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Scripture  Engagement  
 

“Facebook  Takes  Place  of  Bible  in  Most  Americans’  Lives”  
Feb. 5, 2014 
Jennifer LeClaire, Charisma News 
www.charismanews.com/opinion/watchman-on-the-wall/42673-facebook-takes-place-of-bible-in-most-
american-s-lives 
 
Facebook reports that it currently has 757 million daily active users, about 143 million of whom are in 
the United States and Canada. According to a 2006 poll, about 40 million people in the United States 
and Canada read the Bible daily, a number which has gone down in recent years, meaning that many 
more people log onto Facebook on a daily basis than pick up a Bible. Although many ministries have 
used Facebook effectively and have gained many followers, this is “no substitute for reading the Bible,” 
and it has often become a distraction from personal fellowship with God and his Word. 
 

“The  Bible  Reduced  to  Minimalist  Posters”  
March 5, 2014 
John Brownlee, Fast Company 
www.fastcodesign.com/3027229/the-bible-reduced-to-minimalist-posters#1 
 
Given the Bible’s length (about 775,000 words in 66 books), how can we distill it to a single cover? 
Pastor and graphic designer Joseph Novak decided to create minimalist covers interpreting each of the 
books of the Bible, making up The Minimum Bible. Many of the posters represent the plot of the book it 
depicts, but others are more symbolic of the message being presented, and they are open to multiple 
interpretations. Novak’s goal was to “encourage people to think more deeply about the Bible” and 
“inspire some increased design awareness among Christians.” 
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“The  Bible  in  American  Life”  
March 6, 2014 
Phillip Goff, Arthur E. Farnsley and Peter J. Thuesen, The Center for the Study of Religion and 
American Culture, Indiana University-Purdue University Indianapolis 
www.raac.iupui.edu/files/2713/9413/8354/Bible_in_American_Life_Report_March_6_2014.pdf 
 
Since 2011, the Center for the Study of Religion and American Culture has been studying the role of the 
Bible in everyday life, focusing particularly on the ways people use the Bible in their personal lives 
(outside of communal worship) and the ways in which other influences (religious communities, 
Internet, etc.) shape how individuals use the Scriptures. This study has taken into account recent data 
from the General Social Survey and the National Congregations Study, while also incorporating 
information from historical studies to give a picture of the changes in American Christianity. 
 
Some of the findings from the study include: 
� There is a paradox between statistics showing that nearly eight in 10 Americans believe the Bible to 

be either the literal or inspired word of God and other data showing gaps in Americans’ biblical 
literacy, making them “quick to revere the Bible but slow to read it for themselves.” 

� Some 48 percent of Americans read portions of the Bible in the past year, including more women 
than men, more older people than younger ones, and more Southerners than those from other 
regions. 

� Most of those who said they read the Bible do so at least monthly, and 9 percent of Americans said 
they read it daily. 

� The King James Version is by far the top choice of Bible readers. 
� Half of those who read the Bible also memorize Scripture portions, and about two-thirds of 

American congregations encourage children to do so with specific events. 
� Half of Bible readers had a favorite book, verse or story; especially popular were Psalm 23 and John 

3:16. 
� Those who read the Bible used it more for prayer and devotions than to learn about “culture war 

issues such as abortion, homosexuality, war or poverty.” 
� Less than half of those who read the Bible sought help to understand it. But for those who did, 

clergy was the top source and the Internet was the lowest. 
� Some 31 percent of Bible readers do so on the Internet, and 22 percent use e-readers. 

“Passing  the  Baton”  
March 25, 2014 
Lawson Murray, Jump Into the Word, Scripture Union Canada 
http://jumpintotheword.com/2014/03/25/passing-the-baton/ 
If we want to help Millennials connect with the Scriptures, we cannot continue doing what we used to 
do. In order to create new strategies and resources to capture their attention, we must first understand 
their core values (e.g. prefer authentic relationships, non-prescriptive interactions and opportunities for 
growth through discussion; suspicious of institutions, authorizes and meta-narratives). Then, we must 
understand how this generation is defined by its digital world. Building on this, we must take part in 
advocacy, “reestablishing the Bible’s relevance and credibility,” an effort that will be more challenging 
than most realize due to the fears and mistrust that have built up. Along with advocacy, we need to help 
them experience the Bible in ways that use their senses, relationships and core values. 
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“  ‘Noah’  Is  Driving  People  to  Read  the  Bible,  YouVersion  Data  Shows”  
April 4, 2014 
Phil Cooke, Charisma News 
www.charismanews.com/opinion/43389-noah-is-driving-people-to-read-the-bible-youversion-data-
shows 
The YouVersion Bible App tracked the number of people reading or listening to the story of Noah 
following the opening of the movie “Noah.” During its opening weekend, a higher number of people 
read or listened to that story than YouVersion had experienced before. Bible Gateway also found a 223 
percent increase in those using the Scripture site to read the story of Noah. Additionally, 87 percent of 
American Bible Society Facebook followers said that they were reading the story as a result of the 
movie’s premiere. Regardless of how individuals feel about the movie’s portrayals, this has become an 
opportunity to have further conversations about the Bible. 

Next  Generation  

“Coming  Soon  to  Your  Office:  Gen  Z”  
Feb. 12, 2014 
Rick Wartzman, Time Magazine 
http://time.com/6693/coming-soon-to-your-office-gen-z/ 
A study done in April 2013 on “Gen Z” found that 60 percent of those between the ages of 14 and 18 
want to “have an impact on the world” as a vital part of their jobs. This is significantly higher than the 
39 percent of millennials who said this in 2010. In order to find meaningful jobs, they are focusing more 
on accumulating real-world experience, even if that means postponing or foregoing their formal 
education. Down from 71 percent in 2010, only 64 percent of Gen Z teens have a goal of earning an 
advanced degree. This raises the question of what this new workforce will mean for future employers. 
They will need to focus on mentorship and training, but they hope that this change does not mean a 
decline in wisdom alongside the decline in formal education. 

“Surprising  Behaviors  That  Put  Teens  At  Serious  Risk  of  Depression”  
Feb. 13, 2014 
Randye Hoder, Time Magazine 
http://time.com/7446/think-you-know-when-a-teen-is-at-risk-think-again/ 
 
A new study on European teenagers has found that teens who use a lot of media, do not get enough 
sleep and have a sedentary lifestyle have nearly the same risk of depression, anxiety and suicide as those 
engaged in excessive drinking, illegal drug use, cigarette smoking and skipping school. These young 
people have been called the “invisible risk” group, as their behaviors, which are generally only a problem 
when they exist in conjunction with one another, are generally not seen as a red flag. This means they 
are at greater risk of being overlooked. When asked to rate themselves on nine areas of risk, 29 percent 
of those surveyed fit into this group, scoring highly on the three “invisible” elements. Unexpectedly, the 
percentage of the members of this group showed symptoms of depression, anxiety and attempted 
suicide that were only slightly less than the percentages of those who scored highly on all of the risk 
factors tested. These findings provide new early warning signs to look for in teenagers. 
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“How  to  …  Collect  Data  on  Child  Poverty”  
Feb. 27, 2014 
David Bull, The Guardian 
www.theguardian.com/global-development-professionals-network/2014/feb/27/unicef-data-child-
poverty 
 
In 2012, about 40 percent of babies born worldwide were not registered at birth, meaning that there is 
no official record of their existence. Since data is “one of the most powerful tools we have to save 
children’s lives, build their futures and influence social change,” this is a big problem. This article lists 
some key issues to keep in mind when gathering data. First, it is important to identify the gaps in data 
availability and attempt to fill them with alternative, manageable methodologies. Next, embrace 
technology, as it presents new ways to gather evidence and help people visualize the data. Acknowledge 
the challenges of producing “high-quality, reliable and comparable data,” especially given the sensitive 
nature of some of the issues we like to measure. Finally, we must work to give the children themselves, 
the experts on their own lives, a voice to express their knowledge and needs. 

“Why  are  Millennials  Less  Religious?  It’s  Not  Just  Because  of  Gay  Marriage”  
Feb. 27, 2014 
Jon Terbush, The Week 
http://theweek.com/article/index/257009/why-are-millennials-less-religious-its-not-just-because-of-
gay-marriage 
 
Although young Americans are, in fact, less religious than their elders, no single hot-button issue is 
shaping their changing religious views. Although a recent study found that 31 percent of Millennial 
“religion-droppers” named anti-gay teachings as a factor in their decision, only 14 percent said it was a 
very important reason, and two-thirds said that their decision had very little or nothing to do with this 
position. This means that there are other variables at play. For example, the decline in religiosity among 
Millennials coincides with a general “softening of religious commitment” across the nation. As people 
who grew up in homes where church attendance and literal views of the Bible were less common, many 
Millennials had very different upbringings than prior generations. Additionally, the acceptability of 
atheism and agnosticism has made this a more viable alternative, and the recent politicization of 
religion, as well as the hostility towards science, has often urged them to turn away from what they 
perceive to be incompatible beliefs. 

“Louie  Giglio  Q&A:  Millennials  May  Be  Leaving  the  Church  But  They’re  Walking  
Toward  Christ  (Part  1)”  
Mar. 4, 2014 
Nicola Menzie, The Christian Post 
http://www.christianpost.com/news/louie-giglio-qa-millennials-may-be-leaving-the-church-but-theyre-
walking-toward-christ-part-1-115427/ 
 
In this interview with Passion movement founder Louie Giglio, he talks about a new book and teaching 
series, and shares the lessons he has learned in working with young people for more than two decades. 
He says the primary thing he has learned is that young people are hungry, and they want something 
that is real. His ministry focuses on presenting Jesus, “and not trying to add to Jesus,” but allowing 
young people to be deeply challenged by his teachings. He said has seen young people respond to this 
method. When asked about the trend of Millennials leaving the church, he says that they may actually 



 

GSI  Research  Review  0314-‐0414   7 
 

be moving from the mainline church, which is easy to survey, to nondenominational new church plants 
that are harder to track. 

“Millennials  in  Adulthood”  
March 7, 2014 
Pew Research Social & Demographic Trends 
www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/ 
 
This study looks at the differences between 18- to 33-year-olds and their elders. It found that 
Millennials are less politically and religiously attached, more burdened by financial hardship, optimistic, 
more often single, highly racially diverse, less trusting and digitally native generation than those from 
prior generations. 

“Social  Distrust  Blooms  Among  Millennials,  But  Where  are  its  Roots?”  
March 10, 2014 
Sami Yenigun, National Public Radio 
www.npr.org/2014/03/10/288712990/social-distrust-blooms-among-millennials-but-where-are-its-
roots 
 
In light of the findings from the Pew Research Center, this piece looks at the high levels of mistrust 
found in the millennial generation (19 percent as opposed to 30 percent in other generations) and the 
possible reasoning behind it. One possibility is the increased levels of racial diversity (43 percent) 
among millennial adults, since minority groups tend to be more influential and have lower levels of 
social trust. Another reason for this mistrust may be the Internet. “The first generation to grow up with 
the Internet is hip to the sometimes dishonest nature of the Web. Young people know not to trust 
everything or everyone they see.” 

