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Scripture  Engagement  
 

“Should  Christians  Read  Through  the  Entire  Bible  in  One  Year?”  
Jan. 2, 2014 
Ken Walker, Christianity Today 
www.christianitytoday.com/ct/2014/january-february/one-year-bible-reading-plan.html 
 
With 7.5 million reading plans having been completed in 2013 by YouVersion users and 
Biblegateway.com beginning to track its plans completion rates, the question of whether or not 
Christians should try to read through the Bible in a year has been raised among a variety of experts. 
Some say that assigned daily readings plans encourage holistic and sustained Bible reading, which allows 
for a deeper grasp of the narrative of Scripture. Others advocate on behalf of these plans’ ability to 
encourage readers to engage with portions of Scripture that might be otherwise skipped, thus “feeding 
us with the whole counsel of God and giving us the fullest picture of who God is.” However, some 
believe that such reading plans are too restrictive by every individual. An individual’s Bible reading must 
depend on his or her time limitations, as well as those practices that motivate readers specifically to 
engage with and apply what they are reading. 
 

“Looking  Ahead”  
Jan. 6, 2014 
Dr. Lawson Murray, Jump Into the Word, Scripture Union Canada 
http://jumpintotheword.com/2014/01/06/looking-ahead/ 
 
This article examines the recent cultural and technological trends of visualcy, relevance and mediated 
communications and the ways in which they might impact people’s engagement with the Bible. With 
regards to visualcy, it is important to note that many people think in images rather than words. 
Postmoderns need to see in order to know, so engaging this population must include “incarnational 
approaches that emphasize interactional, experiential and integrational responses to truth.” With 
relevance, we must remember that a culture of individualism, consumerism and hedonism has caused 
many people to think about the implications for themselves first. Rather than inviting someone to read 
the Bible, it is important to “extol the benefits of Bible engagement” by pointing out the role of the 
Scriptures in giving guidance for everyday life, providing an ethical framework and joining our stories 
with God’s story. Finally, in light of the increasing use of mediated communication tools such as Skype, 
Facebook and email – that serve as go-betweens – as well as the decreasing use of embodied (i.e. in the 
flesh) methods of communication, it is important to utilize both mediums effectively. We must use 
mediated communications to the full extent possible without treading into territory that lends itself 
most appropriately and effectively to embodied communications. 
  

“What  is  Scripture  Engagement?”  
Jan. 9, 2014 
Sabine Kalthoff, IFES 
http://scriptureengagement.ifesworld.org/2014/01/what-is-scripture-engagement-2/ 
 
The International Fellowship of Evangelical Students (IFES) uses the term “Scripture Engagement” to 
invite students to have a “broad and relational view” of the role of the Scriptures in everyday life. 
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According to IFES’s definition, Scripture engagement involves studying the Bible as well as loving, living 
and sharing it in response. It involves translating it into the words and deeds of life. It requires not only 
a specific time and place in which the activity takes place, but also a shift in lifestyle, a willingness to be 
changed. It helps to grow a knowledge of God and our world, but it also serves as a transformative 
encounter with God himself. “The texts of Scripture are not just objects of study, but a room in which 
we enter to meet Jesus.” Ultimately, engaging with the Scriptures is about forming a relationship, one 
in which God is the main actor. 

“Entering  into  the  Big  Story”  
Jan. 9, 2014 
Sabine Kalthoff, IFES 
http://scriptureengagement.ifesworld.org/2014/01/entering-into-the-big-story/ 
 
When we tend to turn to the same books of the Bible, mainly those that are accessible and filled with 
personal memories, we may be missing out on some aspects of God’s character and purposes. Word Up, 
a project run by a branch of IFES in New Zealand, encourages students to discover the whole Bible 
individually and with other students. Campus ministers found that most students, even those in 
leadership positions, had not read the Bible in its entirety, and they had a tendency to quote and 
understand verses out of context. The program was created by students to help students appreciate the 
big picture of God’s story and provide accountability in doing so. 
 

“Cheer  Up,  John  3:16:  The  World’s  Top  10  Bible  Verse  Searches  of  2013”  
Jan. 21, 2014 
Kate Tracy, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2014/january/cheer-up-john-316-top-10-bible-verse-searches-
bible-gateway.html 
 
This article compares the top-10 Bible searches on Bible Gateway with the top verses shared through 
YouVersion in 2013. The only verse that can be found on both lists is Joshua 1.9. Although Philippians 
4.6 and 4.13 are not among those most often shared (according to YouVersion), they did make 
YouVersion’s list of the top five most-read verses, in addition to holding spots on Bible Gateway’s list. 
One interesting difference between these two lists is Bible Gateway’s ability to track the international 
locations of those who visit the page, showing that their visitors come from 242 countries or territories. 
 

“Fall  Off  the  Bible-in-a-Year  Wagon?”  
Feb. 17, 2014 
Ken Walker, Christianity Today 
www.christianitytoday.com/ct/2014/february-web-only/read-through-bible-in-year.html 
 
Since many people resolve to begin a year-long Bible reading plan on January 1, Bible Gateway saw a 
peak in the number of plans started. However, the traffic of those plans dropped 30 percent only one 
week later, and by the end of May, less than half of those who began were still visiting the site. Although 
reading plans are sometimes considered too restrictive to allow for deep engagement, some argue that 
they help to paint a picture of the overarching message of the Scriptures, as well as the history of the 
church. Scripture Union’s Essential 100 Challenge hopes to renew personal spiritual discipline while also 



 

renewing the life of the church. By creating plans to be read in community that teach about the 
mistakes and prospects of the church, they are moving closer to reaching this goal.” 

Next  Generation  
 

“1  in  25  U.S.  teenagers  has  attempted  suicide,  study  finds”  
Jan. 10, 2014 
MSN News 
http://news.msn.com/us/1-in-25-us-teenagers-has-attempted-suicide-study-finds 
 
According to research by Harvard University, 4 percent of teenagers have made a suicide plan, 4 percent 
attempt suicide and 12 percent have thought about it. These results were based on in-person interviews 
with 6,500 U.S. teens and questionnaires filled out by their parents. The research also found that almost 
all teens who thought about or attempted suicide had a mental disorder (depression, bipolar disorder, 
ADHD) or drug or alcohol problems. More than half of them were already in treatment when they 
reported suicidal behavior. Unfortunately, since there are not yet any evidence-based treatments for 
suicide behavior, it is important for doctors to get a better understanding of which youth who think 
about suicide are actually in danger and require treatment, according to Harvard psychologist Matthew 
Nock. 
 

“  ‘Fear  of  Missing  Something’  Drives  Home  Screen  Alert  Usage”  
Jan. 22, 2014 
eMarketer 
www.emarketer.com/Article/Fear-of-Missing-Something-Drives-Home-Screen-Alert-Usage/1010546 
 
According to recent research, the “fear of missing something” (FOMS) or “fear of missing out” (FOMO) 
is one of the top trends reshaping how consumers use their smartphones. U.S. smartphone users spend 
more time looking at their phones’ lock and home screens — what they first see when awakening and 
unlocking their phones — than any other mobile activity, and most consumers pick up their phones 
nearly 100 times ear day to check for notifications. Many smartphone users utilize the notification 
settings on their phones to receive updates on everything from calls, texts, emails and social media 
posts. 
 

“Highly  Educated,  Highly  Indebted:  The  Lives  of  Today’s  27-Year-Olds,  In  
Charts”  
Jan. 25, 2014 
Jordan Weissmann, The Atlantic 
www.theatlantic.com/business/archive/2014/01/highly-educated-highly-indebted-the-lives-of-todays-
27-year-olds-in-charts/283263/ 
 
A study by the Department of Education found a number of interesting statistics about young adults 
(approximately 27 years old). Although more than 84 percent have some college education, only about 
33 percent have a bachelor’s degree or higher, and of all those who expected to earn a bachelor’s degree 
when they were asked in high school, only 34 percent went on to actually do so. About half of those 
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surveyed took out student loans, and they were more likely to be living with their parents than with 
roommates. Fewer than half were single, and although 34 percent had children, this percentage was 
higher among those with lesser levels of education. 

