives:  America’s  Generosity  Divide”  
Aug, 19, 2012 
The Chronicle of Philanthropy 
http://philanthropy.com/article/America-s-Generosity-
Divide/133775/?cid=pt&utm_source=pt&utm_medium=en 
 
This new Chronicle of Philanthropy study charts giving patterns in every state, city and ZIP code. The 
study found that, in 2008, taxpayers who earned $50,000 or more donated a median of 4.7 percent of 
their discretionary income to charitable causes. In looking at the demographics of these top givers, the 
study found, among other things, that middle-class Americans gave a bigger portion of their 
discretionary income to charity than the upper class. In addition, tax incentives seemed to have an 
impact on each state’s level of giving. Finally, the study found that the deeply religious areas of the 
country were also some of the most giving, although the Northeast rises to the top when religious-
specific giving is taken out of the equation. 
 

“Privacy  and  Data  Management  on  Mobile  Devices”  
Sept. 5, 2012 
Pew Internet & American Life Project 
http://pewinternet.org/Reports/2012/Mobile-Privacy.aspx 
More than half (57 percent) of mobile app users have uninstalled or avoided certain apps due to 
concerns about the way the app collects or shares personal information. 
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“  ‘Nones’  on  the  Rise:  1  in  5  Adults  Have  No  Religious  Affiliation”  
Oct. 9, 2012 
The Pew Forum on Religion & Public Life 
www.pewforum.org/Unaffiliated/nones-on-the-rise.aspx 
 
The number of Americans who do not identify with any religion continues to grow. In the last five years 
alone, the number of unaffiliated Americans has increased from just over 15 percent to just under 20 
percent of all U.S. adults. Although many of these 46 million unaffiliated adults can be considered 
religious or spiritual in some fashion, almost all of them say that they are not looking for a “religion that 
would be right for them,” as they view religious organizations as overly concerned with money, power, 
rules and politics. This “rise of the ‘nones’ ” is largely driven by generational replacement as the number 
of Christians in newer generations does not replace those they are replacing. Still, this change is 
consistent with signs of the softening religious commitment present in society at large. 
 

“Facebook  Tests  New  Tool  for  Online  Giving”  
Nov. 2, 2012 
The Chronicle of Philanthropy 
http://philanthropy.com/blogs/social-philanthropy/facebook-tests-new-tool-for-online-
giving/31786?cid=pw&utm_source=pw&utm_medium=en 
 
As part of the new Facebook Gifts feature, users can go beyond simply “liking” to support charities by 
donating directly or letting their “friends make the choice” to support an organization. At this early 
stage, Facebook Gifts is accepting donations for only 11 specific organizations, and it is not yet available 
to all users. However, the feature is set to expand if the limited launch receives a positive response. 
 

“Cell  Phone  Activities  2012”  
Nov. 25, 2012 
Pew Internet & American Life Project 
http://pewinternet.org/Reports/2012/Cell-Activities.aspx 
 
Most American adults own a cell phone (85 percent), and many use these devices to do much more than 
make phone calls, the list of which is always growing. This survey looked at the most popular activities. 
� “Take a picture” (82 percent) 
� “Send or receive text messages” (80 percent) 
� “Access the Internet” (56 percent) 
� “Send or receive email” (50 percent) 
� “Record video” (44 percent) 
� “Download apps” (43 percent) 
� “Look for health or medical information online” (31 percent) 
� “Check bank account balance or do any online banking” (29 percent) 
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“The  Best  (and  Worst)  of  Mobile  Connectivity”  
Nov. 30, 2012 
Pew Internet & American Life Project 
http://pewinternet.org/Reports/2012/Best-Worst-Mobile.aspx 
 
Many cell phone owners see their phone as a utility that they must keep close at hand at all times. They 
like its convenience, the chance to easily connect with friends and family, and the possibility of getting 
help in an emergency. However, many people struggle to reconcile the benefits with the costs of always 
being reachable, paying the increasing phone bill and putting up with poor reception. Overall, more 
owners say their phone is more of a timesaver than a time waster. 
 

“In  U.S.,  77%  Identify  as  Christian”  
Dec. 24, 2012 
Gallup Politics 
www.gallup.com/poll/159548/identify-christian.aspx 
 
The large majority of American adults (77 percent) identify as Christians. This includes 52 percent who 
are Protestants/non-Catholic Christians, 23 percent who are Catholic and 2 percent who affiliate with 
the Mormon Church. Another 18 percent of Americans do not have an explicit religious identity, and 5 
percent identify with a non-Christian religion. This 2012 breakdown is essentially the same as it was in 
2011. 