“50  Things  to  Avoid  in  Your  Children’s  Ministry”  
March 11, 2014 
Dale Hudson, Ministry Today 
http://ministrytodaymag.com/index.php/ministry-life/children/20764-50-things-to-avoid-in-your-
children-s-ministry 
 
This list of things not to do in children’s ministry was compiled by Dale Hudson, who was named one of 
the top 20 influencers in children’s ministry and serves as the director of children’s ministries at Christ 
Fellowship Church in Palm Beach, Fla. He has more than 24 years in family and children ministry. Some 
of the don’ts on the list include: 
� “Don’t tell kids to sit still and be quiet in church.” 
� “Don’t place volunteers where they are not gifted.” 
� “Don’t do events or programs just because you’ve always done them.” 
� “Don’t surround yourself with people just like you.” 
� “Don’t make parents wait in line.” 
� “Don’t do things that someone else should be doing.” 
� “Don’t make change a surprise.” 
� “Don’t call it childcare.” 
� “Don’t equate ‘deeper’ with head knowledge.” 
� “Don’t call first-time guests ‘visitors.’ ” 
� “Don’t forget to say thank you.” 
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“Infographic  Snapshot:  Millennials  &  Fame”  
March 13, 2014 
YPulse 
www.ypulse.com/post/view/millennials-fame 
 
Although Millennials have been depicted as a “fame-hungry generation,” their desires are actually more 
complex. When 14- to 29-year-olds were asked who they consider famous, 75 percent said movie stars, 
72 percent said people known for skills (musician, writer, chef, etc.), 62 percent said non-reality 
television stars, 65 percent said professional athletes, 55 percent said people who have done something 
heroic or charitable, but only 24 percent said reality television stars. Of those surveyed, 46 percent of 
males and 57 percent of females would not want to be famous because of the lack of privacy (84 
percent), the pressure to be perfect (53 percent), and the likelihood of having a breakdown (22 percent). 
Overall, Millennials believe that fame is temporary (67 percent) and life is harder when you are famous 
(65 percent). 

“Pitting  Social  Justice  Against  Culture  War  Issues  Misses  the  Point,  says  
‘Passion’  and  ‘End  It’  Founder  Louie  Giglio”  
March 14, 2014 
Nicola Menzie, Christian Post 
www.christianpost.com/news/pitting-social-justice-against-culture-war-issues-misses-the-point-says-
passion-and-end-it-founder-louie-giglio-115964/ 
 
During the 2012 Passion Conference led by Louie Giglio, 40,000 Christian college students rallied 
around ending human trafficking and raising funds (about $3 million) with the debut of the “End It” 
movement. This caught the attention of senior Obama advisor David Plouffe, who noted that this was 
different than the focus on same-sex marriage and abortion that conservative Christians often 
supported. He met with the president’s Ambassadors to America’s believers, Joshua Dubois and Michael 
Wear, to see what single issue could make the biggest difference in courting young Christians in the 
next election, to which they responded, “human trafficking.” Although some have suggested that this 
fight is “a new mission for the religious right,” Giglio suggests that it is pointless to “pit social justice 
against the culture war” when in fact young people are simply concerned with using their lives for the 
good of others. Although the “End It” movement has risen in its popularity, it merely lends a voice to 
the work of 12 anti-trafficking organizations that have been active for years. 
 
“2014:  The  Year  We  Defeat  Child  Hunger?”  
March 14, 2014 
Stuart Gillespie, The Guardian 
www.theguardian.com/global-development-professionals-network/2014/mar/14/malnutrition-
children-stunting-health-india 
 
The year 2013 was good for nutrition projects, political attention and financial pledges, but in 2014, 
that momentum must be translated into measurable impact in order to reduce child malnutrition 
around the world. To do so, we need to have clear strategies, learn from past mistakes, and access 
capacity. We must also focus not only on the quantitative aspects of scaling, but also the qualitative to 
ensure that the Scaling Up Nutrition (Sun) movement is actually lowering malnutrition. One recent 
example of the success that is possible was in the Indian state of Maharashtra, where word of a wave of 
malnutrition-related child deaths led to the launching of a nutrition mission focusing on strengthening 
existing programs by providing training, ensuring that vaccines were filled, and offering motivational 
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monitoring. This work led to a decline in child stunting between 2005 and 2012 that was more than 
quadruple that of 1999 to 2005. Rather than asking how to expand the intervention, we must first 
make sure that we know what success looks like and what constitutes impact. 

“Millennials  Plus  Tech  Don’t  Equal  Cash”  
March 15, 2014 
The NonProfit Times 
www.thenonprofittimes.com/management-tips/millenials-plus-tech-dont-equal-cash/ 
 
A panel of nonprofit experts looked at the topic of technology and the millennial generation (those born 
between 1980 and 2000), presenting what they found to be generational traits, including: 
� “Entitled” 
� “Optimistic” 
� “Civic-minded” 
� “Close parental involvement” 
� “Value work-life balance” 
� “Impatient” 
� “Multi-tasking” 
� “Team-oriented” 
 
They also said that, in spite of what appear to be shortening attention span in an era of short 
communications tools (e.g. Twitter), long-form video is making a comeback. Additionally, they found 
that Millennials were more likely to give unrestricted gifts, although they like to see the specific impact 
that their gift is having. With regards to overhead, Millennials generally understand that, rather than 
being good or bad, it can be very nuanced. Rather than not giving, they are likely to research where all of 
their money is going before making a decision, especially if the issue is something that resonates 
enough with them. Finally, as has been used in charity:water’s birthday campaign, Millennials often use 
social media to encourage their friends to donate. Thanks to easy sharing via websites like Facebook and 
Twitter, they can share when they donate and encourage others to do the same in what has been 
referred to as “humblebrag.” 

“Teenage  Religiosity:  Widely  Practiced,  Poorly  Understood”  
March 20, 2014 
Insights into Religion 
http://religioninsights.org/teenage-religiosity-widely-practiced-poorly-understood 
 
According to the four-year National Study of Youth and Religion, which included interviews with more 
than 3,000 American teenagers, a majority of young people saw religion as having a positive influence 
on their lives and their communities. They were happy to practice religion in the ways they were raised, 
although the study also suggested that teenagers were not very knowledgeable or articulate about their 
faith. They were “poorly engaged by their religious community … not a lot is being asked of them.” 
The study separated teens into three groups: those attending church/synagogue weekly and reporting 
that religion is very important in their lives, those who attend services once or twice a month and 
describe faith as somewhat important, and those who are religiously disconnected and/or indifferent 
toward religion. Among all three groups, prayer is popular, although many have a hard time explaining 
what prayer means. Few teens engage in private Bible study, and only 32 percent of Protestant teens 
read the Bible at least once a week. The study also found that, regardless of which group the teens fell 
into, television watching habits were relatively the same. This leads to the conclusion that “youth 
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activities at church are not as challenging as they could be.” When they are unable to find sufficient 
answers to questions about sexuality, substance abuse, and relationships, it seems that these teens are 
looking elsewhere. Although there are some organizations attempting to broaden the spiritual practices 
of teenagers (e.g. www.waytolive.org), there is a need for more and better engagement resources, as well 
as a need for parents and congregations to better model a “vital Christian example.” 

“Kids  Glued  to  Smart  Phones?  Wonder  Where  They  Learned  That…”  
March 24, 2014 
Amy Julia Becker, Thin Places, Christianity Today 
www.christianitytoday.com/amyjuliabecker/2014/march/kids-glued-to-smart-phones-wonder-where-
they-learned-that.html 
 
In light of the American Academy of Pediatrics recommendation that parents limit their children’s 
screen time, we must also consider limiting our own screen time, especially time spent checking email, 
news headlines and social media in the presence of our children. “We will pass along the dysfunction [of 
excessive screen time] unless we deal with our own bad habits.” Although there are many reports of the 
dangers of children spending too much time in front of screens (some have even made a case for 
banning all screens for children under 12), there is only one report that looks at the detrimental effects 
of parental screen usage on children. When parents spend time focusing on their phones instead of 
their immediate environment, children are likely to engage in attention-seeking behavior or turn to 
their own devices. Though this does not seem revolutionary, it does mean that we must be intentional 
about our own use of media and technology to encourage our children to use it in a way that is 
“responsible and life-giving.” 

“Study  Analysis:  6  Reasons  Why  Only  2  in  10  Millennials  Believe  Church  
Attendance  Is  Important”  
March 27, 2014 
Alex Murashko, The Christian Post 
www.christianpost.com/news/study-analysis-6-reasons-why-only-two-in-10-millennials-believe-church-
attendance-is-important-116882/ 
 
A recent Barna survey found that only two in 10 people under the age of 30 believe church attendance is 
important, and 35 percent take an anti-church stance. Although people in this age group tend to have 
more life disruptions and are generally more mobile than people in other stages of life, this is not the 
only possible reason behind these numbers, according to Todd Pickett, dean of Spiritual Development at 
Biola University. Many are delaying marriage and returning to church later in life, if at all. When 
weekends are seen as time for fun, many have a difficult time waking up on Sunday mornings. 
Additionally, they may be concerned that the church will criticize their lifestyle choices. Sometimes 
young people with experience in Christian community, whether at a Christian college or a dynamic 
youth group, are unimpressed and not sufficiently energized by their churches. The current emphasis 
on individual authority and decision-making has also tended to make traditional authorities, like 
churches, “peripheral and optional” for Millennials. They also often see hypocrisy in churches and are 
turned off, not yet realizing that there is weakness in everyone and that “our ideals will always run 
ahead of our actual lives” and that we cannot be constantly discouraged by the gap we seen in others. 
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“What  Worship  Style  Attracts  the  Millennials?”  
April 2, 2014 
Thom S. Rainer 
http://thomrainer.com/2014/04/02/worship-style-attracts-millennials/ 
 
Based on a LifeWay Research survey of 1,200 older Millennials, this article looks at which “side” 
Millennials are on when it comes to worship. The answer is “none of the above,” as Millennials do not 
tend to think in the “old worship war paradigm” that pits contemporary against traditional. Rather than 
focusing on style of worship, they seek worship services and music with three major elements: 
1. Rich content: They prefer songs with deep biblical and theological truths. 
2. Authenticity: They can sense when worship leaders and congregants are “going through the 

motions.” 
3. Quality: They like to see signs of adequate preparation of worship leaders both spiritually and 

musically. 
 
Given these preferences, Millennial Christians, as well as a number of Millennial seekers, gravitate 
toward churches where teaching is given a high priority, where the focus is not only on members but on 
the community and the world, and where talk of worship style takes a backseat to theologically rich 
discussion and prayer. 

“Four  Words  That  Can  Transform  Your  Conversations  With  Teenagers”  
April 6, 2014 
Brad M. Griffin, Fuller Youth Institute 
http://fulleryouthinstitute.org/blog/four-words-that-can-transform-your-conversations-with-teenagers 
 
When working with teenagers, we can often find ourselves unsure of what to say next, perhaps 
following a surprising statement, shocking word choice, unexpected secret, or hard question. Generally 
speaking, in situations like these, it is important to “put pastoral care before apologetics,” recognizing 
that young people need, first and foremost, patient, understanding companions. We can be willing to 
hold off providing an answer, whether we have one handy or not, to acknowledge the speaker or to 
probe at the heart behind it. “It might turn out that being heard is more important than the answer 
itself, at least at the moment.” 

“6  Reasons  Millennial  Christians  Will  Change  Everything”  
April 9, 2014 
Tyler Francke, Relevant Magazine 
www.relevantmagazine.com/god/god-our-generation/6-reasons-millennial-christians-will-change-
everything 
 
This article, in light of the findings of the Pew Research Center study on Millennials, looks at some ways 
we can be excited about this upcoming generation. 
1. They’re poised for revival: Though Millennials are less religious than previous generations, many of 

our country’s greatest revivals were immediately preceded by periods of increased apostasy and 
reduced church attendance. 

2. They’re more individualistic: The body of Christ requires different parts fulfilling different roles, 
and Millennials are no strangers to diversity. 

3. They speak tech: As the first generation that has not had to adapt to new technology, Millennials 
are in a prime spot to reclaim it. By speaking the language of today, Millennials will be able to 
effectively communicate the message of truth to their peers. 
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4. They question everything: Often called the “Why?” generation, Millennials tend to dissect issues, 
allowing them to re-examine long-held traditions and avoid pouring “new wine into old wineskins.” 