“Thoughts  on  the  future  of  campus  ministry”  
Jan. 26, 2014 
Karl Stevens, Daily Episcopalian 
www.episcopalcafe.com/daily/young_adults/thoughts_on_the_future_of_camp.php 
 
When direct denominational relationships between churches and nearby college campuses began to 
break down (as churches saw a decline in membership beginning in the 1960s), campus ministers and 
chaplains were utilized to serve in and sometimes create from scratch Christian communities among 
residential college students. However, recent research from the Higher Education Research Institute has 
found that only about 20 percent of students are considered “traditional” students (full-time, non-
online), and since this has been the demographic typically reached by campus ministries, a change is 
necessary. Additionally, more and more students (87.9 percent) say that their main goal in attending 
college is to find better and higher paying jobs, especially in a struggling economy. As such, they are less 
interested than former students of higher education in engaging with “great books and great thoughts,” 
including the traditions of Christianity. 
 

“Millennials  Invent  New  Religion:  No  Hell,  No  Priests,  No  Punishment”  
Jan. 29, 2014 
Candace Chellew-Hodge, Religion Dispatches Magazine, University of Southern California 
www.religiondispatches.org/archive/culture/7515/millennials_invent_new_religion__no_hell__no_pri
ests__no_punishment/ 
 
When a community college professor asked her students to “create a religion” of their own design – 
including some common elements like doctrine, dogma, symbols, music, rituals and reformers) – she 
was interested to see which elements were most often included and left out. While Eastern religious 
ideas like meditation, reincarnation and karma (with aspects of personal fulfillment) were common, 
along with Western religious pieces like pilgrimage and personal prayer, not one student included career 
clergy, regular meetings of the faithful or aspects of punishment/hell. In essence, the students had 
chosen to leave out those aspects of religion they found to be “judgmental or hypocritical,” desiring a 
more personal and private religious practice. This is consistent with a number of polls citing those 
aspects of religion that millennials seem to oppose most. 

“A  new  bivocationalism”  
Jan. 30, 2014 
Bill Leonard, ABP News 
http://abpnews.com/opinion/item/28299-a-new-bivocationalism#.Uzr-IU0x99N 
 
Many American Protestant churches are facing difficult financial realities, reducing staff, cutting 
positions from full to part time, and even sharing programs and the associated staff. As such, many 
older ministers in mentor relationships with their younger counterparts to “develop multiple 
professional options inside and outside the church” in case funds run low. Although this rising 
bivocationalism can be detrimental to congregations that use it as a last effort to keep themselves 



 

afloat, it can also provoke renewal if done realistically and creatively. This gives pastors the opportunity 
to expand their gifts and their witness, just as those “tent making” early church leaders did. 
 

“Pass  It  On”  
February 2014 
Bible Society in the UK 
www.biblesociety.org.uk/uploads/content/projects/Bible-Society-Report_030214_final_.pdf 
 
This United Kingdom survey research shows that, although parents and children alike chose Noah’s Ark, 
the Nativity, and Joseph’s Coat of Many Colors as some of their favorite stories, 20 percent to 30 
percent of those ages 8 to 15 surveyed did not recognize those as Bible stories. On the other hand, many 
incorrectly selected the stories of King Midas, Icarus and a number of Greek myths and fairytales as 
Bible stories. These statistics are symptomatic of the fact that many children indicate they have never 
read, seen or heard any of those stores. Still, those children and youth surveyed have an appetite for the 
Bible. Among those ages 8-11, 49 percent described the Bible as interesting, and 31 percent of those 
aged 12-15 felt the same. Likewise, 31 percent described the Bible as important, and 28 percent said 
they would like to read more of it. In addition, the number of children and youth reading or being read 
to in general is in decline. The Pass It On campaign attempts to rectify this situation by encouraging 
parents to read Bible stories with their children and giving them the tools to answer their questions. 

“Millennials  –  Breaking  the  Myths”  
February 2014 
The Nielsen Company 
 
“This report dispels the myths about this generation and explores what makes Millennials unique.” 
Nielsen offers this generational breakdown of the past 100+ years to give a clearer sense of just who is 
included in this population: 
� Greatest Generation (1901-1924) 
� Silent Generation (1925-1945) 
� Baby Boomers (1946-1964) 
� Generation X (1965-1976) 
� Millennials/Gen Y (1977-1995) 

o Older Millennials (ages 28-36) 
o Younger Millennials (ages 18-27) 

� Generation Z (1995-Present) 
 
Millennials are more racially and ethnically diverse than any previous generation, and they are more 
bilingual than other generations. Although they face economic hardships, they are a highly optimistic 
and creative generation, as a whole. Those who do not live with their parents are fueling an urban 
revolution, and although they are very technologically savvy, they value authenticity and the “personal 
touch,” especially when it comes to their interactions with companies. They more easily buy in to 
organizations whose branding is tied to celebrities, especially musicians, and they also focus on socially 
responsible companies, such as TOMS and Charity Water. 
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“What  Are  Younger  Americans  Doing  on  Facebook?”  
Feb. 3, 2014 
MacKenzie Babb, Public Religion Research Institute 
http://publicreligion.org/2014/02/what-are-younger-americans-doing-on-facebook/ 
 
In light of the tenth anniversary of Facebook, this research looks at the ways in which most people use 
the social media site. In addition to posting pictures of friends and family, Facebook has also become a 
medium for political engagement and education, although the level of impact this actually has appears 
to be minimal. Likewise, religious involvement on Facebook is dwindling. Only half of those aged 18 to 
29 post their religious identity on their profile, and only 13 percenthave joined a religious or spiritual 
group on Facebook. Even among the general population of Americans who attend religious services 
regularly, only 29 percent say their church has an active Facebook page or website, and 17 percent say 
their church encourages them to utilize social media to connect with one another. These numbers are 
not expected to grow, especially since younger Americans are already leaving Facebook for other social 
networking tools such as Instagram, Twitter and Snapchat. 
 

“Why  young  people  aren’t  reading  the  Bible  …  and  how  to  change  that”  
Feb. 6, 2014 
United Bible Societies 
www.unitedbiblesocieties.org/news/4988-why-young-people-arent-reading-the-bible-and-how-to-
change-that/ 
 
Research commissioned by Bible Society Australia found that 70 percent of young people born between 
1995 and 2009 never read the Bible. In many countries, this generation “doubts the authenticity and 
relevance of the Bible, struggles with its language and is baffled by its stories of strange rituals, bizarre 
laws and violence,” while also maintaining a deep interest in spirituality, ethics and social justice. In this 
context, some youth ministries have found very effective ways of “harnessing the concerns of young 
people and turning them towards the Bible.” Immerse Bible camp takes young people on a week-long 
journey through the whole Bible story, and Vetamorphus youth ministry uses a year-long discipleship 
course to get people in the habit of reading the Bible in community. 
 

Reimagining  the  Gospel  In  Relationship,  Part  2”  
Feb. 11, 2014 
Tommy Givens & Steven Argue, Fuller Youth Institute 
http://fulleryouthinstitute.org/articles/part-2-the-gospel-in-relationship 
 
“There’s a difference between cultivating a ‘salvation culture’ and a ‘Gospel culture’” in any ministry, but 
it is especially important to focus on capturing people’s imaginations with communities that practice 
the good news rather than on “getting people saved” in youth ministry today. Some ways in which we 
can move toward a gospel culture include: 
1. “Help students frame the small stories in the big story” 
2. “Encourage students to learn how to believe, not what to believe” 
3. “Remind volunteers and parents that the Gospel will make things messier, not neater” 
4. Realize we need the teenagers in our community to grow ourselves 
 



 

“It’s  A  New  Millennial:  Tuning  in  to  Generation  Y’s  Listeners”  
Feb. 11, 2014 
Newswire, The Nielsen Company 
www.nielsen.com/us/en/newswire/2014/its-a-new-millennial-tuning-in-to-generation-ys-
listeners.html 
 
In addition to being some of the most connected consumers in America, Millennials are also steady 
radio listeners. According to Nielsen’s Audio Today report, more than 65 million Millennials listen to 
the radio each week, and they spend an average of 11 hours listening during that time. Their favorites 
seem to be Country music, followed by Pop Contemporary and Rhythmic Contemporary Hit Radio. With 
so many of these young adults in the workforce, their listening happens away from home, and thus the 
afternoon – evening drive (weekdays 3 pm to 7 pm) is the most popular time for Millennials to listen to 
the radio. 
 