“In  U.S.,  Rise  in  Religious  ‘Nones’  Slows  in  2012”  
Jan. 10, 2013 
Gallup Politics 
www.gallup.com/poll/159785/rise-religious-nones-slows-2012.aspx 
 
The percentage of American adults who have no explicit religious identification is increasing, but the 
year-to-year increases seem to be shrinking. Over the past five years, the largest increases in “nones” 
occurred between 2009 and 2010 and then again between 2010 and 2011 with an increase of 1.1 
percent each year. However, between 2011 and 2012, the rate of change slowed to 0.3 percent increase. 
The reasoning or meaning behind this slowdown is not clear. 
 

“Five  Hopeful  Signs  for  U.S.  Congregations”  
Feb. 18, 2013 
Association of Religion Data Archives 
http://blogs.thearda.com/trend/featured/five-hopeful-signs-for-u-s-congregations/ 
 
Although the number of Americans with no religious affiliation continues to rise, there are also more 
positive trends about the health and mission of churches, according to the U.S. Congregational Life 
Survey: 
� “More caring ministries” 

o 18 percent of congregants say that wider community care and advocacy are some of the 
most valued aspects of their church body. 

� “Climbing the academic ladder” 
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o 47 percent of congregants have a college degree, making them more involved in church 
decisions and more engaged with the teaching. 

� “Keeping up with the technological times” 
o 77 percent of the congregations surveyed had established websites, and 74 percent used 

email to publicize events and send prayers and praises. 
� “More diverse leadership” 

o 28 percent of pastors are women. 
� “Happy people in the pews” 

o 87 percent say they are satisfied with their spiritual life, and almost 82 percent say they 
always or usually experience a sense of God’s presence. 

 

“U.S.  Catholic  Hispanic  Population  Less  Religious,  Shrinking”  
Feb. 25, 2013 
Gallup Politics 
www.gallup.com/poll/160691/catholic-hispanic-population-less-religious-
shrinking.aspx?utm_source=alert&utm_medium=email&utm_campaign=syndication&utm_content=m
orelink&utm_term=Religion%20-%20Religion%20and%20Social%20Trends 
 
This study finds that “although the majority of Hispanics in the U.S. are Catholic, the smaller group of 
Hispanics who are Protestant are significantly more likely to be very religious (60 percent) than those 
who are Catholic (43 percent).” This substantial difference in Hispanics’ religiousity depending on their 
faith tradition is reflective of a pattern found in the general U.S. population. Of all American 
Protestants, 51 percent are very religious, compared with 43 percent of all American Catholics. 
 

“Dueling  Top  10  Lists:  Gallup's  'Most  Religious'  Cities  vs  Barna's  'Most  Bible-
Minded'  Cities”  
April 3, 2013 
Christianity Today Gleanings 
http://blog.christianitytoday.com/ctliveblog/archives/2013/04/dueling-top-10-lists-gallup-most-
religious-cities-vs-barna-most-bible-minded.html?utm_source=ctdirect-
html&utm_medium=Newsletter&utm_term=10042866&utm_content=165787347&utm_campaign=2
013 
 
Gallup’s list of the “most religious” states in America looks significantly different from Barna Group and 
American Bible Society’s list of America’s most “Bible-minded” cities, which is based on the “highest 
combined levels of regular Bible reading and belief in the Bible’s accuracy.” For example, Barna’s list 
shows Knoxville, Tenn., as the top city, but Gallup's ranking shows that fewer than 50 percent of 
Knoxville residents identify as “very religious.” Only two cities were present in the top-10 of both lists: 
Jackson, Miss., and Huntsville, Ala. The lists’ least-religious/least Bible-minded cities also raise 
questions, as Barna’s picks are in the New England region and Gallup reports the lowest percentages in 
West Coast cities. 
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“The  Religious  Affiliation  of  U.S.  Immigrants:  Majority  Christian,  Rising  Share  
of  Other  Faiths”  
May 17, 2013 
Pew Research Religion & Public Life Project 
www.pewforum.org/Geography/The-Religious-Affiliation-of-US-Immigrants.aspx 
 
The U.S. has granted permanent residency status to an average of 1 million immigrants each year for 
the past 20 years. As there have been a number of shifts within this population, this study looked at 
whether the religious makeup of those legal immigrants has also been changing. Although Christians 
continue to make up a majority of legal immigrants, the percentage of new legal permanent residents 
who are Christian declined from 68 percent to 61 percent over 20 years. On the other hand, the portion 
of those belonging to religious minorities rose from 19 percent to 25 percent in that same time frame. 
The percentage of legal immigrants who are religiously unaffiliated has remained relatively stable at 
about 14 percent. 
 