5. They don’t toe the party line: Half of Millennials identify as independents, and though they are 
leaning toward the left, it seems to be partly because Evangelicals are returning to the words of 
Jesus, who did not speak of political stances but rather about loving others and serving the poor. 

6. They are relentless optimists: Despite their mistrust and high levels of debt, Millennials are 
optimistic about the future, both individual and national. While God can and does use everyone, 
“it’s harder for those who don’t believe things can get any better to open their hearts to God’s 
leading.” 

“Ministry  of  Presence:  Being  a  Safe  Place  for  Teens”  
April 21, 2014 
Mary Glenn, Fuller Youth Institute 
http://fulleryouthinstitute.org/articles/ministry-of-presence 
 
A Girl Scouts report, based on a survey of girls ages 8 to 17, showed that girls were primarily concerned 
with feelings of insecurity (being made fun of, being teased, not being accepted). When kids experience 
a sense of well being, it results in better awareness of self and others, mood management, self-
motivation, empathy, and management of relationships. The report also noted that, when it comes to 
creating a safe environment, “people matter more than places.” Just as God’s presence goes with us, we 
should move toward a “ministry of presence” that accompanies people, especially young people, through 
the journey of life. In order to create emotionally and spiritually safe places for teenagers, the American 
Academy of Child and Adolescent Psychiatry (AACAP) recommends that youth leaders and mentors use 
observation skills, active listening and thoughtful questions to engage with young people, have honest 
discussions, help them walk through crises and general struggles in a positive direction. They should 
keep their commitments to them without making promises they cannot keep, not try and fix or judge 
them, and share their own struggles, as appropriate. 

“8  Reasons  Millennials  Are  Leaving  the  Church  (Hint:  It’s  Not  Conservatives’  
Fault)  
April 23, 2014 
Rob Schwarzwalder, Christian Life News 
www.christianlifenews.com/opinion/43485-8-reasons-millennials-are-leaving-the-church-hint-it-s-not-
conversatives-fault 
 
First of all, while Evangelicalism has been decreasing since the 1990s, it is important to note that the 
biggest drop of faith in young people actually happened in the 1990s. Although the numbers are still 
dropping, they are doing so at about the same rate as in the early 1970s. Although some say that young 
Evangelicals are leaving the church due to “pernicious sexism, religious intolerance, and conservative 
politics,” this does not seem to be a complete picture. This article gives a number of other possibilities to 
explain this trend. 
1. “Evangelical churches try so hard to be palatable and relevant that we become distasteful and 

irrelevant.” When churches try to sell church as “cool” and preach on achieving success rather than 
on the books and themes of Scripture, young people are turned off, seeing it as a “cheap knockoff of 
the world we’re called to evangelize.” 

2. “Evangelical leaders too often don’t preach/teach on the essential doctrines of Scripture because of 
their lack of confidence in the power of God’s Word to transform and because they don’t want to 
offend.” Rather than pulling apart the Scriptures, preachers have begun to, often unintentionally, 
distract from who God is by reducing him to a teacher and a moralist. As a result, many, including 
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youth, are sent out “embarrassingly ignorant” of their faith and prone to doubts that lead to 
desertion. 

3. “Evangelicalism has failed to articulate and advance the biblical view of human sexuality.” We 
preach more about what we are against than what delights God. 

4. “The subjective and highly personal nature of some Evangelical churches fails to satisfy the deep 
longings of many young men and women.” Many youth-focused churches present Jesus as a 
sympathetic friend rather than a holy and transforming Redeemer. When fun activities replace 
spiritual depth, the result is longings that seek to be met elsewhere. 

5. “Public education and popular culture encourage relativism and sentimentality as the highest goods; 
truth is seen as non-existent or at least unknowable.” We emphasize emotion, affirmation, niceness 
and consensual opinion over truth, integrity, virtue and rationality. 

6. “Our youth have been raised in an era in which personal autonomy is seen as the greatest good and 
in which revealed truth is seen as malleable. As a result, many don’t want to follow biblical moral 
teachings on sexual and recreational activities.” When young people are faced with desires that go 
against their childhood teachings, their theologies move from a basis in conviction to 
rationalization. 

7. “Friendships with people who live ‘according to the flesh’ are hard to integrate with a firm stance for 
truth.” When they meet people who behave in ways they have been taught are wrong, young people 
struggle to oppose those they have come to love, especially without a firm foundation of truth, 
which, although it divides, does so in love. 

8. “Broken marriages that fail to model Christ to their children.” Children raised in families of divorce 
often leave them wanting love and acceptance. 

Global  Faith-Related  Information  

“Global  Digital  Statistics  2014”  
January 2014 
We Are Social 
www.slideshare.net/wearesocialsg/social-digital-mobile-around-the-world-january-2014 
 
This report presents key statistics, data and behavioral indicators for worldwide social, digital and 
mobile channels. Some statistics include: 
� Total world population: 7,095,476,818 (52 percent urban; 48 percent rural) 
� Internet users: 2,484,915,152 (35 percent of population) 
� Active social network users: 1,856,680,860 (26 percent of population) 
� Mobile subscribers: 6,572,950,124 (93 percent of population) 

 
The report goes on to break down these numbers by regions and countries and into more specifics (e.g. 
social media platforms, hours of Internet usage). 

“Mobile  Technology  Handbook”  
January 2014 
Pact, Inc. 
http://pactworld.org/sites/default/files/Mobile%20Technology%20Handbook%202014.pdf 
 
Each month, cellular voice and data networks reach farther into developing countries, and international 
nongovernmental organizations are increasingly using mobile technology in their programming. 
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According to the United Nations News Center “of the world’s 7 billion people, 6 billion have mobile 
phones,” significantly more than those who have access to toilets or latrines (4.5 billion). In light of 
these statistics, this handbook attempts to give people in international development work a framework 
for utilizing mobile technology. It includes sections on understanding the technology and its potential 
applications, learning about specific mobile technology platforms, and developing and implementing a 
strategy around mobile programming. 

“Global  Mobile  Data  Traffic  Set  to  Explode  by  2018”  
Feb. 13, 2014 
Matt Petronzio, Mashable 
http://mashable.com/2014/02/13/mobile-traffic-forecast/ 
 
Mobile traffic is growing so quickly that 2013’s traffic was nearly 18 times the size of the entire Internet 
in 2000. Average mobile traffic per user is expected to grow exponentially in the next five years, from 
356 MB of data per month in 2013 to 3 GB per month in 2018. Included is a map with a breakdown of 
actual and expected traffic per continent. 

“Can  Twitter  Predict  Major  Events?  A  New  Study  Says  Yes”  
Feb. 18, 2014 
Chris Gayomali, Fast Company 
www.fastcompany.com/3026593/fast-feed/can-twitter-predict-major-events-a-new-study-says-yes 
 
A recent study shows that Twitter’s data gathering can sometimes be used to predict important global 
events, such as mass protests. Nathan Kallus, a doctoral student at Massachusetts Institute of 
Technology, analyzed thousands of tweets associated with the 2013 coup in Egypt. He was able to 
extract information such as the type of event, the entities involved, roles, sentiment and tone using 
social media data. Although his study looked backwards at an event, he believes that this could also be 
used to predict future events, although this has yet to happen. 
  
“U.N.  Commission Finds  Severe  Human  Rights  Abuses,  Including  Religious  
Persecution,  in  North  Korea”  
Feb. 18, 2014 
Howard Friedman, Religion Clause 
http://religionclause.blogspot.com/2014/02/un-commission-finds-severe-human-rights.html 
 
The United Nations Office of the High Commissioner for Human Rights released a report on human 
rights abuses in North Korea. The commission found that “systemic, widespread and gross human 
rights violations have been and are being committed by the Democratic People’s Republic of Korea.” It 
also stated that North Korea “considers the spread of Christianity a particularly serious threat, since it 
challenges ideologically the official personality cult and provides a platform for social and political 
organization and interaction outside the realm of the State.” Except for a few State-controlled churches, 
Christians are prohibited from practicing their religion and many are severely persecuted if they are 
caught. 
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“Modern-Day  Slavery  By  the  Numbers”  
Mar. 4, 2014 
Relevant Magazine 
www.relevantmagazine.com/reject-apathy/modern-day-slavery-by-numbers 
 
Although we often think of slavery as a thing of the past, the reality is there are more than 27 million 
slaves in the world today, 78 percent of whom are in labor slavery, and 60,000 of whom are enslaved in 
the United States. The slave trade has produced roughly $32 billion per year – a number that includes 
only the sale of persons and not the products they produce, such as cars, phones, computers, 
pornography, clothes, coffee and chocolate. Relevant Magazine encourages its readers to join the END IT 
Movement to spread awareness about these numbers, to develop a lifelong vision for justice, to get 
behind organizations bringing about justice on the ground, and to avoid using resources that may have 
been developed using slave labor. 

“Nigeria:  Local  Languages  Fight  for  Survival”  
March 4, 2014 
BBC News 
www.bbc.com/news/blogs-news-from-elsewhere-26432933 
 
Of Nigeria’s 529 official languages, 62 have been labeled as “in trouble” or “dying,” and up to 200 more 
may be at risk in the future. Since many children are not taught their mother tongues, these languages 
“need to be protected and more widely taught in order to survive.” Although Nigeria is one of the most 
linguistically diverse countries in the world, its languages remain poorly researched, especially compared 
with indigenous languages in the Americas, Europe and Australia. Language “defines the customs and 
traditions of the people … and its neglect has contributed to the struggle being faced by many African 
countries.” Some caps on international television and radio programs have been instituted in order to 
support the use of local languages and increase Nigerian pride, but this is only the beginning. The 
United Nations Educational, Scientific and Cultural Organization (UNESCO) anticipates that half of the 
world’s 6,000 languages could disappear by the end of the century if appropriate actions are not taken. 

“  ‘The  Bible  is  the  Best  Missionary’  –  Lessons  from  Christianity  in  the  
Caucasus”  
March 5, 2014 
Michael Trimmer, Christian Today 
www.christiantoday.com/article/the.bible.is.the.best.missionary.lessons.from.christianity.in.the.caucas
us/36093.htm 
 
“Sometimes the best evangelism is just the Bible and a well lived Christian life day-to-day.” The Religion 
in the Caucasus conference brought to light stories of thriving churches as a result of a Bible translation 
done by Protestant missionaries from Scotland in the 19th century. They came to this region at the 
border of Europe and Asia that includes Georgia, Armenia and Azerbaijan. Although there had been 
Christians in the Caucasus for many years, they did not possess any Christian text in their language 
until that time, and in receiving it, they were able to “make faith a personal act, rather than a 
declaration of political allegiance.” Since then, Christianity has grown and spread across the region, 
especially in the Orthodox churches (31,669 in 1848 to 53,995 in 1859). These conversions have largely 
stemmed from personal relationships. Christians serve as an example to others, and when communities 
are impacted by their changed behavior, others take notice. This region has experienced a largely 
peaceful co-existence between Judaism, Christianity and Islam. 
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“Commitment  to  the  City:  Responding  to  the  Cape  Town  Commitment  on  
Cities”  
March 12, 2014 
Paul Hildreth, The Lausanne Movement 
http://conversation.lausanne.org/en/resources/detail/13502 
The Cape Town Commitment’s Call to Action says that “cities are crucially important for the human 
future and for world mission.” Although there have been some who have suggested that technological 
change would increase homogeneity and make cities less important, this does not seem to have 
happened. The increasing significance of the local working alongside the global requires more local 
sharing of knowledge, making cities “the critical sites for migration and development.” They are places 
that include both wealth and poverty, culture and informal settlements. As a result, this article points 
out elements needed to respond to the challenge to utilize cities in global strategies: 
 
1. “Understanding urban growth implications.” We must look at the implications urban growth is 

having on Christian mission. Although this may seem obvious, a recent review found that among 
U.K.-based global mission agencies, the paradigm of mission being used was largely rural. Since the 
proportion of city dwellers is expected to increase to 70 percent of the population by 2050, 
including large populations of the young, the unreached, the “culture shapers,” and the poorest of 
the poor, this must change. 