“Teens  feeling  stressed,  and  many  not  managing  it  well”  
Feb. 11, 2014 
Sharon Jayson, USA Today 
www.usatoday.com/story/news/nation/2014/02/11/stress-teens-psychological/5266739/ 
 
A new national survey finds that teens are increasingly stressed, especially during the school year, and 
they are seeing the negative effects in every aspect of their lives. As a result, 40 percent of teens report 
feeling irritable or angry, 36 percent say they are nervous or anxious, and 33 percent are overwhelmed, 
depressed and sad. The American Psychological Association reports that, although some level of well-
managed stress can contribute to future resiliency, many teens, as well as adults, are not coping with 
this stress in healthy ways. 
 

“Millennials:  Trust  No  One  But  Twitter”  
Feb. 16, 2014 
Peggy Drexler, Time Magazine 
http://ideas.time.com/2014/02/16/millennials-trust-no-one-but-twitter/ 
 
Although today’s millennials are wary of “The Man,” economically conservative, and less ready to trust, 
they rely increasingly on social media and each other for their information. Although it seems 
counterintuitive to trust a genre that allows anyone to say whatever they like, millennials put more 
stock in that format of communication than in anything said by government, business or religious 
institutions. They are more willing to buy into the ideas of people like themselves rather than 
corporations, so their ideas about everything from God to Congress to a brand of shampoo comes not 
from those considered to be experts, but rather from one another. Interestingly, they are actually more 
inclined to believe the words of a stranger’s Internet post than those of someone they know. 
 

“Islam,  the  American  way”  
Feb. 16, 2014 
Lee Lawrence, The Christian Science Monitor 
www.csmonitor.com/USA/Society/2014/0216/Islam-the-American-way 
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The fastest growing demographic of Muslim Americans are those between the ages of 18 and 39, 
including many who were born or have come of age in the United States and are culturally American. 
While some of these U.S.-born extremist Muslims have raised Islamophobia, the majority of Muslim 
Americans are alienated, as well. In reality, more Muslims than even Protestants or Roman Catholics 
believe that killing civilians is never justified, and a recent study found that although Muslims tend to 
be younger, less likely to divorce, and more conservative regarding beliefs about homosexuality, they 
closely mirror general other American traits and attitudes (e.g. rates of marriage, higher education, 
television watching, working women, worship attendance and faith identity in a modern society). 
Determining what the straight Islamic path in America looks like has become highly individualized. 
While the answers to life’s questions are believed to come from the Quran, some of it is subject to 
interpretation. For some, that means refusing to take out bank loans, refraining from the consumption 
of pork, altering the celebration of various American holidays, wearing a hijab or full-length jilbab, or 
refusing to drink alcohol. As the American culture changes, young Muslims are increasingly faced with 
the question “Is that Arab or is that Islam?” 
 

“Katy  Perry:  Why  Pastors’  Kids  Go  Awry”  
Feb. 18, 2014 
Dale Hudson, Ministry Today 
http://ministrytodaymag.com/index.php/ministry-life/relationships/20707-katy-perry-why-pastor-s-
kids-go-awry 
 
Like Katy Perry, many pastor’s kids (PKs) have struggled with or walked away from their faith. 
According to Barna Group, 40 percent have gone through a period of significant questioning, 33 percent 
are no longer active in a church, and 7 percent no longer consider themselves Christians. When pastors 
were asked why this might be, they suggested that it might be the result of unrealistic expectations 
placed on them (28 percent), negative church experiences (18 percent), overly busy parents (17 
percent), failure to model faith in the home (14 percent), and influence of friends/peers (9 percent). 
When asked what they had personally done best in raising their kids, they responded: maintaining a 
Bible-focused home (37 percent), spending time with/supporting them (21 percent), loving them (12 
percent), teaching good values (10 percent), and allowing them to make their own choices (9 percent). 
When asked which things they wished they had done better, they noted spending more time with them 
(42 percent), being more understanding (8 percent), and giving more Bible teaching (5 percent). Almost 
20 percent said they would not change anything and had no regrets. 

“For  Gen  Y,  Brands  Are  Our  Peers”  
Feb. 18, 2014 
Allison Arling-Giorgi, Frontline, PBS 
www.pbs.org/wgbh/pages/frontline/media/generation-like/allison-arling-giorgi-for-gen-y-brands-are-
our-peers/ 
 
In this interview, Allison Arling-Giorgi, a former youth-focused consumer researcher, talks about how 
brands need to go about reaching young people. Generation Y feels the need to express its thoughts and 
opinions on almost everything, including brands, because they like to feel that they have the ability to 
make things better. The term venture consumers has been linked to this desire to invest in brands by 
sharing ideas, and eventually financial support with those who will listen. For example, fans of the 
television show Veronica Mars who wanted to see a full-length movie sequel brought to theaters used 



 

Kickstarter to raise the funds to do so, which served to fund the movie as well as to guarantee a 
supportive audience. 
 
Although larger companies may not be able to actually incorporate the ideas of each and every potential 
customer, some have found creative ways to make them feel like their opinions are valued. Some choose 
to acknowledge a sampling of social media comments to give the impression that they are listening. And 
although Generation Y prefers authentic, straightforward marketing rather than “happy, sunny, rosy” 
advertising, they also care more about an organization’s desire to improve than about already perfect 
programming. 
 
Looking forward, those children growing up into “Generation Z” seem to be more independent, self-
reliant and self-starting than the current generation. They seem to have a more realistic view of the 
world than Generation Y, but in many ways, they are the same, and the lessons learned in this 
generation will continue to be applicable. 
 

“What  Your  Teen  Is  Really  Doing  All  Day  on  Twitter  and  Instagram”  
Feb. 18, 2014 
Evie Nagy, Fast Company 
www.fastcompany.com/3026499/most-creative-people/what-your-teen-is-really-doing-all-day-on-
twitter-and-instagram 
 
Microsoft researcher Danah Boyd found that, although adults tend to have many fears and 
misconceptions about teens’ use of social media, online networks can be a “lifeline and a safety valve for 
a generation under extreme pressure.” Social media allows for independent peer interaction, something 
which young people cannot have in person-to-person interactions due to restrictions placed on them by 
parents and other authorities. Although this might be worrisome to parents, it is important to 
remember that this type of uninhibited interaction is a normal desire for any age group. Still, Boyd does 
not suggest that parents refrain from monitoring all of their children’s social network activity but 
rather that they do so in a way that shows trust and care. 
 
With regards to Twitter usage, teenagers use fewer links than adults, as their interactions center around 
celebrities, pop culture and trending topics. Unlike adults, they are more likely to have protected 
accounts and to use it to communicate with only a small group of friends (an average of 30 followers), as 
opposed to Facebook, which allows them to speak more publically. 
 

“Not-So-Tortured  Artists:  Creativity  Breeds  Happiness”  
Feb. 18, 2014 
Tom Jacobs, Pacific Standard 
www.psmag.com/navigation/books-and-culture/forget-tortured-artist-stereotype-creativity-breeds-
happiness-74813/ 
 
Whereas the general population reports being happiest when they give away money, research shows 
that cash-strapped or cost-conscious college students are happiest when they are engaging in creative 
activities (writing, drawing, painting, sculpting, cooking, etc.). Even if the results of these endeavors are 
“frivolous, amateurish or weird,” the research shows that the creative process in general is what 
improves psychological development. 
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“Why  are  Millennials  less  religious?  It’s  not  just  because  of  gay  marriage”  
Feb. 27, 2014 
Jon Terbush, The Week 
http://theweek.com/article/index/257009/why-are-millennials-less-religious-its-not-just-because-of-
gay-marriage 
 
Although the Public Religion Research Institute’s survey results show that 31 percent of Millennials 
who leave their childhood religions say that anti-gay teachings were a factor in their decision, meaning 
that fully two-thirds of those surveyed said this had nothing to do with their choice, only 14 percent 
said it was a “very important” factor. Some other key items at play likely include the general “softening 
of religious commitment,” decline in church attendance, increase in acceptability of atheism and 
agnosticism, politicization of religion, hostility to science and perception of Christianity as hypocritical 
and judgmental. 