“Americans  Turn  to  God  and  Generosity  after  Natural  Disasters”  
May 29, 2013 
LifeWay Research 
www.lifeway.com/Article/research-americans-god-faith-generosity-natural-disasters 
 
A survey conducted days after a tornado devastated parts of Oklahoma in May 2013 found that, when 
natural disasters occur, most Americans reflect on God, turn to prayer and donate to relief agencies. 
They also trust faith-based agencies with their donations more than their secular counterparts. While 
some become more confused, angry, resentful or doubtful toward God, 33 percent said that they trust 
God more in times of suffering, and 57 percent said that their interest in God increases after a natural 
disaster. 
 

“3  Mobile  Ministry  Mistakes  You  Don’t  Want  to  Make”  
June 6, 2013 
Christian Leadership Alliance 
http://blog.christianleadershipalliance.org/2013/06/06/3-mobile-ministry-mistakes-you-dont-want-to-
make/ 
This article looks at some of the mistakes commonly brought to the attention of FiveQ, a digital agency 
helping ministries and other nonprofits to increase their impact. 
� “I don’t need a mobile strategy. My users aren’t coming to my website on mobile devices.” 

o If users are not coming to your website via mobile device, it is probably because your current 
website is frustrating and they are choosing not to. Be sure to make strategic decisions 
based on your target audience, not your current website’s traffic. 

� “Not starting with content strategy.” 
o Mobile and desktop web are one resource viewed in different locations and ways. All 

content should be viewable from any device. This doesn’t mean less content, just better, 
more strategic content. 

� “We need a mobile app.” 
o The overwhelming number of apps makes creating a successful app all the more challenging. 

Successful apps are meant to solve a specific problem, to help users perform a task that 
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makes their life easier, or to entertain them. Apps focused on content rarely succeed, 
especially those that pull content from a single source. Also, unlike mobile optimized web 
pages, apps are generally proprietary, thus limiting the mobile experience to specific mobile 
models. 

 

“The  Rise  of  the  @Pastor”  
June 12, 2013 
Barna Group 
www.barna.org/barna-update/congregations/615-the-rise-of-the-pastor 
 
In the last two years, there has been a significant increase in the number of pastors and churches 
engaging in social media, according to a recent Barna study. The number of American churches using 
Twitter jumped from 14 percent in 2011 to 21 percent. Facebook usage in churches also jumped from 
57 percent to 70 percent. Pastors have also increased their online communication, with 23 percent 
using Twitter, 66 percent using Facebook, and 22 percent keeping a personal blog. In addition to 
communicating with their congregants, pastors and churches are beginning to incorporate these digital 
platforms into their ministry strategy. This is especially true of pastors ages 28 to 47. One of the many 
benefits of using social media is that pastors believe that this technology allows for the types of two-way 
communication and transparency that are generally lacking, especially in large churches. According to 
Barna’s David Kinnaman, the two main challenges being faced in light of these changes are “to believe 
what happens in the digital space doesn’t count as real ministry” or “to prioritize digital efforts above 
others and to equate digital tallies as indicators of ministry success.” It is important to utilize old and 
new ministry efforts in conjunction with one another. 
 

“Half  of  Adults  Say  Religious  Nones  Are  Bad  for  America”  
July 3, 2013 
Christianity Today Gleanings 
www.christianitytoday.com/gleanings/2013/july/nearly-1-in-2-dults-say-religious-nones-are-bad-for-
ameri.html?utm_source=ctdirect-
html&utm_medium=Newsletter&utm_term=10042866&utm_content=190619845&utm_campaign=2
013 
 
Recent data from the Pew Forum on Religion and Public Life indicates that 48 percent of adults say that 
the decline in religious commitment is bad for America. In looking at a closer breakdown of the 
respondents, the data show that, not surprisingly, 78 percent of white evangelical Protestants say that 
this trend is harmful, but also a good portion of adults (19 percent) who do not identify with any 
religion also say that this trend is bad. Atheist blogger Hemant Mehta says, “I don't know what’s 
weirder, that there are evangelical Christians out there who are happy that more people are becoming 
non-religious … or that there are a lot of unaffiliated people who are upset by it.” Still, a Gallup poll 
shows that the ranks of religious ‘nones’ are not growing as quickly as anticipated. 
 