2. “Avoiding a focus just on global cities.” Although global cities are the most highly connected, more 
than 53 percent of the world’s urban population lives in smaller cities with fewer than 500,000 
inhabitants that have often been missed. 

3. “Seeking to understand the urban challenge.” Christians have often moved too quickly into practice 
of mission within the city without sufficient research and understanding of the nature of the urban 
context. To understand the urban context, it is necessary to move outside of the capital city and 
properly appreciate the “character and spiritual pulse” of other urban areas (e.g. gateway cities, 
industrial cities, heritage/tourism cities, regional services cities, university knowledge cities, etc.) 
before implementing programs. 

4. “Mission agency and church response.” Based on the lessons of best practice, we can then begin to 
build strategic responses to specific cities. Churches can develop city-to-city networks, allowing 
them to work together with other networks and local churches. 

“Worldwide,  Many  See  Belief  in  God  as  Essential  to  Morality”  
March 13, 2014 
Pew Research Global Attitudes Project 
www.pewglobal.org/2014/03/13/worldwide-many-see-belief-in-god-as-essential-to-morality/ 
 
According to surveys by the Pew Research Center of people in 39 countries, many think it is necessary to 
believe in God in order to be a moral person. This view is more common in poorer countries than in 
wealthier ones. Almost all of Africa and the Middle East, with the exception of Israel, believed in this 
view, as well as many in the Asian/Pacific and Latin American regions. It excludes Australians, who took 
the opposite position, and Chileans and Argentines, who were divided. Among the North American and 
European regions, more people agreed that it was possible to be non-religious and upright, although 
those from the United States alone said that belief in God was necessary for morality (53 percent).  
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“Technology:  Using  Power  for  Good”  
March 13, 2014 
Hansdeep Singh, Jaspreet Singh and Linda Raftree, The Guardian 
www.theguardian.com/global-development-professionals-network/2014/mar/13/technology-civil-
society-policy 
 
Although technology has the potential to be used for social good and can be used to gather data, 
visualize patterns, translate information into useful statistics, monitor crises real-time, and mobilize 
groups across the globe, it also must be used responsibly, as there are also potential risks and 
unintended consequences. More volatile regions and vulnerable communities have a greater risk of 
information being used in unforeseen ways by or against those providing or collecting it. As such, 
strategies must provide a means of redress for grievances to help ensure that risk is minimized from the 
beginning at the training level. They must also ensure that “visual privacy” and “visual anonymity” are 
protected in spite of their unique ability to make data come to life. Those organizations that collect, 
disseminate and analyze data of a potentially sensitive nature must understand the potential liabilities 
and the technological climate in which they work. Internal policies can help ensure that technology has 
the best possible impact while minimizing risk. 

“Religious  Police  Found  in  Nearly  one-in-ten  Countries  Worldwide”  
March 19, 2014 
Angelina Theodorou, Fact Tank, Pew Research Center 
www.pewresearch.org/fact-tank/2014/03/19/religious-police-found-in-nearly-one-in-ten-countries-
worldwide/ 
 
As of 2012, at least 17 nations had police that enforce religious norms. This is particularly common in 
the Middle East and North Africa, where 35 percent of the countries have religious police. For example, 
in Saudi Arabia, the Muttawa imposes a moral code on the country’s residents, segregating males and 
females, prohibiting the sale and consumption of alcohol, banning women from driving, etc. In the Asia-
Pacific region, religious police are found in 16 percent of countries. In Vietnam, the government’s 
religious security police monitor “extremist” religious groups; in Malaysia, they conduct raids to enforce 
Sharia law against indecent dress, banned publications, alcohol consumption, etc. In sub-Saharan Africa, 
two nations, Nigeria and Somalia, have religious police. 

“Do  We  Have  Time  for  Stories?”  
March 20, 2014 
Johanna Fenton, The Seed Company 
http://tscideas.seedconnect.org/2014/03/do-we-have-time-for-stories/ 
 
“Do we have time to measure impact?” According to a recent report from The Seed Company, measuring 
impact takes a lot of time, most of which must be spent listening. It is important that we continue to 
listen to stories because: 
1. “Stories give us hope.” When we listen to stories, our assumptions take a backseat, and we can 

better understand the past needs, the present work and the long-term goals for the future. We and 
our partners receive hope when we listen. 

2. “Stories help us let go.” When we look to the future, we must let go of some things, especially some 
of our favorite ways of doing things, in order to embrace the effective work being done. 

3. “Stories are gifts.” As such, we must respond personally and corporately in a genuine fashion. 
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“Global  Religious  Diversity:  Half  of  the  Most  Religiously  Diverse  Countries  are  
in  Asia-Pacific  Region”  
April 4, 2014 
Pew Research Religion & Public Life Project 
www.pewforum.org/2014/04/04/global-religious-diversity/ 
 
In 2012, the Pew Research Center “Global Religious Landscape” estimated the religious makeup of more 
than 200 countries and territories. In this next phase, it has produced an index ranking for each 
country, based on its level of religious diversity. Those countries with the highest religious diversity 
were those with the most equally shared percentages of people following each of the eight major 
religious groups (Buddhism, Christianity, Hinduism, Islam, Judaism, religiously unaffiliated, adherents 
of folk or traditional religions, and adherents of other religions). According to this ranking, the most 
religiously diverse country was Singapore. Twelve countries had high degrees of religious diversity (six 
in Asia-Pacific region, five in sub-Saharan Africa, one in Latin America/Caribbean). The United States 
was found to have a moderate level of religious diversity, ranking 68th of 232. Christians made up a 
sizeable majority (78 percent) and the only other group to claim a substantial share was the religiously 
unaffiliated (16 percent). 

“E-Readers  Bring  Magic  to  Thousands  of  Kids  in  Poor  Parts  of  Africa”  
April 7, 2014 
Nicole Lewis, The Chronicle of Philanthropy 
http://philanthropy.com/article/E-Readers-Bring-Magic-to/145729/ 
 
Although physical books are expensive to transport and deliver, e-readers can hold hundreds of 
thousands of texts in many languages. For this reason, Worldreader has focused on providing schools 
with e-readers in order to end illiteracy. With the use of e-readers, schools must be given access to some 
form of power, so the organization has also urged them to build charging stations. Additionally, training 
on use and care of the e-readers is necessary, as is a sturdier case to prevent breakage, which has also 
been provided to the schools. Worldreader currently works in nine African countries, providing the 
works of C.S. Lewis, Roald Dahl, and other English authors – along with works in the children’s native 
languages. They have also worked with biNu, an Australian software company, to develop a cellphone 
app for reading that can also be used. 

“A  Huge  Map  of  the  World’s  Religions”  
April 16, 2014 
Sam Ro, Business Insider 
www.businessinsider.com/infographic-map-world-religions-2012-4 
 
This map shows the major “believing and non-believing constituencies” of the world, according to the 
best data available. According to this source, of the 6,358,315,000 people in the world in 2003: 
� 3,048,521,000 belonged to Abrahamic faiths, including: 

o 1,957,100,000 to Christianity 
o 1,070,450,000 to Islam 
o 14,900 to Judaism 
o 6,000 to Baha’i Faiths 
o 70,000 to Mandaeism 
o 745 to Samaritanism 
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Many of these categories are further broken down. For example, Christianity is broken into: 
� 1,050,000,000 Catholics 
� 240,000,000 Orthodox 
� 200,000,000 Conservative Protestants 
� 160,000,000 Liberal Protestants 
� 105,000,000 Pentecostal 
� 100,000,000 African sects 
� 73,000,000 Anglican 
� 14,800,000 Jehovah’s Witnesses 
� 12,500,000 Mormons 
� 1,500,000 New Thought 
� 300,000 Quakers 
 
Some other faiths with large global populations include: 
� 1,196,905,000 Eastern (Dharmic) religions  
� 516,700,000 East Asian  
� 500,000,000 indigenous  
� 1,100,000,000 secular/irreligious/agnostic/atheist 

“Deaf  Bible”  
April 18, 2014 
Scripture Engagement, Forum of Bible Agencies International 
www.scripture-engagement.org/content/deaf-bible 
 
The Deaf Bible website (www.deafbible.com) and smartphone app are making the Scriptures in sign 
language available in a free and easily accessible format. Faith Comes By Hearing, in partnership with 
national Bible societies, Deaf Missions and DOOR International, has released Version 2.0 of the app, 
which contains the Scriptures and other selected books and passages in multiple sign languages. 

“Why  Muslims  are  Becoming  the  Best  Evangelists”  
April 22, 2014 
Timothy C. Morgan & Dave Garrison, Christianity Today 
www.christianitytoday.com/ct/2014/april-web-only/why-muslims-are-becoming-best-evangelists.html 
 
Muslim background believers seem to be leading Muslims to Christ in staggering numbers, although 
they are doing so not in the West, but primarily in Muslim-majority nations. And they are doing it 
almost completely under the radar. In David Garrison’s book A Wind in the House of Islam: How God is 
Drawing Muslims Around the World to Faith in Jesus Christ, we see “indigenous, voluntary movements to 
Christ” in each of eight regions in the Muslim-majority world. Garrison started by documenting 82 
historic Muslim movements to Christ, each consisting of at least 1,000 baptisms or 100 new church 
starts over the course of two decades. He estimates that 2 million to 7 million people from a Muslim 
background now follow Christ, although an accurate and comprehensive count is not possible. In his 
travels, Garrison conducted more than 1,000 face-to-face interviews in which he asked what God used 
to bring people to faith. He found many people had “flickers or glimmers of Christ” through radio 
broadcasts, Scripture distributions, or words overheard from Christians. This led them to look for more 
about Jesus and, as a result, the Bible. He says that we can rest in the fact that, although we are called to 
be brave and courageous in sharing our faith, it is not up to us. “Everywhere you go, you’re going to find 
persons who are waiting for you.” 
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“Cameron’s  ‘Christian  Country’:  What  the  Numbers  say  About  Religion  in  the  
United  Kingdom” 
April 24, 2014 
Michael Lipka, Fact Tank, Pew Research Center 
www.pewresearch.org/fact-tank/2014/04/24/camerons-christian-country-what-the-numbers-say-
about-religion-in-the-united-kingdom/ 
 
Although Prime Minister David Cameron wrote that the United Kingdom “should be more confident 
about [its] status as a Christian country,” his statement has drawn opposition from many, claiming that 
most of the individuals in the U.K. are not Christian. These positions are both correct, depending on the 
definition and data source. First of all, since the Church of England is the official state church, some 
might consider England a Christian nation. Additionally, the 2011 census in England and Wales found 
that 59 percent were Christian, in Scotland, 54 percent; and in Northern Ireland, 82 percent said they 
were Christian. However, the 2012 British Social Attitudes survey of those in England, Wales and 
Scotland found that only 46 percent claimed to be Christian. Although wording of the questions must 
be taken into consideration, so must question order and data collection methods. 