Global  Faith-Related  Information  

“Aiming  for  ‘Effective  Anger:’  The  Top  50  Countries  Where  It’s  Hardest  To  Be  a  
Christian”  
Jan. 8, 2014 
Katherine Burgess, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2014/january/50-countries-where-hardest-to-be-christian-
world-watch-list.html 
 
The 2014 World Watch List (WWL) from Open Doors International ranks countries based on both 
physical violence statistics and other pressures faced by Christians, as violence is not the only or most 
prevalent form of religious persecution. WWL notes that pressure on Christians has increased in 34 
countries (increasing “seriously” in Syria, Iraq, Pakistan, Sudan, Libya, Egypt, Colombia and 
Kazakhstan), decreased in five (decreasing “considerably” in Mali and Tanzania), and remained the same 
in 14. The top 10 nations where Christians faced pressure and violence were North Korea, Somalia, 
Syria, Iraq, Afghanistan, Saudi Arabia, Maldives, Pakistan, Iran and Yemen. This is the first time that a 
country in sub-Saharan Africa has ranked so highly on this list. 
 
Although it was not listed among the top persecuted countries, the Central African Republic (CAR) 
debuted on the list this year. However, if only incidences of violence (murder, rape, kidnapping, church 
burning) were assessed, CAR would be considered number 1 worldwide. 
 
According to the report, 2,123 Christians were martyred in 2013, roughly twice the number in 2012. 
This number is lower than those from other organizations in an attempt to separately address 
governmental and societal persecution. Open Doors says that its purpose in publishing the report is to 
“create effective anger,” to increase awareness and lead people to pray and act on behalf of those 
Christians being persecuted. 
 
   



 

“Who  is  a  Jew?”  
Jan. 11, 2014 
The Economist 
www.economist.com/news/international/21593507-competing-answers-increasingly-pressing-
question-who-jew 
 
This article about Rabbi Itamar Tubul, head of the department of personal status and conversions in 
Israel, describes his job of determining whether the subjects of the cases that come to him are, in fact, 
Jewish. Although the question of what makes someone a Jew appears to be a religious issue, it is also 
bound up with history, politics and culture. For Orthodox Jews, Jewishness is passed down from a 
mother to her children, or a person may convert to Judaism in accordance with the Jewish religious law. 
However, this strict view of what makes a Jew conflicts with Israel’s Law of Return, under which anyone 
who has, or whose spouse has, at least one Jewish grandparent has the right to claim citizenship. 
Clashes occur when Jews under this definition come in contact with orthodox laws. For example, when 
would-be brides and grooms intend to marry, they must both demonstrate their Jewish credentials by 
the orthodox standard or can be refused the right to marry in Israel. Today, more liberal Israelis are 
open to allowing immigrants and converts to more easily enter into the fold. Likewise, other Jewish 
rabbis, many of them American, would like to see Jewishness incorporate faith into the definition, 
something that is currently absent from almost every definition. 
 

“Human  Trafficking  and  the  Response  of  the  Global  Church”  
Jan. 13, 2014 
Abraham George, The Lausanne Movement 
http://conversation.lausanne.org/en/resources/detail/13402 
 
Human trafficking affects nearly all countries in every region in the world. Nearly 60 percent of those 
who are trafficked are done so for sexual exploitation, 36 percent are forced into labor, a number that 
has doubled since 2008. Other reasons for human trafficking include “removal of organs, begging, 
forced marriages, illegal adoptions, participation in armed combat, and the commission of petty 
crimes.” Of those trafficked, 60 percent are women and 27 percent are children, most of them girls. In 
light of the Bible’s call to “seek justice, defend the oppressed,” the church must be the prophetic voice of 
transformation in the world, keep hope that justice is possible alive, and get engaged in the work. 
 

“Media  Engagement:  A  Global  Missiological  Task”  
Jan. 13, 2014 
Lars Dahle, The Lausanne Movement 
http://conversation.lausanne.org/en/resources/detail/13401 
 
As local, global and “glocal” media messaging grow and change, the missional issues related to media 
engagement become more significant to the global church. Five central features of contemporary media 
are digitalization, democratization, fragmentation, globalization and pluralization. These illustrate the 
need to engage with the many diverse platforms for media to communicate the whole Gospel to the 
whole world in the context of a holistic biblical worldview. The Lausanne Movement’s Cape Town 
Commitment identified three major emphases for media engagement: media awareness, which 
highlights the importance of equipping people to deal with a variety of media messages in light of the 
Gospel’s truth; media presence, which looks at the ways to penetrate mainstream media with a Gospel 
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that both entertains and speaks truth; and media ministries, which brainstorms the possibilities for 
using the latest media to disciple believers. 

“Ethnodoxology’s  Time  is  Here:  How  Engaging  Local  Artists  Can  Expand  God’s  
Kingdom”  
Jan. 13, 2014 
Brian Schrag & Robin Harris, The Lausanne Movement 
http://conversation.lausanne.org/en/resources/detail/13404 
 
Ethnodoxology, “a theological and anthropological framework guiding all cultures to worship God using 
their unique artistic expressions,” has been a powerful force in the expansion of God’s kingdom. Since 
artistic communication is embedded in culture, marks its messages as important and separate from 
everyday activities, involves emotional and experiential ways of knowing, aids in memory of events, 
increases the impact of messaging, instills solidarity in performers and audience, and inspires people to 
action, some of the most important assets in global Gospel communication are local artists. Cross-
cultural workers tend to encourage either a “Bring It - Teach It” framework of cross-community 
teaching, a “Build New Bridges” framework to help artists collaborate with other communities, or a 
“Find It - Encourage It” framework (on which ethnodoxology is based) in which the advocate learns and 
enters into the local creative process to encourage continued growth. As in an example given of work 
done in the Democratic Republic of the Congo, the church can become an “engine for revitalization of 
minority arts,” encouraging artists to use their gifts within the church for God’s glory. 
 

“Religious  Hostilities  Reach  Six-Year  High”  
Jan. 14, 2014 
Pew Research Religion & Public Life Project 
www.pewforum.org/2014/01/14/religious-hostilities-reach-six-year-high/ 
 
The percentage of countries with a high or very high level of “social hostilities involving religion” came 
to a six-year high in 2012. These hostilities include abuse of religious minorities for acts perceived as 
offensive or threatening to the majority faith, violence of threat of violence to compel people to adhere 
to religious norms, and harassment of women over religious dress. The percentage of countries with a 
high or very high level of “government restrictions on religion,” however, stayed roughly the same. 
Some of the hostilities included in this category include interference with worship/religious practices, 
restrictions on public preaching, and force used against religious groups/individuals. 
 

“The  Nine  Commandments  of  Twitter”  
Jan. 22, 2014 
Tom Payne, The Guardian 
www.theguardian.com/world/2014/jan/22/twitter-nine-commandments-church-england 
 
The Church of England has adapted its teaching to the digital age by creating a list of nine Twitter 
commandments. 
1. “Don’t rush in” 
2. “Remember updates are transient, yet permanent” 
3. “You are an ambassador for the church” 
4. “Do not hide behind anonymity” 



 

5. “Think about the blurring of public/private life boundaries” 
6. “Safeguarding: communicating directly online is like meeting someone in private” 
7. “Stay within the legal framework” 
8. “Respect confidentiality” 
9. “Be mindful of your own security” 

 
The Church of England issued the commandments after observing a rise in the number of congregants 
using social media in an attempt to introduce a new way of thinking to this immediate and 
conversational mode of communication. The Church said that you should “participate online in the 
same way as you would in any other public forum. Your actions should be consistent with your work and 
Christian values and you take responsibility for the things you do, say or write.” 

“The  U.S.  Puts  ‘Moderate’  Restrictions  on  Religious  Freedom”  
Jan. 28, 2014 
Emma Green, The Atlantic 
www.theatlantic.com/national/archive/2014/01/the-us-puts-moderate-restrictions-on-religious-
freedom/283331/ 
 
Pew research has found that the United States actually places a “moderate” level of restrictions on 
religious practice when compared with other countries around the world, an increase that began in 2009 
and has continued in the following years. Although this seems like bad news for religious Americans, 
lead researcher Brian Grim notes that this might not necessarily be the case. Those countries that are 
shown to have the lowest amount of government restrictions might actually be those in which there are 
few mechanisms in place to regulate anything. On the other hand, the United States has structures in 
place to address grievances, even those between the church and society, which actually serves to provide 
protection for religious bodies. However, conflicts over tax regulations, construction projects and birth 
control provision are just some of the difficulties in the U.S. affected by this “moderate” level of 
restriction.  