“Global  Poverty  is  on  the  Decline,  but  Almost  No  One  Believes  it”  
April 29, 2014 
Barna Group 
www.barna.org/barna-update/culture/668-global-poverty-is-on-the-decline-but-almost-no-one-
believes-it 
 
In the past 30 years, the percentage of people living in extreme poverty has decreased by more than 
half. However, 84 percent of Americans are unaware of this reality, and 67 percent thought that it was 
actually on the rise. Likewise, while both child deaths and HIV/AIDS-related deaths have decreased, 
many Americans believe that these numbers are on the rise. Sadly, 68 percent of adults in the United 
States do not believe it is possible to end extreme global poverty, and this has been reflected in the 
dwindling support for those without access to enough food, clean water, clothing, shelter and medicine. 
Still practicing Christians are more likely to believe that an end to global poverty is possible, especially 
those under the age of 40, and 44 percent strongly agree that Christians have a particular responsibility 
to help solve it. 

U.S.  National  Faith-Related  Information  

“God  Knows,  Scientists  are  More  Religious  Than  You  Think”  
Feb. 16, 2014 
Cathy Lynn Grossman, Religion News Service 
http://cathylynngrossman.religionnews.com/2014/02/16/science-religion-aaas-hamonnye-evangelical/ 
 
According to research by Rice University sociologist Elaine Howard Ecklund, there are nearly as many 
believers and churchgoers among scientists as there are in the nation at large. She found that 13.5 
percent of scientists read religious texts weekly, and scientists who identify as evangelical are actually 
more religious than the general population of American evangelicals. These numbers may actually be 
lower than reality, as 2010 research showed that many scientists refused to go public about their faith 
for fear of negative reaction from colleagues and from other believers. The research also found that 
more than 20 percent of the general population thinks that religious people are hostile to science and 
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vice versa. Of those who feel science and religion conflict, 52 percent sided with religion. These results 
show that there are many stereotypes surrounding this issue, as most people are not perceiving the 
truth of the situation. In an attempt to increase conversation and reduce combative debate, the 
National Association of Evangelicals (NAE) is preparing a resource booklet to be used in churches and 
Sunday school classes to foster discussion between science and religion. 

“How  Employees’  Strengths  Make  Your  Company  Stronger”  
Feb. 20, 2014 
Susan Sorenson, Gallup Business Journal 
http://businessjournal.gallup.com/content/167462/employees-strengths-company-stronger.aspx 
 
According to Gallup’s research, people who use their strengths every day are six times more likely to be 
engaged at work. People can grow and develop best when they identify their talents – “how they most 
naturally think, feel and behave” – and then build on those talents to create strengths that give them 
“the ability to consistently provide near-perfect performance.” Rather than trying to improve 
weaknesses, Gallup has found that it is much more effective to build on employees’ strengths. When 
asked to determine how much they agreed with two statements: “My supervisor focuses on my 
strengths or positive characteristics” and “My supervisor focuses on my weaknesses or negative 
characteristics,” 25 percent said neither and disengagement was at 40 percent. Eleven percent said their 
supervisors focused on weaknesses, cutting disengagement to 22 percent. Finally, 37 percent said their 
supervisors focused on strengths, further cutting disengagement to just 1 percent and increasing 
engagement to 61 percent, as compared to 30 percent nationwide. In addition, focusing on strengths is 
related to improved well-being among employees and an improved bottom line for the company. 
The Strengths Orientation Index was developed by Gallup for businesses to determine how successful 
their employee engagement initiatives have been. It is made up of four items: 
1. “Every week, I set goals and expectations based on my strengths.” 
2. “I can name the strengths of five people I work with.” 
3. “In the last three months, my supervisor and I have had a meaningful discussion about my 

strengths.” 
4. “My organization is committed to building the strengths of each associate.” 
 
Tests showed that, among the working population in the United States, only 3 percent of employees 
could strongly agree with all four items. 

“Mapping  Twitter  Topic  Networks:  From  Polarized  Crowds  to  Community  
Clusters”  
Feb. 20, 2014 
Marc A. Smith, Lee Rainie, Itai Himelboim and Ben Shneiderman, Pew Research Center 
www.pewinternet.org/files/2014/02/PIP_Mapping-Twitter-networks_022014.pdf 
 
There are at least six different types of conversations on Twitter, according to a Pew Research Center 
study. They are based on the structure of people’s networks, the subjects and content sources that are 
important to them, and the way they interact. 
1. Polarized: These discussions feature two big and dense groups with little connection between them. 

They often revolve around highly divisive and heated political subjects. There is actually little 
conversation between the two groups; they ignore one another while pointing to supportive 
resources and using hashtags rather than arguing. 

2. Tight: These discussions feature highly interconnected people and are indicative of many 
conferences, professional topics and hobby groups. There are few isolated participants. 
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3. Brand: These discussions include commentary from disconnected participants on well-known 
products, services, celebrities, etc. They tend to focus on the topic without connecting with one 
another. 

4. Community: These discussions often develop from brand clusters into smaller groups, each with its 
own audience, influencers and sources of information. For examples, those who follow an issue on a 
particular news source might fall into this category. 

5. Broadcast: These discussions center around the retweeting of information tweeted by prominent 
news and media organizations. Members are often connected only to the source and not one 
another, though there are sometimes small groups of connected individuals who discuss the news 
with one another. 

6. Support: These discussions have a “hub-and-spoke structure.” While broadcast networks often have 
inward spokes resulting from a hub being retweeted by disconnected people, support networks 
involve a hub account replying to disconnected users, creating outward spokes. Customer 
complaints are often dealt with in these types of relationships. 

“Unlike  For-profits,  Nonprofits  Succeed  by  Sharing  the  Word  and  the  Glory”  
Feb. 24, 2014 
Phil Buchanan, The Chronicle of Philanthropy 
http://philanthropy.com/article/Unlike-in-Business-Nonprofits/144869 
 
Foundation and charity leaders have, in recent years, begun to pay more attention to questions of 
performance as is done in the business world, focusing on impact, outcomes and assessment. Although 
this is a positive development, it often limits the effectiveness of the nonprofit sector as a whole by 
focusing on competition among institutions. Unfortunately, “focusing competitively and narrowly on 
individual institutional performance isn’t necessarily consistent with maximizing impact.” Instead, it 
would behoove charities to work at achieving shared goals. Over the past century, almost all of the 
examples of great philanthropic impact were the result of partnership among multiple grant makers, 
nonprofits and other organizations. 

“9  Ways  to  Solve  Social  Problems  by  Spreading  Ideas  That  Already  Work”  
Feb. 24, 2014 
Jeffrey Bradach & Abe Grindle, The Chronicle of Philanthropy 
http://philanthropy.com/article/9-Ways-to-Spread-Ideas-That/144867/ 
 
Although nonprofits have recently done a lot of work in developing programs that make a difference in 
solving serious social problems, even the most successful programs are only scratching the surface of 
real need. We need to take what we already know and spread it broadly in order to move past making a 
dent and into the possibility of eliminating these problems. A number of nonprofits and others have 
come up with some possible approaches that focus on “increasing the impact of ideas—not the size of 
organizations.” 
 
1. “Rely on existing networks.” 
2. “Recruit and train others to deliver the solution.” 
3. “Spread ideas that work, not entire programs.” 
4. “Use technology to reach a larger audience.” 
5. “Don’t just build organizations and programs; strengthen an entire field.” 
6. “Change public systems.” 
7. “Embrace the need for policy change.” 
8. “Don’t ignore for-profit approaches.” 
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9. “Alter people’s attitudes, beliefs and behaviors.” 

“The  Key  To  Helping  San  Francisco’s  Homeless:  Cellphones”  
Feb. 28, 2014 
Kurt Wagner, Mashable 
http://mashable.com/2014/02/28/homeless-mobile-link-sf/ 
 
A new website, www.link-sf.com, was recently unveiled with the goal of helping San Francisco’s 
homeless population connect with resources like shelter, food and medical help. Although the website 
itself is not groundbreaking, the fact that it was built specifically for mobile phones makes it an 
important tool. This new design was prompted when a free tech center for the homeless in San 
Francisco discovered that access to web-enabled phones was increasing for those living on the streets 
thanks to government programs like Lifeline. The website provides users with addresses, phone 
numbers, aps, hours of operation, and the ability to search specifically in each entry. However, rather 
than creating an app, the website was built to be used on “feature phones,” as many homeless lack 
access to Android or iOS devices. One of the sites designers said that “success with a project like this 
does not necessarily mean large user numbers, but rather, meaningful user experiences.” 

“Americans  Want  to  See  Movies  With  Christian  Values”  
Feb. 28, 2014 
Aaron Earls, Facts & Trends 
http://factsandtrends.net/2014/02/28/americans-want-to-see-movies-with-christian-values 
 
According to a study from Lifeway Research, 56 percent of Americans agreed with the statement “I wish 
there were more movies that reflect Christian values.” This percentage was slightly higher in the South 
and Midwest (more than 60 percent) and slightly lower in the Northeast and West (just under 50 
percent). Of the 1,000 Americans surveyed, those over the age of 45 were the most likely to agree (65 
percent), followed by those ages 39 to 44 (51 percent). Those least likely to agree were young adults ages 
18 to 29 (43 percent). 

“Best  Practices  for  Multicultural  Communities”  
March 2014 
Brett C. Hoover, U.S. Catholic 
www.uscatholic.org/articles/201403/best-practices-multicultural-communities-28574 
 
In researching ethnically diverse parishes, the author determined several best practices to meet each 
group’s needs, while also building a sense of unity. 
 
1. “The majority of pastoral activity – worship, ministry, faith sharing, religious education – 

necessarily takes place in groups specific to each language and culture.” 
2. “Have a common vision of equal partnership.” 
3. “Have just and fair procedures for negotiating the use of rooms and worship spaces by the different 

groups.” 
4. “Parish leaders practice and instill empathy in parish life.” 
5. “Parish committees share power and have appropriate representation.” 
6. “In addition to parallel tracks for different groups, offer common experiences of parish life.” 
7. “Gradually grow multicultural liturgies into rich celebrations embraced by the parish.” 
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“Best  Practices  for  Charity  and  Justice”  
March 2014 
Jack Jezreel, U.S. Catholic 
www.uscatholic.org/articles/201403/best-practices-charity-and-justice-28549 
 
The American Catholic parish has been moving in the direction of organizing its members to engage in 
the needs of the world, both locally and internationally, in what has been called parish social ministry. 
Since this is just the beginning, it can be tempting to simply encourage members to simply “Do 
anything!” and emphasize the urgent necessity for work to be done. However, if it is to be done 
vibrantly and effectively, it may be beneficial to keep in mind four best practices: 
 
1. “All for one.” Social ministry is not the responsibility of just a few, but rather the entire parish. It 

must be embedded in the mission of the parish. 
2. “There’s a large body of work to be done.” There are many different needs that require different 

responses. Those working on different issues within the parish should celebrate, not diminish, the 
work of others on other issues. 

3. “Relationship, charity, justice.” The heart of charity is not simply collecting goods, but rather 
building relationships with those who are experiencing hardship. We must focus on doing charitable 
works (short-term, emergency assistance, etc.), as well as social justice activities (addressing 
structural causes of problems). 

4. “Run in packs.” Social ministry is best done in community, which allows for prayer, love and support 
while working. 

“Research:  Many  Churchgoers  Don’t  Talk  About  Faith”  
Mar. 3, 2014 
LifeWay Research 
www.lifewayresearch.com/2014/03/03/research-many-churchgoers-dont-talk-about-faith-canada/ 
 
According to LifeWay Research, there are two elements crucial to having a discipleship attitude: “being 
unashamed of Jesus Christ around nonbelievers and showing transparency among other Christians.” 
Although Canadian churchgoers say they are publically transparent about their faith and that it is well 
known by their friends and acquaintances, a recent survey of North American Protestants found that 
this did not necessarily mean that faith was a part of their daily conversations. About 48 percent agreed 
that spiritual matters did not tend to come up in daily conversations, even with other Christians, and 
only 44 percent said that they shared their doubts and struggles with other Christians. Higher scores in 
the “Unashamed” category were often correlated with frequent Bible reading, one-to-one mentorship, 
and habitual confession of sins to God. 