“Forgive  me,  Father:  What  Catholics  really  talk  about  in  the  confession  box”  
Feb. 8, 2014 
Melanie McDonagh, The Spectator 
www.spectator.co.uk/features/9131002/forgive-me-father/ 
 
In addition to a recent rise in Mass attendance coinciding with the election of Pope Francis, the Catholic 
Church is also seeing an upturn in confessions. Westminster Cathedral has seen an increase in the 
number of penitents, many of whom are going there to make confession rather than to the parish 
priests they know. At Cambridge University, students requested a time set aside for confession, and 
according to the chaplain, “They make wonderful confessions.” Rather than coming to the priest with a 
laundry-list of sins that are repeated week after week, people are approaching confession more 
personally and with more honest conviction, confessing those sins that distress them and sometimes 
leaving out those they do not intend to change. As opposed to exhorting Catholics to go to confession 
each week, Cardinal Cormac Murphy-O’Connor, the archbishop emeritus of Westminster, thinks people 
should do so only twice a year, although he acknowledges that more frequent confession is helpful to 
some. He hopes that the Pope will hold a consistory to determine the role of confession going forward. 
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“Russians  Return  to  Religion,  But  Not  to  Church”  
Feb. 10, 2014 
Pew Research Religion & Public Life Project 
www.pewforum.org/2014/02/10/russians-return-to-religion-but-not-to-church/ 
 
Since the collapse of the Society Union two decades ago, there has been an upsurge in Orthodox 
Christianity in Russia. Between 1991 and 2008, the percentage of Russian adults identifying as 
Orthodox Christians rose from 31 percent to 72 percent. Many of these people seem to have been 
religiously unaffiliated, as there has also been a large drop in those who do not identify with any religion 
(from 61 percent to 18 percent). However, for most Russians, “the return to religion did not correspond 
with a return to church.” Only about 7 percent of Russians said they attend religious services at least 
once a month. 
 

“The  inherent  strength  of  religion  cannot  mask  the  fragility  of  Christian  belief  
in  Britain”  
Feb. 10, 2014 
Melanis McDonagh, The Spectator 
http://blogs.spectator.co.uk/melanie-mcdonagh/2014/02/the-inherent-strength-of-religion-cannot-
mask-the-fragility-of-christian-belief-in-britain/ 
 
According to Marxist literary critic Terry Eagleton, “religion has, over time, trumped all the attempted 
substitutes:” reason, nature, nationalism, and above all, culture. Perhaps the most successful candidate 
to replace religion has been the intellectual movement of postmodernism, which had “pretty well seen 
off religion prior to 9/11.” After the attacks on the World Trade Center in New York City, religion 
assumed an important role in international public life, this time not because of a rise in Christian 
thinking, but rather for the perceived importance of understanding “the God of a particularly militant 
strand of Islam.” As studies have shown, Christianity is playing less of a role in everyday life, and most 
young people do not know the stories of the Bible. While parents tend to be well disposed toward the 
Bible as a source of values, Eagleton remarks that “without the belief, you don’t get the morals and 
values.” It remains to be seen whether religion will continue to be as influential and irreplaceable as it 
has been in the past. 

“Gender-based  violence:  stop  looking  for  ‘proof’  and  put  survivors  first”  
Feb. 18, 2014 
Asha Bain, Global Development Professionals Network, The Guardian 
www.theguardian.com/global-development-professionals-network/2014/feb/18/gender-based-
violence-service-based-data 
 
In crisis situations like the current violence in Central African Republic and DRC, as well as the 2010 
Haiti earthquake, wasted time was spent “looking for ‘proof’ of violence against women and girls.” This 
resulted in lives lost, along with irreparable physical and emotional wounds. Although international 
research has shown that there is enough information to safely assume that gender-based violence is 
occurring in every state of emergency, the focus placed on searching for proof of “how bad the situation 
really is” before providing aid is still a requirement for many groups, including the United Nations, 
international donors, and non-governmental organizations. Organizations must be prepared for an 



 

emergency to ensure services can be available immediately for survivors of violence. While data can be 
useful in many ways, it is important to remember that there is a survivor behind every number who is 
waiting for help. 
 

“How  the  World’s  Top  10  Countries  Search  the  Bible  Differently”  
Feb. 21, 2014 
Kate Tracy, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2014/february/how-worlds-top-10-countries-search-bible-
gateway-verses.html 
 
In 2013, people from 92 percent of the world (or 242 countries or territories) spent more than 76 
million hours “searching, reading, studying, comparing and sharing the Bible in their own languages.” 
One-third of the sites were from outside the United States. BibleGateway.com looked at the passages 
that were most searched by country and presented the data in an infograph. Here were some of the 
findings of the study: 
� Of the 10 most populous countries, the only country that also ranked in the top 10 countries with 

regards to visitors to the site was the United States. 
� The Old Testament took up the top five searches in Nigeria and Pakistan, and 1 Corinthians 13 was 

the only New Testament passage in Bangladesh’s top 5. These countries all rank rather high on 
Open Doors’ World Watch List tracking religious hostility. 

� Those in the most populous countries frequently searched for Bible passages on “guidance,” “God,” 
“comfort,” “the word,” “hope,” “strength,” “identity,” “the beginning,” “refuge,” “mercy” and “love.” 
 

Some questions to ask and consider as a result of this study on the search for truth include: 
� If many searches in your country of interest are Old Testament searches, how are you weaving the 

Old Testament into your presentation of the Gospel? 
� Are people in your country of interest looking for the chapters you would expect? If not, what do 

the surprises tell you? How could you capitalize on something they are looking for? 
� 1 Corinthians 13 is the only chapter from any Pauline epistle that made the top five in any country. 

Are you using Pauline epistles too much in your evangelistic message or in the training of pastors?” 
� Missionaries, does your presentation of the Gospel relate more closely to the chapters listed for 

your own country than for the country where you are working? If so, how might you adjust better? 
 
How can American Bible Society utilize those passages of Scripture that are often the most sought while also 
encouraging those around the world to engage with God’s Word in its entirety? What do the most and least 
searched passages tell us about people’s current understanding of the Bible and the areas of need? As we work 
cross culturally, what might Bible search results tell us about the cultural understanding of certain passages of 
Scripture? 

“Muslim  Nation  Bans  Christians  from  Using  19  Religious  Words”  
Feb. 26, 2014 
Kate Tracy, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2014/february/muslim-nation-bans-christians-words-brunei-
malaysia-allah.html 
 
The Brunei government, following the decision to implement Shari’ah law, banned 19 Islamic words 
from use by non-Muslims. These include the Brunei words for God (Allah), Word of God (Firman Allah), 
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tradition (hadith), divine (ilahi), word of testimony (kalimah al syahadah), priest (imam), believer 
(mu’min), prayer (solat), and guardian (wali). This ban follows a raid of the Bible Society of Malaysia in 
which more than 300 Bibles were seized because they use the word Allah. 
 