“Keeping  the  Chreasters”  
March 4, 2014 
Hal Seed, Ministry Today 
http://ministrytodaymag.com/index.php/ministry-outreach/evangelism/20726-keeping-the-chreasters 
 
This article looks at “Chreasters:” – those people who attend church only on Christmas and Easter. 
Although they are generally easy to reach when they are looking for a religious service to attend, 
typically on holidays, they are hard to hold onto and get them to return on a regular basis. It offers 
some suggestions to working in grace, truth and prayer to encourage more regular engagement in the 
church. 
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1. Concentrated prayer, especially in the weeks preceding Christmas and Easter, by all members of the 
church that those who choose to attend would be drawn back. 

2.  A confident invitation to receive Christ that allows for immediate action on the part of those 
responding.  

3. An immediate follow-up with someone to walk with them through the early steps of faith. 
4. A free book offered to all, those who have responded to an invitation and those who have not, to 

stir up questions about God. 
5. A volunteer 5-minute phone call within 24 hours for those who only fill out a commitment card 

with an invite to an upcoming service or event. 
6. A personal email within 24 hours sent in the mid-morning thanking them for visiting. 
7. A personal, handwritten note within 48 hours with an incentive to return soon. 
8. A reason for the unchurched to return (e.g. comedian, high-profile guest, movie showing, etc.) 

 
Some experts say that visitors will decide whether or not to return within 90 seconds, others say three 
minutes, and still others say 12 minutes. In any case, a first impression is crucial. 

“We’ve  Got  a  Discipleship  Problem”  
March 4, 2014 
Kyle Searcy, Ministry Today 
http://ministrytodaymag.com/index.php/ministry-leadership/discipleship/20739-we-ve-got-a-
discipleship-problem 
 
Although we are called to both evangelize and disciple people into a high level of mature Christian 
experience and leadership, the American church has sometimes tended to focus on the former at the 
expense of the latter. According to George Barna, “Almost every church in our country has some type of 
discipleship program or set of activities, but stunningly few churches have a church of disciples.” 
Statistics show that, when it comes to morality and lifestyle issues, there is little difference between the 
behavior (and one might assume the heart condition) of Christians and non-Christians with regards to 
divorce, pornography, racism, domestic violence, drug and alcohol abuse, and financial giving. This 
article looks at a number of ways that the church can course-correct and begin to focus more on 
discipleship. 
 
1. There is no quick fix, and anything that looks like one will likely not bring lasting change. 
2. We are all a part of the problem, but a solution can be modeled from the top. 
3. We must change the way we measure success by tracking more than salvations. 
4. We often reproduce what we celebrate, so if our culture is one that celebrates growing and mature 

disciples, this will be a priority. 
5. Discipleship is a relational process that can be done in family, mentorship and apprenticeship 

relationships. 
6. We must develop a way of determining when disciples are ready to become disciplers, a rite of 

passage that can “perpetuate growth without anyone feeling as if they have ‘arrived.’ ” 
7. “Everything draining our energy and resources that is not helping us produce healthy disciples must 

die,” and we must train our leaders to make these hard decisions. 
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“Sequels,  Selfies  and  Space:  2013  at  the  Movies”  
March 4, 2014 
Barna Group 
www.barna.org/barna-update/culture/655-sequels-selfies-and-space-2013-at-the-movies 
 
This report looks at the movie-going behavior of Americans in 2013. Many of the leading box office 
movies, including the top two, were sequels, and at least one-fifth of Americans reported having seen 
six out of the seven sequels produced in 2013. Millennials were by far the highest viewing audience for 
each of these franchise films, and they are also significantly more likely to go to the movies in general 
than any other age group, seeing an average of 4.3 movies in 2013 compared to the average of 3.3. In 
general, Evangelicals and Catholics are less apt to see movies in theaters than the national average. 
Another trend worth noting is that the year’s #1, #3 and #6 box office movies were all centered on 
female characters, and they were viewed by males and females alike. 
 
With regards to spirituality in movies, many of the year’s Best Picture nominations explored deep moral 
questions of injustice, narcissism, greed and idolatry. As movies have often been considered significant 
social influences, it is important to look at the ways in which movies change our thoughts and/or 
actions. In general, 18 percent of Americans are encouraged to think about religion/spirituality after 
watching a movie, and 3 percent were challenged to change their beliefs about Christianity as a result. 
Protestants are more likely to say that a movie has made them think seriously about 
relation/spirituality (22 percent), as are Evangelicals (17 percent). However, 9 percent of Protestants 
said that a movie has caused them to change their beliefs, whereas this was true for only 1 percent of 
Evangelicals. 
 
Since movies continue to be a major part of American’s lives, both in theaters (3.3 per year) and on 
television (19 per year), DVD and streaming (23 per year), we must be aware of the influence they can 
have, whether we are aware of it or not. As the largest theater-going audience, Millennials may have 
significant influence on the movies being produced by Hollywood, as is evidenced by the increasing 
number of “young-adult fiction” adaptations, but they are also being influenced by the more serious 
movies they watch, particularly those nominated for Best Picture. “This is an audience that remains very 
interested in what Hollywood has to say.” 

“New  ECFA  Survey  Reveals  Churches  Need  More  Strategy  to  Inspire  Biblical  
Generosity”  
March 4, 2014 
Ty Mays, Standard Newswire 
www.standardnewswire.com/news/632089059.html 
 
The first annual “Church Stewardship Survey” reveals that more than two-thirds of churches lack a 
written strategy for biblical generosity, and nearly 60 percent did not have a written philosophy for 
teaching what the Bible says about money/possessions. Though they were mostly satisfied with how 
they were able to manage their financial resources, church leaders were less satisfied by funding vision-
casting. Church leaders listed “spiritual complacency” as the greatest obstacle to increased giving, 
followed by “current economic environment” and “inadequate understanding of biblical generosity.” 
Among those churches with high levels of giving, several characteristics were found in common: 
 
1. Per attendee giving was 74 percent higher 
2. Budgets were about 10 percent below giving levels 
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3. More likely to use three giving channels (kiosk, text-based, and face-to-face) 
4. Thank you notes and calls to express appreciation and disciple givers 

“Why  Your  Company  Must  Be  Mission-Driven”  
March 6, 2014 
Chris Groscurth, Gallup Business Journal 
http://businessjournal.gallup.com/content/167633/why-company-mission-driven.aspx 
 
“Many executives don’t realize that mission is an underused asset in improving organizational 
performance and profitability, and they neglect their ultimate responsibility of aligning their brand and 
culture with their highest purpose.” Providing strategic direction helps to maximize employee 
engagement. As leaders rally their employees around a mission, they must ask themselves “what is the 
value of mission?” Gallup scientists identified five factors behind the “success-promoting, margin-
boosting benefits” of mission focus. 
 
1. Mission drives loyalty across generations. When employees of all generations understand the 

company’s purpose, they are more likely to feel that they belong, and they are more likely to stay. 
2. Mission fosters customer engagement. When employees know what their company stands for, the 

result is brand differentiation, consumer passion and brand engagement 
3. Mission involves strategic alignment. When an organization begins by answering the questions of 

what and why, the how, who, when and where become secondary. 
4. Mission brings clarity. It guides decision making and raises conviction and dedication by giving 

employees a clear sense of what matters most. 
5. Mission can be measured. Gallup’s Q12 employee engagement survey is one tool for measuring 

employees’ attitudes about their work and its connection to the greater mission. 
 
In order to maximize mission-driven leadership, Gallup encourages organizations to: 
 
1. Ask the leadership team what they get paid to do. 
2. Ask colleagues to discuss when they have seen the company’s mission in action. 
3. Coach leaders to use strengths to advance the company’s mission. 
4. Ask customers if they are aware of the company’s mission. 
5. Consider how the current business strategy might affect your mission. 
6. Evaluate strategic objectives to determine why each is a focus and how they serve the mission. 
7. Assess how their business ranks against others in the industry and what separates your employees 

and mission from others. 

“Banking  on  the  Bible”  
March 7, 2014 
Josh Rottenberg, Entertainment Weekly 
 
Although this year has seen a religious awakening of sorts in the film industry – with three films drawn 
from the Bible (Noah, Son of God, and Exodus) – the industry’s relationship with the faith community has 
still been filled with tension and distrust. Some film studios have launched faith-oriented divisions with 
modest budgets to produce Christian-friendly movies, and there have been some successful attempts to 
tap into the faith community with movies like The Chronicles of Narnia and The Blind Side. However, 
other movies have not done well, as they have often been deemed to have un-Christian content. “There 
are some areas of the Christian community where they’re thinking, ‘[Hollywood’s] just trying to make 
money off Christians.’ ” In an attempt to better engage Christians, studios have had to gain an 
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empathetic understanding of their worldview and create films that appeal authentically to Christian 
audiences. 
 
Other studios have walked a fine line in the hopes of appealing to mainstream moviegoers without 
offending believers. With more biblical movies in the works, it seems that both Hollywood and the faith 
community have recognized that this is “going to take some time, but it’s all going in the right 
direction.” 

“SXSW  Update:  How  Crowdfunding  Sites  Could  Be  Better”  
March 7, 2014 
Raymund Flandez, The Chronicle of Philanthropy 
http://philanthropy.com/article/SXSW-Update-How-Crowdfunding/145257/ 
 
By 2025, crowdfunding sites like Kickstarter and Indiegogo are projected to raise $93 billion for a 
variety of charities and causes. Charities are simultaneously embracing these fundraising sites and 
wondering what they could mean for the future of giving. For many big, established nonprofits, one 
concern is that individuals without formal ties to an organization are often the ones with the voice to 
pitch ideas of the crowdfunding sites, eliminating the chance to train volunteers and donors about the 
mission. Another worry is that charities are unable to build relationships with those who donate to 
encourage them to get more involved, although some crowdfunding sites will provide donor 
information for a price. However, the money and exposure these sites provide are often helpful, 
especially if solicitors are required to be open about their overhead charges, offer regular updates on 
fundraising progress, provide information about alternative support methods like volunteering, and 
spell out what happens if the effort does not reach its goal. 

“Study  Finds  Facebook  ‘Activists’  Do  Little  for  Causes”  
March 10, 2014 
The Chronicle of Philanthropy 
http://philanthropy.com/blogs/philanthropytoday/study-finds-facebook-activists-do-little-for-
causes/82383 
 
A recent study claiming to be the first “containing precise longitudinal data on the growth and donation 
activity of a massive online social movement” found that only .24 percent of those who followed the 
“Save Darfur Cause” page on Facebook actually contributed money, and 72 percent never recruited 
another member to join. Of the $91,000 raised by Save Darfur cause in two and a half years, most of it 
was donated through the efforts of a few “hyperactivists.” Sociologist Kevin Lewis suspects that those 
who joined the group were “generally empathetic,” but cared more about the “reputational benefits” of 
being aligned with the cause. 

“More  People  See  Charities’  Emails  After  Groups  Pare  Address  Lists”  
March 10, 2014 
Brennen Jensen, The Chronicle of Philanthropy 
http://philanthropy.com/article/Paring-Email-Lists-Ensures/145181/ 
 
Many organizations that send emails to large numbers of people who never open the messages are 
tagged as suspicious mailers by big email service providers like Gmail and Yahoo, and their messages are 
then routed to recipients’ spam folders. Some service providers, Gmail in particular, has resorted to 
“gray-listing” certain senders, delivering the emails “whenever they feel like it.” One possible solution is 
to purge email addresses. For example, UNICEF removed the addresses of those who had not opened a 
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message in the past year, cutting the list from 1.6 million to 750,000. Though this is often a difficult 
decision to make, for fear of eliminating an opportunity to make an appeal, this process has been shown 
to improve delivery, cost less to process and reach recipients more quickly. As a result of its purge, 
UNICEF went from 90 percent of its messages being sent to spam folders to a 95 percent inbox delivery 
rate. 

“Three  Digital  Life  Trends  for  2014”  
March 11, 2014 
Barna Group 
www.barna.org/barna-update/culture/657-three-digital-life-trends-for-2014 
 
Barna’s study looked at three cultural trends resulting from the widespread digitization of everyday life. 
First, digital life connects adults in life and faith, and it can also disconnect. While technology has the 
potential to increase information and social connectivity, it can also disrupt personal relationships, as 
36 percent of adults say they stop whatever they are doing to check their device when they get a 
message and 35 percent (49 percent of millennials) say that their devices separate them from others. 
Additionally, with all of their hyper connectivity, only 21 percent say that they set aside daily time to 
connect with God. Second, the millennial generation sees technological savvy as its distinguishing 
characteristic, but they also want to live lives with meaning. This is evidenced by a larger number of 
those hoping to get married (82 percent) than the general population – in spite of rising rates of 
cohabitation and delayed marriage. Finally, with greater digital availability comes a greater expectation 
in work and social life. Digital devices can make people more productive (47 percent) or can be more 
distracting (53 percent). About 55 percent of Americans said that they wished they had accomplished 
more the day before, and only about 20 percent said they actually spend 8 to 12 hours in the day being 
productive. 

“Behind  the  Numbers:  Religious  ‘Nones’  May  Not  Be  Who  You  Think  They  Are”  
March 13, 2014 
Cathy Lynn Grossman, Religion News Service 
www.religionnews.com/2014/03/13/none-atheist-christian-evangelical-pew/ 
 
Although the rise in “nones” has been widely reported, it seems that this category includes more 
unbranded believers than atheists, as well as a mix of ethnicities, making the attitudes of “nones” 
harder to pinpoint and predict. Both the Public Religion Research Institute’s and the Pew Research 
Center’s studies on the religious identities of Americans found close to three-way tie between Catholics 
(20 percent PRRI; 22 percent Pew), white evangelicals (19 percent PRRI; 18 percent Pew) and others (21 
percent “unaffiliated” PRRI; 20 percent “nones” Pew). The rest of the population is generally split 
among other subcategories of Protestants. Among the “nones” or “unaffiliated,” the 2012 American 
Values Survey found three distinct groups: atheists and agnostics (36 percent), not religious (39 
percent), and “unattached believers” (23 percent), the latter of which has been growing and is most 
likely to include racial and ethnic minorities. Although they may not be attached to a formal religious 
tradition, they may hold traditional beliefs about God and the Bible. 
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“Measuring  the  Success  of  Your  Communications  Strategy  
March 15, 2014 
The NonProfit Times 
www.thenonprofittimes.com/management-tips/measuring-the-success-of-your-communications-
strategy/ 
 
Although it can be complicated, it is important to measure metrics that tell if your communications 
strategy is helping to meet your organization’s goals and how it might be improved. The 2014 Nonprofit 
Technology Conference advised on the kinds of metrics that can be meaningfully measured: 
 
1. Activity metrics: These help to understand what is being done to implement your communications 

strategy from production and sharing of messages to follow-through. 
2. Reach metrics: These help to assess the size of your audience and whether it is the right audience for 

your messages. 
3. Engagement metrics: These help to understand the effect your messages are having on those who 

hear them and how they engage with them. 
4. Impact metrics: These help to measures shifts in behaviors and attitudes, wrongs that have been 

righted, and actions inspired by your messages. 

“The  Future  of  Prototyping  Is  Now  Live”  
Mar. 17, 2014 
David Aycan and Paolo Lorenzoni, Harvard Business Review 
http://blogs.hbr.org/2014/03/the-future-of-prototyping-is-now-live/ 
 
Prototyping has long been seen as a way to “fuel creativity, explore options, and test assumptions,” 
which can be done by rapid prototyping and piloting. Rapid prototyping produces many models to build 
a library of ideas and prove “technical feasibility,” while piloting produces technical prototypes that can 
prove “economic viability.” However, experience shows that the best approach is perhaps a combination 
of the two in which the product’s appeal can be tested in the live market without a full investment in a 
pilot program called “live prototyping.” This requires putting rough concepts out for consumers to 
engage with and provide feedback. This method is less expensive, considers the context, improves 
forecasting and provides both qualitative and quantitative feedback. However, it does not include the 
ability to gain long-term feedback, explore more options, or change with cultural norms. 

“3  Ways  to  Recognize  Bad  Stats”  
March 19, 2014 
Ed Stetzer, The Exchange, Christianity Today 
www.christianitytoday.com/edstetzer/2014/march/3-ways-to-recognize-bad-stats.html 
 
Given the desire to be wary of inaccurate, bad, or made-up statistics, the president of LifeWay Research 
gives some tips in determining whether a stat is good or bad. 
 
1. “Be wary of statistics in promotions.” Advertisers often do not hold the same standards as 

researchers, and although we want to see change happen, we do not need to make up facts to build 
support for our program or to highlight the need. 

2. “Be wary of stats that cannot be verified.” If there is no way to prove the statistic that has been 
given, there is reason to question its validity. For example, it is impossible to know the percentage 
of youth that drop out of church “never to return.” 
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3. “Be wary of stats that do not line up with reality.” Take common sense into account when analyzing 
a statistic. 

 
On the other hand, quality research is done on a good sample (random and large enough), asks a good 
question (that is not leading) and incorporates a good methodology (transparent and credible). 

“Stigma,  Discrimination  &  HIV/AIDS”  
March 20, 2014 
Emily Fetsch, Public Religion Research Institute 
http://publicreligion.org/2014/03/hiv-aids/ 
 
Stigma against people with HIV or AIDS has decreased since the disease was first recognized in 1981. 
Fewer people believe AIDS is a punishment from God for immoral sexual behavior, although the 
percentages of those who agree with this are higher among white evangelical Protestants, Hispanic 
Protestants, black Protestants and Hispanic Catholics. Still, most Americans believe that people who are 
infected in the United States are to blame due to irresponsible behavior, and most Americans believe 
that those with HIV or AIDS still face discrimination in society. 

“Fact  Sheet:  American  Catholics”  
March 21, 2014 
Public Religion Research Institute 
http://publicreligion.org/research/2013/02/fact-sheet-american-catholics-in-2013/ 
 
Although Catholics have consistently made up a fifth of the American population over the last 20 years, 
they have also experienced the following significant internal transitions, as well as others: 
 
1. They are becoming more racially and ethnically diverse. 
2. They have seen the largest net loss of adherents due to religious switching (12 percent are former 

Catholics), although that has been offset by immigration.  
3. There has been a split over whether to maintain traditional beliefs and practices (37 percent), adjust 

in light of current circumstances (37 percent), or adopt modern beliefs and practices (23 percent).  
4. With regards to public policy, 60 percent believe the Catholic Church should focus on social justice 

issues, while 31 percent say they should focus on issues like abortion. 

“Where  Inequality  is  Worst  in  the  United  States”  
March 21, 2014 
Joel Kotkin, New Geography 
www.newgeography.com/content/004229-where-inequality-is-worst-in-the-united-states 
 
University of Washington geographer Richard Morrill found that the countries biggest cities are the 
areas of the worst economic inequality in America, followed by rural stretches like Appalachia, the Rio 
Grande Valley and parts of the Southwest. Although some claim that urban areas with dense 
populations allow for a “more productive and ‘creative’ economy, as well as a better environment for 
upward mobility,” this does not necessarily seem to be the case. However, rural areas are also filled with 
poverty, thanks largely to downward mobility due to increasingly mechanized farming and industry. 
This suggests that suburban areas are actually highly middle class and contain lower rates of poverty. 
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“Charities  Predict  Increases  in  Giving  After  Strong  2013”  
March 23, 2014 
Raymund Flandez, The Chronicle of Philanthropy 
http://philanthropy.com/article/70-of-Charities-Expect-Gains/145437/ 
 
Since 2013 was the strongest year for nonprofits since the beginning of the recession, many charities 
say they are optimistic for 2014. About 70 percent expect increased donations, and 13 percent expect 
the gains to be substantial. Still, many are concerned that they will not have enough fundraisers on staff 
or be able to attract new donors. If nonprofits want to see growth in 2014, they will need to continue to 
be aggressive in fundraising. Those that have raised the most in recent years said they sought a mixture 
of high level and smaller gift donors, while also diversifying how they pursued those donations (direct 
mail, social media, email, grant proposals, etc.). 

“How  Social  Media  Can  Save  the  Church’s  Brand”  
March 25, 2014 
Brandon Cox, Ministry Today 
http://ministrytodaymag.com/index.php/ministry-life/256-social-media/20798-how-social-media-can-
save-the-church-s-brand 
 
When we define branding as “the story people are telling about a person, product or organization,” it is 
clear that Christianity, churches and we as individuals have brands. In general, the brand of Christianity 
has been hurting, but we may be able to change this if we aim “to tell the right stories and to tell them 
well” so that they receive as much attention as other stories being told. One opportunity we have to tell 
the story truly and completely and to tell it well is with social media. Christians can speak lovingly to 
one another in a public forum, they can speak about what they are for rather than always speaking in 
terms of what they are against, and they can tell stories of the visible difference that is being made in 
the world through the Gospel. 

“Americans  Divided  on  the  Importance  of  Church”  
March 25, 2014 
Barna Group 
www.barna.org/barna-update/culture/661-americans-divided-on-the-importance-of-church 
 
When asked what helps Americans grow in their faith, people responded with answers like prayer, 
family or friends, reading the Bible, and having children, but church did not make even the top-10. 
Today, 51 percent of American adults say that church attendance is “not too” or “not at all” important, 
and among those, Millennials are the least likely to value church attendance. It is perhaps more 
important to determine not how Americans view church attendance, but rather how Christians do –
especially since church attendance has declined in recent years. While regular attenders used to be 
defined by those who attended church three or more times a month, they are now defined as those who 
go once every four to six weeks. Those who still go to church say they do so in order to be closer to God 
(44 percent), to learn about God (27 percent), and to be in fellowship with other believers (22 percent), 
although the research shows that people are not actually being satisfied in those areas by their church 
attendance. This is perhaps one of the reasons why even Christians are not attending as frequently. 
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“8  Key  Takeaways  about  Social  Media  and  News”  
March 26, 2014 
Katerina Eva Matsa and Amy Mitchell, Pew Research Journalism Project 
www.journalism.org/2014/03/26/8-key-takeaways-about-social-media-and-news/ 
 
This article looks at key lessons in understanding how consumers interact with digital news today. 
 
1. “News has a place in social media – but on some sites more than others.” News is more commonly 

found on Facebook, Twitter and reddit, but less commonly on Instagram or Pinterest. 
2. “Getting ‘news’ on Facebook is an incidental experience.” People generally use Facebook for reasons 

other than news, and the news they engage with is generally from friends, not news organizations. 
3. “The range of news topics on Facebook is broad.” Entertainment news is most frequently seen, 

followed by “people and events in my community,” sports, national government/politics, crime, 
health/medicine, and local government/politics. 

4. “Engagement with the news plays a key role in the social media news experience.” 
5. “On Twitter, groups of people come together around news events they feel passionately about. But 

opinions expressed on Twitter often differ from broad public opinion.” 
6. “In the dynamic nature of conversations on Twitter, the sentiment expressed around an issue or 

event can change over time.” 
7. “Audiences for news on each social platform differ.” LinkedIn consumers are often college educated 

high earners, Twitter users tend to be younger, and Facebook users are more likely to be female. 
8. “Visitors who come to a news site through Facebook or search display have far lower engagement 

with that outlet than those who come to that news website directly.” 