U.S.  National  Faith-related  Information 

“26  of  the  Best  iPad  Apps  for  Pastors”  
January 2014 
Brandon Hilgemann, Ministry Today 
http://ministrytodaymag.com/index.php/ministry-facilities/technology/20672-26-of-the-best-ipad-
apps-for-pastors 
 
The following 26 apps are recommended for “every iPad-packing pastor:” 
 
1. Day One Journal – useful for recording God’s Word to you in quiet times and recording prayer 

requests 
2. Evernote – note-taking app to keep a database of sermons, ideas, illustrations, blog posts, etc. 
3. Penultimate- hand-written note app owned by Evernote to use during meetings 
4. Dropbox – hard drive in the cloud to be used for volunteer applications, etc. 
5. Paper – note-taking and drawing app to organize notes into different notebooks for brainstorming 
6. LogMeIn – access desktop computer from iPad 
7. 1Password – app for keeping all passwords in one secure place 
8. Downcast – podcast listener with the ability to sync to iPhone and speed up podcasts 
9. Logos Bible – research tool for Hebrew and Greek studies 
10. The Bible App – “the best Bible app without exception;” reading plans and audio versions keep you 

accountable for Bible reading 
11. Bible for Kids – interactive way for kids to learn Bible stories 
12. Feedly – RSS reader that allows you to subscribe to blog posts 
13. Planning Center – worship service and volunteer management system 
14. HootSuite – schedule social media posts from multiple sites 
15. Pages, Numbers, Keynote – three office products from Apple for writing documents, managing 

spreadsheets and creating presentations 
16. Kindle – read Amazon eBooks and save highlight notes to Evernote 
17. Presentation Clock – counts down remaining time when speaking or preaching 
18. Genius Scan – turns iPad into a scanner to go paperless (receipts, handouts, photos, etc.) 
19. GoodReader – PDF reader with the ability to crop and highlight notes 
20. Spotify – access to music library for nearly every song recorded, new and old 
21. GarageBand – record music, podcasts, or sermons 
22. iMovie – create videos for announcements, testimonies, skits, service projects, etc. 
23. 30/30 – time-management app that allows you to set a list of tasks with time allotments and a timer 
24. Clear – to-do app with gestures and sound effects to make adding and finishing tasks enjoyable 
 
 
 
   



 

“Finding  God  in  Maximum  Security  Prison”  
Jan. 3, 2014 
Jordan G. Teicher, Slate 
www.slate.com/blogs/behold/2014/01/03/serge_j_f_levy_photographs_religious_worship_in_maximu
m_security_prisons.html 
 
Photographer Serge J-F. Levy went to six maximum security prisons and one super maximum security 
prison to look at how people turned to spirituality for healing in “an environment that seemed to be 
everything but conducive to that.” His photos captured people from a diversity of religions (Muslims, 
Jews, Christians, Buddhists and Wiccans) engaging in a range of practices, both public and private. 
Overall, Levy said that religious experiences tended to bring out the softer side of inmates, and there 
was even genuine joy and contemplation on display at times. He found that there were moments when 
he had to put the camera down and simply listen to the inmates’ tragic stories. “There’s no excuse for 
the damage a felon criminal has done, but there is possibly an explanation,” wrote Levy. 
 

“From  Evaluation  to  Inspiration”  
Jan. 8, 2014 
Scott Barry Kaufman, Scientific American 
http://blogs.scientificamerican.com/beautiful-minds/2014/01/08/from-evaluation-to-inspiration/ 
 
In a culture saturated with evaluation, we are left with little time for inspiration, to explore the 
possibilities for our roles in life and see what activates us. When we are obsessed with measuring talent, 
ability and potential, it is easy to overlook the role of enabling potential. Psychologists say that 
inspiration is evoked spontaneously, transcendent of our more basic, self-serving selves, and is followed 
by action. Inspired people are open to new experiences, have a strong drive to master their work, 
succeed based on intrinsic motivation and believe in their own abilities. They view themselves as more 
creative, tend to progress further toward their goals, and report higher levels of purpose and gratitude. 
 

“Achieving  impact  takes  time”  
Jan. 9, 2014 
David L. Odom, Call & Response Blog 
www.faithandleadership.com/blog/01-07-2014/achieving-impact-takes-time 
 
“Any ministry plan that considers the needs of the constituents and funders and has secure financial 
support will almost certainly get started well,” but it takes at least five years to see how the evolving 
services are adding up. Program elements develop and face challenges in that time, allowing for a more 
accurate picture of the program’s strengths and weaknesses. It takes even longer, up to 15 years, to see 
substantial impact of organizational strategies. This presents a challenge as it can be difficult to secure 
financial support to allow for two to three years of development and five years of implementation 
before evaluating significant impact. 
 

“Are  Liberals  Too  ‘Special’  to  Go  to  Church?”  
Jan. 13, 2014 
Elizabeth Drescher, Religion Dispatches Magazine, University of Southern California 
www.religiondispatches.org/archive/atheologies/7498/are_liberals_too__special__to_go_to_church/ 
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Research done by psychologists at New York University found that “the desire to feel unique can 
undermine consensus, cohesion and mobilization” in political contexts, but this may also be true in 
religious contexts. The study looked at the degree to which participants over- or underestimated the 
similarities between their own beliefs and those of their political grouping, as well as whether they were 
motivated by a desire to feel unique or feel the same. They found that “liberals underestimated their 
similarity to other liberals” and “possess[ed] a greater dispositional desire to be unique” than moderates 
and conservatives. This also makes sense from a religious perspective, as many religiously unaffiliated 
(“Nones”) lean heavily liberal. Although many recently unaffiliated Nones maintain a number of the 
beliefs espoused by their former churches, their boredom with the church keeps them from returning. 
“Though of course further research would be required to bear this notion out, we may fairly wonder if 
the personal ‘specialness’ and ‘uniqueness’ that is often at the center of Christian formation programs is 
perhaps over-amplified in more progressive Christian traditions,” leading liberal Christians to the point 
where they no longer feel the need for community. 
 
“Not  Who  You’d  Guess:  Asians  as  Fastest-Growing  Group  
Jan. 17, 2014 
DJ Chuang, Leadership Network 
http://leadnet.org/not-who-youd-guess-asians-as-fastest-growing-group/ 
 
This podcast with DJ Chuang, former Leadership Network Director for Asian-American Churches, looks 
at the recent population growth of Asian Americans (3.8M Chinese, 3.4M Filipinos, 3.2M Indians, 1.7M 
Vietnamese, 1.7M Korean, etc.), along with the appearance of Asian-American ethnic churches (4,000 
Korean, 1,200 Chinese, 800 Asian Indian, 300 Vietnamese, etc.). He looks at the trend of a next 
generation multi-Asian English-language church with quickly growing numbers and offers advice on 
how non-Asian churches can better reach their Asian-American neighbors. 
 

“How  100  Cities  ‘Rank  and  Tank’  at  Embracing  the  Bible  (Colorado  Springs?  
No.  56)”  
Jan. 22, 2014 
Jeremy Weber & Joshua Wood, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2014/january/top-10-most-bible-minded-cities-in-america-
2014-abs-barna.html 
 
For the second time, American Bible Society and Barna Group identified America’s most “Bible-minded” 
cities based on levels of Bible reading, combined with a belief in the Bible’s accuracy. In general, an 
inverse relationship existed between population density and friendliness toward the Bible, as only three 
of those cities with populations in the millions made the top 25. The top 10 cities were: 
 
10. Knoxville, Tenn. 
9. Jackson, Miss. 
8. Little Rock, Ark. 
7. Greenville/Spartanburg, S.C. /Asheville, N.C. 
6. Charlotte, N.C. 
5. Shreveport, La. 
4. Springfield, Mo. 
3. Roanoke/Lynchburg, Va. 
2. Birmingham, Ala. 



 

1. Chattanooga, Tenn. 
 
One the other hand, the least Bible-minded cities were: 
10. Portland, Maine 
9. Burlington, Vt. 
8. Phoenix, Ariz. 
7. Hartford/New Haven, Conn. 
6. Buffalo, N.Y. 
5. Cedar Rapids, Iowa 
4. San Francisco, Calif. 
3. Boston, Mass. 
2. Albany, N.Y. 
1. Providence, R.I./New Bedford, Mass. 
 
One theory as to why certain cities “embrace the Bible” more is that 19 of the top 20 most Bible-minded 
cities host rather large Christian colleges. 
 

“Giving  Donors  Fewer  Options  Spurs  Gifts  at  a  Campaign’s  End,  Study  Finds”  
Jan. 23, 2014 
Raymund Flandez, The Chronicle of Philanthropy 
http://philanthropy.com/article/Giving-Donors-Fewer-Options/144155/ 
 
While the beginning of a fundraising campaign often finds success in offering multiple ways for 
partners to donate, in the end of a fundraising campaign, charities would be wise to offer only one way 
to give. This helps to minimize hesitation and deliberation that often comes with decision making, 
while also motivating people to make a difference and help reach a goal. For new or smaller charity 
drives, it may be beneficial to wait until they have reached 90 funding to simplify the ask, as donors 
often wait until the end to ensure that they are donating to a drive that will succeed. On the other hand, 
longtime charities may find that supporters do not like multiple options at any point, believing that a 
single pathway will be more effective. 
 

“Harvard  Bible  edX  Course  ‘Early  Christianity:  The  Letters  of  Paul’  Draws  
22,000  Students  from  180  Countries  —  and  Counting”  
Jan. 25, 2014 
Yasmine Hafiz, The Huffington Post 
www.huffingtonpost.com/2014/01/21/harvard-bible-edx-course_n_4612564.html 
 
Harvard professor Laura Nasrallah’s edX online course titled “Early Christianity: The Letters of Paul” 
saw more concentrated interaction than any other scholarly discussion of biblical studies in history. edX 
is a massive online open course (MOOC) platform founded by Harvard University and Massachusetts 
Institute of Technology in 2012 to deliver university-level course material to a global audience at no 
cost. In just the first week, 22,000 students from 180 countries registered for the course and 14,343 
accessed the software, leading to more than 22,000 posts. The course explores the content of Paul’s 
letters and their impact on today’s world. Overall, the interactions have been respectful and intelligent 
in spite of the divisive tendencies of religion and biblical studies courses. This has allowed atheists and 
Christians to converse respectfully and thoughtfully on the material. 
 



 

22   Research  Review  FY14  Q1  –  Global  Scripture  Impact  

 

“What  Makes  You  Happy?  It  Depends  on  How  Old  You  (Think)  You  Are”  
Jan. 27, 2014 
Wharton, University of Pennsylvania 
http://knowledge.wharton.upenn.edu/article/makes-happy-depends-old-think/ 
 
Wharton researchers found that age plays a key role in what makes individuals happy, particularly 
whether a person is hovering above or below the mid-30s mark. Younger people with a more extensive 
view of their future, gain happiness from extraordinary experiences (a trip around the world, trapeze 
classes, etc.), while older people with more awareness of their finite amount of time, are more likely to 
associate happiness with ordinary experiences (sharing a meal with family or friends, successful 
reorganization, etc.). 
 

“The  Problem  with  Ranking  ‘Bible-Minded’  Cities”  
Jan. 27, 2014 
S. Brent Plate, Religion Dispatches Magazine, University of Southern California 
www.religiondispatches.org/dispatches/guest_bloggers/7532/the_problem_with_ranking__bible_mind
ed__cities/ 
 
In looking at those cities considered to be the most Bible-minded, according to American Bible Society 
and Barna research, it is important to note the other characteristics of those high-ranking cities. For 
example, although Texas cities ranked high in the Bible-minded polls, Texas, along with many other 
southern states, has one of the highest incarceration rates in the world. It is also ranked highly for its 
strip clubs. Although these things might not go directly against the Bible’s teachings, the author notes 
“What I’m really concerned about is that ‘Bible-minded’ means just that: something people think about.” 
The poll describes a Bible-minded person as someone who has read the Bible in the past week and who 
agrees with its accuracy. This leaves out the important piece of action, in which the Bible’s message is 
carried out. This raises the question what would a poll that examined the role of religion in society look 
like and how it might be carried out. 
 

“The  Great  Decline:  60  years  of  religion  in  one  graph”  
Jan. 27, 2014 
Tobin Grant, Religion News Service 
http://tobingrant.religionnews.com/2014/01/27/great-decline-religion-united-states-one-graph/ 
 
Religiosity in the United States has been in a period of great decline. An algorithm based on worship 
service attendance, congregational membership, prayer and feelings toward religion shows that all have 
declined over the past 60 years. However, there has been some rise and fall in this trend. The post-war 
1950s saw a revival of religion, followed by the questioning of religious institutions in the 1960s. 
Religiosity leveled out in the 1970s, but in the past 15 years, religion has begun to decline again, this 
time much more quickly. 
   



 

“More  Bible  Stats:  Top  100  Searching  Cities  Look  Very  Different  from  Top  100  
Believing  Cities”  
Jan. 28, 2014 
Kate Tracy, Gleanings, Christianity Today 
www.christianitytoday.com/gleanings/2014/january/more-bible-stats-top-100-bible-gateway-bible-
minded-cities.html 
 
While American Bible Society’s and Barna’s survey on the most Bible-minded cities looked at both Bible 
readership and belief in the Bible’s accuracy, Bible Gateway looked only at overall Bible usage. Although 
Washington, D.C., ranked very low (No. 80) on the Bible-minded list, it ranked third on Bible Gateway’s 
usage list. On the other hand, Charleston, S.C. and Huntington, W. Va. dropped from No. 11 on the 
Bible-minded list to 72 on Bible Gateway. The top 10 cities for BibleGateway.com pageviews per 
household were: 
10. Houston, Texas 
9. San Antonio, Texas 
8. Chattanooga, Tenn. 
7. Waco/Temple/Bryan, Texas 
6. Raleigh/Durham/Fayetteville, N.C. 
5. Nashville, Tenn. 
4. Charlotte, N.C. 

3. Washington, D.C. 
2. Dallas/Fort Worth, Texas 
1. Atlanta, Ga. 
 

“Finding  a  Place  for  Market  Research  in  a  Big  Data,  Tech-enabled  World”  
Jan. 29, 2014 
Wharton, University of Pennsylvania 
http://knowledge.wharton.upenn.edu/article/finding-place-market-research-big-data-tech-enabled-
world-2/ 
 
“Has serious market research fallen out of favor? Are companies still willing to invest the kinds of 
resources in ambitious quantitative and qualitative research necessary to unearth meaningful answers?” 
The latest trend has been for companies to simply put their products on the market to see which 
receives the best response. Although this helps to determine a winner among what has already been 
created, it does not help to design the best product possible. For example, in Vizio’s creation of a 3-D 
television, big data showing public support for 3-D technology led them to market their own model. 
However, having failed to survey the public about what they would actually use, they did not account for 
the public’s dislike for having to wear glasses to watch television, a mistake that left them without a 
market audience. Although some visionaries, like Steve Jobs, have found success in telling the public 
what they should want, the majority of products and organizations will need to pay close attention to 
what customers say they need. In any case, “you cannot ignore the analytics that are available through 
tracking. But there is still nothing better than understanding the psychology of the consumer, and 
that’s harder to get.” 
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“Is  religion  losing  ground  to  sports?”  
Jan. 31, 2014 
Chris Beneke & Arthur Remillard, The Washington Post 
www.washingtonpost.com/opinions/is-religion-losing-ground-to-sports/2014/01/31/6faa4d64-82bd-
11e3-9dd4-e7278db80d86_story.html 
 
American sports fans have formed lasting bonds with their teams and those people and places that 
surround them to the point where some call their attachment “religious.” Unfortunately, while teams 
are building stronger and larger communities, churches are losing followers. This raises the question 
“Are American shifting their spiritual allegiances away from praying places and toward playing places?” 
While churches, parishes and religious schools across the country are closing, millions are being spent to 
build and refurbish stadiums. And while there is a constant battle to display religious imagery (such as 
the Ten Commandments), team logos and mascots have served to actual bolster unity. Although, 
spiritual leaders have long feared that sports would beat out religion in a fight for loyalty, religion is not 
absent from the world of sports. A number of athletes have made their religious beliefs public, many 
believe that God influences the outcomes of sporting events, and NFL teams in particular often 
participate in midfield prayer circles. In more recent years, churches and other religious organizations 
have tried to incorporate sports into their ministry. The Rev. Washington Gladded called sports a 
“means of grace” by which we can learn to live a godly life, and the YMCA incorporated gymnasiums into 
its programming. 
 

“Amazon  Plunges  Into  Christian  Publishing  With  Waterfall  Imprint”  
Feb. 2, 2014 
NPR 
www.npr.org/2014/02/02/269550408/amazon-plunges-into-christian-publishing-with-waterfall-
imprint 
Amazon has been getting into the publishing business, although until recently, it has not had a link to 
one of the “biggest slices of the publishing pie:” Christian books. With the introduction of the Waterfall 
Press imprint, Amazon will be able to publish its own Christian books, fiction and nonfiction, in 
addition to selling them on its website. 