“Aged  Out  of  Church”  
April 1, 2014 
Michelle Van Loon, Her.meneutics, Christianity Today 
www.christianitytoday.com/women/2014/march/aged-out-of-church.html 
 
Although we often speak of the rate at which Millennials are leaving the church, according to Barna’s 
2011 State of the Church survey, Boomers are leaving the church almost as quickly. It also found that 
over the past 20 years, the percentage of unchurched Boomers has risen 18 points to 41 percent, 
making theirs the generation that is most likely to be unchurched. As they hit the midpoint in their 
lives, many boomers began to reevaluate how they were using their time, and some made changes as a 
result. Some felt that they have outgrown their church; others simply became less committed as their 
involvement dwindled and other responsibilities increased. Others were no longer interested in 
investing into what they considered “busywork,” and still others had been burned by bad church 
experiences. Of these, many also said that their faith has actually been strengthened, but this means 
that our churches are often missing this important demographic in our attempt to make churches 
“young and cool.” 

“Burger  with  a  Side  of  Bible:  Companies  Mixing  Religion  with  Retail”  
April 1, 2014 
Clare O’Connor, Forbes 
www.forbes.com/sites/clareoconnor/2014/04/01/burger-with-a-side-of-bible-companies-mixing-
religion-with-retail/ 
 
Although we often hear about the religious founders of Hobby Lobby and Chick-fil-A, other companies 
have also incorporated their faith into their business. For example, Forever 21 prints “John 3.16” on 
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each of its shopping bags, and In-N-Out Burger prints the same on their cups, along with “Nahum 1.7” 
on their burger wrappers. Other overtly religious corporations in America include Tyson Foods, 
Marriott Hotels, Mary Kay Cosmetics, Eden Foods and Alaska Airlines. 

“Mixing  and  Matching:  Who  Practices  Multiple  Religions?”  
April 4, 2014 
Emily Fetsch, Public Religion Research Institute 
http://publicreligion.org/2014/04/mixing-and-matching-a-look-at-who-practices-multiple-religions/ 
 
A recent survey found that 16 percent of Americans currently follow teachings or practices from more 
than one religion, and as interfaith dialogue and interfaith marriages continue to grow, this number is 
likely to increase. Those who practice multiple religions are more likely to be liberal and educated. The 
highest percentage of those following multiple religions are non-Christian religious Americans (25 
percent), followed by black Protestants (19 percent), religiously unaffiliated (18 percent), Catholics (17 
percent), white mainline Protestants (10 percent) and white evangelical Protestants (7 percent). 
Interestingly, there is no real different among age groups. For some, this trend is simply indicative of 
the increasing popularity of yoga and meditation. 

“Hollywood  Bible  Films  Must  Strictly  Adhere  to  Scripture,  Demand  Majority  of  
Christians  in  New  Poll”  
April 6, 2014 
Morgan Lee, Christian Post 
www.christianpost.com/news/hollywood-bible-films-must-strictly-adhere-to-scripture-demand-
majority-of-christians-in-new-poll-117332/ 
 
A recent BibleGateway poll found that more than 60 percent of respondents wanted Hollywood 
adaptations of the Bible to “adhere strictly to the details of the original story.” While some might prefer 
that movies only include the actual words of the story, author Brett McCracken says that this is 
limiting, especially for stories with little content, and it requires that storytellers take narrative license. 
Although this can be frightening for Christians, it can also lead to higher levels of engagement with the 
actual text, as was the case with the movie Noah. 

“Americans  Losing  Religion  Due  to  Internet,  Education,  says  New  Study”  
April 6, 2014 
Anugrah Kumar, The Christian Post 
www.christianpost.com/news/americans-losing-religion-due-to-internet-education-says-new-study-
117455/ 
 
Data from the University of Chicago’s General Social Survey suggests that increased college education 
and Internet access have resulted in a significant drop in religious affiliation in the United States. This 
study suggested that decreases in religious upbringing account for about 25 percent of the decrease in 
religious affiliation, increases in Internet use account for about 20 percent, and increases in college 
graduation account for about 5 percent, leaving the remaining 50 percent relatively unexplained. 
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“Nonprofits  Will  Lose  Workers  to  Business  Unless  They  Feel  a  Sense  of  
Purpose”  
April 7, 2014 
Aaron Hurst, The Chronicle of Philanthropy 
http://philanthropy.com/article/Nonprofits-Will-Lose-Workers/145725/ 
 
Research has shown that the best ways to help ensure that employees feel a sense of purpose is to give 
them opportunities to grow, build relationships with employees and others, and create something 
greater than themselves. Oftentimes, both start-up companies and nonprofits offer this kind of 
engagement, although long-established nonprofits sometimes have a difficult time encouraging visions 
and purpose. As a result, some make the decision to leave positions in nonprofit organizations for ones 
in businesses, not because of pay, but rather because they are looking for an organization with a 
worthwhile cause for which they can play an influential role. It was something they had hoped to find in 
nonprofit work, but may have been missing. If nonprofits continue with high ambitions, learn what 
drives their employees, and train managers and human resource executives to maximize purpose for 
employees as well as consumers. 

“The  State  of  the  Bible:  6  Trends  for  2014”  
April 8, 2014 
Barna Group 
www.barna.org/barna-update/culture/664-the-state-of-the-bible-6-trends-for-2014 
 
This year’s research shows six trends in Bible engagement as described by Barna Group. 
1. “Bible skepticism is now ‘tied’ with Bible engagement.” Each group represents 19 percent of the 

population. 
2. “Despite the declines, most Americans continue to be ‘pro-Bible.’ ” Although the number is 

declining, 74 percent still believe the Bible is sacred. However, this does not necessarily mean they 
use the Bible. 

3. “Distraction and busyness continue to squeeze out the Bible.” Other factors that limit Scripture 
reading time include significant life change, becoming atheist or agnostic, going through a difficult 
experience that causes doubt, and seeing that Bible reading makes little difference. 

4. “The age of screens has come to stay in the Bible market.” The use of tablets and smartphones to 
search the Bible has increased to 35 percent, although 84 percent still prefer to read the Bible in 
print. 

5. “Increasingly, people come to the Bible for answers or comfort.” Others read the Bible to help them 
address life’s questions. 

6. “People are less likely to link moral decline with a lack of Bible reading.” People often attribute this 
decline to the declining morals in movies, music and television. 

“Online  Giving  Up  14%  to  $325  Million  in  2013,  Study  says”  
April 9, 2014 
The Chronicle of Philanthropy 
http://philanthropy.com/blogs/philanthropytoday/online-giving-up-14-to-325-million-in-2013-study-
says 
 
From 2012 to 2013, online giving to major nonprofit groups rose 14 percent. The number of gifts also 
rose 14 percent, and the average donation increased from $60 to $68. Nonprofits also saw their website 
traffic grow 16 percent; the number of Facebook fans and Twitter followers also grew significantly. 
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“The  Next  America:  Two  Dramas  in  Slow  Motion”  
April 10, 2014 
Paul Taylor, Pew Research 
www.pewresearch.org/next-america/#Two-Dramas-in-Slow-Motion 
 
This article projects some of the changes that will occur in the United States by the year 2060. The 
American population is simultaneously becoming older and majority non-white, both of which will likely 
have significant implications. With longer life spans and lower birthrates, the number of Americans 
over the age of 85 and under the age of 5 is expected to be roughly the same by the year 2060. Although 
this will mean better sustainability of resources, it will also mean economic stress in the short term, as 
more adults will require finances for retirement. At the same time, the United States is becoming more 
ethnically diverse; by 2060, it is expected to be only 43 percent white. Immigration is expected to 
continue to grow, contributing to this slow-moving change, and intermarriage and a changing 
perception of “mixed race” will also likely continue to blur racial lines. 

“Hobby  Lobby’s  Steve  Green  Launches  a  New  Project:  A  Public  School  Bible  
Curriculum”  
April 15, 2014 
David Van Biema, Religion News Service 
www.religionnews.com/2014/04/15/hobby-lobbys-steve-green-another-project-public-school-bible-
curriculum/ 
 
The Mustang, Okla., school board recently voted to adopt a Bible course developed by Hobby Lobby’s 
Steve Green. The course is designed to run for four years in the public schools, teaching the narrative, 
history and impact of the Bible. Although Mustang is expected to be a pilot in the 2014-2015 school 
year, at least 100 high schools are expected to participate in 2016, followed by thousands of schools the 
following year. Charles Haynes of the First Amendment Center said that the curriculum is “unique in its 
ambition and its scope and its use of the latest technologies.” Although there is nothing 
unconstitutional about teaching the Bible in public schools, as long as it is done objectively and part of a 
secular program, there will likely be some pushback on the program’s implementation. 
 
EDITOR’S NOTE: Since this article was published, Hobby Lobby announced that the curriculum will 
not be ready for use before January 2015. 

“Finding  a  Place:  Hispanic  Faith,  Work  and  Identity”  
April 16, 2014 
Barna: Hispanics 
http://hispanics.barna.org/finding-a-place-faith-work-and-identity/ 
 
This article summarizes some of the findings of the Barna: Hispanics study. More than half of U.S. 
Hispanics did not immigrate to, but were born in the United States. On average, Hispanic Americans 
have lived here for 25 years. The majority of Hispanic Americans are Mexican (64 percent), followed by 
Puerto Rican (10 percent), Cuban (5 percent), Spanish (3 percent), Dominican (2 percent), Salvadorian 
(2 percent) and other (14 percent). About half of those surveyed said that they spoke English “very well” 
or “pretty well,” and although more Hispanic Americans said they would prefer an English-only church 
service (32 percent) to a Spanish-only service (25 percent), bilingual services are most popular (43 
percent).  
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“When  Easter  and  Christmas  Near,  More  Americans  Search  Online  for  Church”  
April 18, 2014 
Noble Kuriakose, Fact Tank, Pew Research Center 
www.pewresearch.org/fact-tank/2014/04/18/when-easter-and-christmas-near-more-americans-search-
online-for-church/ 
 
The number of searches for “church” is highest during the Easter season than at any other time, with 
Christmastime ranking second, according to Google Trends data. On the other hand, the lowest share of 
searches occurs around Thanksgiving, and the summer months generally have low levels of interest. 
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Since Pew’s study found that the number of “nones” was growing quickly, this has been a matter of 
concern for many. However, this has often led to some untrue assumptions. For example, the term 
“none” has often been thought to be synonymous with the term atheist, and although the number of 
atheists is growing, the rate is much slower than that of “nones.” Also, it is sometimes easy to 
complicate the relationship between belief and affiliation. When a person claims to be a “none,” he or 
she is describing an identity, not necessarily an established set of beliefs, making it difficult to 
determine just what this group believes. Finally, although some think of “nones” as people who are 
actually religious, but haven’t yet found their place, even those who are considered religiously 
unaffiliated are not seeking a church or other religious group, making their future relationships with the 
church uncertain. 
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Cathy Lynn Grossman, Religion News Service 
www.religionnews.com/2014/04/24/bible-women-war-american-bible-society-pew/ 
 
According to an American Bible Society’s State of the Bible survey conducted by Barna, many Americans 
overestimate their knowledge of the Bible. Many believe that if they own it, they must know what is 
written inside it. Although 82 percent think they are at least somewhat knowledgeable about the Bible, 
43 percent cannot name the first five books of the Bible. Likewise, many were confused about the 
attitudes and behaviors addressed and encouraged in Scripture. This was especially true of “notional” 
Christians, rather than “practicing” Christians. The purpose of this survey was to give ABS ideas for 
areas where biblical illiteracy is the strongest and start to find ways to rectify that. 