“Nonprofits  and  Those  Who  Support  Them  Should  Talk  Openly  About  
Finances”  
Feb. 3, 2014 
Peter Kramer, The Chronicle of Philanthropy 
http://philanthropy.com/blogs/money-and-mission/nonprofits-and-those-who-fund-them-should-talk-
openly-about-finances/28181 
 
While nonprofit leaders are generally comfortable discussing program expansion with their funders, 
both individual and institutional, they are less comfortable talking about securing funding for facility 
needs, financial reserves and liquidity issues. Although programs offer the straightest line between 
money and mission, it is important to remember that infrastructure is just as crucial to the success of a 
project. In order to effectively communicate these somewhat hard topics to funders, it is important for 
nonprofit leaders to use numbers to support their “mission story” and to know their audience and what 
might be necessary and/or overwhelming. 



 

“Mississippi  Most  Religious  State,  Vermont  Least  Religious”  
Feb. 3, 2014 
Frank Newport, Gallup Well-Being 
www.gallup.com/poll/167267/mississippi-religious-vermont-least-religious-state.aspx 
 
Religiosity in the United States in 2013 remains similar to previous years. Mississippi held onto its 
position as the most religious state with 61 percent of its residents claiming to be very religious, and 
Vermont remained the least religious with 22 percent very religious. As might be expected, the most 
religious states were in the South, with the exception of Utah, and the least religious were clustered in 
New England and the West. According to Gallup, a person is very religious if they attend religious 
services almost every week and say religion is an important part of their daily life. According to this 
definition, 41 percent of Americans are considered very religious, while 29 percent are nonreligious and 
29 percent are moderately religious. 
 

“Most  Charities  Fail  at  Online  Fundraising  Basics,  says  Study”  
Feb. 4, 2014 
Raymund Flandez, The Chronicle of Philanthropy 
http://philanthropy.com/article/Most-Charities-Fail-at-Online/144401/ 
 
Some 84 percent of nonprofits have not made their donation websites easy to read on mobile devices, a 
mistake that can cost significant contributions. Researchers also found that, when visitors signed up to 
receive emails, 37 percent of organizations failed to follow up within 30 days, 56 percent did not ask for 
a donation within 90 days, and 79 percent did not send a personalized email. Additionally, the websites 
of 65 percent of nonprofits required visitors to click through three or more pages to give online. Some 
86 percent of websites did not provide compelling reasons for a donor to give today toward an urgent 
need, 73 percent did not offer donors a simple way to share the news of their donation on social media, 
and although 99 percent of organizations thanked their donors after online gifts, 63 percent failed to 
tell donors about what they could do next to continue to provide support. While online giving still 
represents less than 10 percent of all charitable gifts, this percentage is growing each year, and these are 
some steps that might be taken to bring more gifts to fruition. In fact, those organizations that gave 
donors the best online-giving experience raised 25 percent more money online than other 
organizations. 
 

“Sharing  Data  for  All  the  World  to  See  Helps  Charities  Do  Better  Work”  
Feb. 9, 2014 
Ned Breslin, The Chronicle of Philanthropy 
http://philanthropy.com/article/Sharing-Data-for-All-to-See/144557 
 
While transparency and an open communication of data can make a significant difference in the success 
of an organization, the ability to share it in a meaningful way and collect feedback are even more 
effective in strengthening the long-term impact of an organization. When those who have a stake in a 
program’s outcome are able to understand data in a meaningful way, it elicits feedback and enables 
action. Although this is common in the for-profit business world, many nonprofits have not yet caught 
on, saying that monitoring is burdensome, expensive and not their responsibility. However, with the 
growth of technology, this has become easier and less expensive and, as governments and donors 
require monitoring, they will have to move forward with data collection and sharing. “It is essential to 
look back, understand what actually has been done, learn and pivot to improve. Those who hide behind 
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excuses are operating blindly. They intervene in people’s lives, but lack the courage or conviction to 
return, learn what worked and what didn’t, and adjust for better results.” 
 

“User-generated  content:  14  ways  not  to  screw  up”  
Feb. 10, 2014 
The NonProfit Times 
www.thenonprofittimes.com/management-tips/user-generated-content-14-ways-not-to-screw-up/ 
 
Using user-generated content can be a helpful way for nonprofits to spread the word and to fundraise, 
but there are also risks involved. Here are some steps to consider in order to minimize the possibility of 
legal liability that might arise with the use of user-generated content: 
 
� Monitor social media pages in addition to setting up the necessary controls.  
� “Establish clear policies regarding appropriate content and disclaiming responsibility for user-

generated content.” 
� “Prohibit and remove inappropriate posts. 
� Understand the federal Digital Millennium Copyright Act of 1998 (DCMA) that allows immunity for 

copyright infringement. 
� Prohibit posts containing third-party trademarks without consent. 
� Learn to distinguish marketing material from user-generated material. 
� Respect privacy laws that apply to posts. 
� Remember that posts by employees can expose a nonprofit employer to liability. 
� “Remember how public posts are exactly that – public.” 
 

“Three  Trends  on  Faith,  Work  and  Calling”  
Feb. 11, 2014 
Barna Group 
www.barna.org/barna-update/culture/649-three-major-faith-and-culture-trends-for-
2014#.UytF5k0x99M 
 
Barna Group’s new research shows that 75 percent of U.S. adults say they are looking to live a more 
meaningful life, whether that meaning is found in family, career, church, side projects or elsewhere. The 
study also showed that 48 percent of Christian millennials believed God was calling them to a different 
work, but that they had not yet made the change. In general, churchgoers are “craving more direction 
and discipleship when it comes to theology of calling,” especially with regards to work. The following 
trends support the need for more Christian conversation about vocation. 
� “Millions of adults are choosing a multi-career path.” Many take up side jobs, freelancing positions, 

or entrepreneurial start-ups in their spare time. They are concerned with getting work “right” and 
making a difference in the world. 

� “Many women are realizing they really can’t have it all.” They are, on average, dissatisfied with their 
work and home balance, and they describe themselves as stressed, tired and overcommitted. 

� “Many Christians are responding to the vocational call of adoption.” Some 77 percent of Christians 
believe that Christians have a personal responsibility to adopt, and although only 5 percent carry it 
through, that is more than twice as high as the general population. 
 



 

The church must speak into these areas of life. While they have not necessarily been the cause of a 
decline in church membership or engagement, the answers that Scripture can provide must come to the 
forefront of the conversation. 
 

“Think  Your  Product  Is  Too  Boring  for  Word  of  Mouth  Marketing?  Think  
Again”  
Feb. 17, 2014 
Wharton, University of Pennsylvania 
http://knowledge.wharton.upenn.edu/article/think-product-boring-word-mouth-marketing-think/ 
 
Word-of-mouth marketing is 10 times more effective than traditional advertising, affecting choice, 
diffusion and sales. Today, it extends far beyond face-to-face communication into the realms of phone 
conversations, texts, social media sites and blogs. When making decisions, many turn to Yelp reviews, 
Facebook comments, or conversations with friends and family over traditional advertising. Research has 
shown that more interesting things may be more likely to be shared, which makes sense, but it begs the 
question of what makes something “interesting.” Those things often categorized as interesting were 
novel, exciting, surprising and they violated expectations. However, this tendency to share interesting 
information was more characteristic of online sharing than offline sharing. It is important to recognize 
the ways in which a product can be marketed in a more interesting fashion while also determining the 
best way to share that information. 
 

“A  Happy  Life  May  Not  Be  a  Meaningful  Life”  
Feb. 18, 2014 
Daisy Grewal, Scientific American 
www.scientificamerican.com/article/a-happy-life-may-not-be-a-meaningful-life/ 
 
Most people desire to be happy and to make a meaningful contribution. However, happiness and 
meaning may not always go together. Recent research suggests that, while they often overlap, they also 
diverge in surprising ways. In general, people’s happiness levels were positively correlated with their 
perception of their lives as meaningful. However, although happiness was strongly correlated with good 
health, money and seeing life as easy, pleasant and free from trouble, none of these things were 
correlated with a greater sense of meaning. On the other hand, routine tasks, giving, effort and sacrifice 
were all highly meaningful, even if they did not give a great deal of day-to-day happiness. 
 


