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Introduction 
 
Most Americans view the Bible as a holy book. It is, by far, America’s most-popular 
book, and many Americans view it as the actual Word of God. Despite all of this, only a 
minority of Americans actually read the Bible on a regular basis. With 78 percent of 
Americans claiming to be Christians and 34 percent saying that they read the Bible at 
least once a week, there is an obvious disconnect between people’s stated faith and their 
level of engagement with the Bible.  
 
It is important to note that gathering accurate information on the daily Bible reading 
habits of the U.S. population is difficult. Such research has not been an ongoing focus of 
research agencies. The methods of doing such research are also difficult because 
publically observable activities, such as church attendance, are relatively 
straightforward for data collection, but discovering the practices of an individual over a 
sustained period are considerably harder to collect. Finally, there is not a common 
definition of “habit” within the research community.  

Any campaign that focuses on Bible engagement in the United States, particularly one 
focused on the Christian community, needs to take into consideration where people 
currently stand in their interactions with and opinion of the Bible – and build upon this. 
The campaign should focus its efforts on helping people find ways to engage with the 
Scriptures, not through guilt or simply supplying them with additional Scriptures. In 
other words, the Bible engagement campaign should help encourage people to do 
something that they already want to do, namely engage with God’s Word.  
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Christianity in the United States 

Christianity is by far the most widely followed religion in the United States today, with 
a majority of Americans, approximately 78 percent (Table 1)i-vii, identifying themselves 
as Christian. With such a large percentage of the U.S. population identifying as 
Christian, the United States currently has the largest national Christian population in 
the world viii. While it may not always be appropriate to call the United States a Christian 
nation, it is clear that Christianity plays an important role in the lives of most 
Americans. The intensity of Americans’ religious beliefs stands out in contrast to many 
peer Western nations, particularly those in Europe, Australia and Canada, with regards 
to the number of Christian believers. 

Most American Christians consider themselves either Protestant or Catholic, with the 
former representing just over half of all Americans and the latter, around one quarter. 
With more than three-quarters of the adults in the United States identifying themselves 
as Christians, the total number of adult Christians in the United States today stands at 
178 million, out of a U.S. adult population of 228 million ix. 

 

Church-Attending Americans 

The challenge exists in determining the best method to identify only “true” or “highly 
committed” believers. The leading method today is to research how often someone 
attends a church or place of worship. The rationale is that if someone regularly attends 
church services, this action is tangible evidence of their level of commitment to their 
faith.  

While on the surface, the figure of 78 percent of Americans identifying themselves as 
Christian can seem encouraging for Christian leaders, many of these people are simply 
Christian in name only, or lukewarm in their faith at best. Many can be described as 
“Sunday Morning Christians,” since they attend church on Sunday mornings but lack a 

Table 1:  Faith Traditions of US Christians

ARIS Atlas Baylor CIA Gallup
Operation 

World Pew
Catholic 25.1% 21.2% 23.9% 22.0% 21.2% 23.9%
Protestant/ Other Non-Catholic Christian 50.9% 60.7% 54.6% 56.0% 56.4% 54.6%
     Protestant 51.3% 27.5% 51.3%

     Other Christian 3.3% 28.9% 3.3%

Total Percentage of US population 76.0% 81.8% 81.9% 78.5% 78.0% 77.6% 78.4%

(Not all figures add up due to rounding) 1.  American Religious Identification Survey (ARIS), 2008
2. Atlas of Global Christianity, 2009
3. Baylor Institute for Studies, 2006
4. CIA World Factbook, 2007
5. Gallup, 2009
6. Operation World, 2010
7. Pew Forum on Religion and Public Life , 2008



 

4 Scripture Engagement in the Context of Uncover the Word Summarized 0913  

demonstration of Christian practice during the week. There are even joking labels for 
many self-professed Christians, such as “Twice-a-years” or “Cheasters,” since they only 
attend church services on Christmas and Easter.  

The Gallup Organization measures church, synagogue and mosque attendance as part of 
its regular daily tracking. In early 2010x, when people were asked, “How often do you 
attend church, synagogue, or mosque?” 35 percent answered at least once a week, 
followed by 8 percent attending almost every week and 11 percent attending once a 
month. The remaining respondents chose either seldom or never. The question was 
directed at more than just Christians, but since the predominant religion in the United 
States is Christianity, it can be believed that most respondents were referring to a 
Christian church as opposed to a synagogue, mosque or other house of worship. The 
most important point to take away from this survey is that 43 percent of Americans 
attend church (or its equivalent) every week or almost every week.xi  

In a separate survey completed in 2008, Gallup directed this same question towards 
Catholic and Protestant Christians. The results found 42 percent of Catholics and 47 
percent of Protestants said they had attended church in the last seven days.xii. The 
findings of these two reports by Gallup show that more than 40 percent of Americans 
report that they attend church regularly, weekly or nearly weekly.  

Some researchers have questioned the accuracy of this method. One report, titled 
“What the polls don’t show: A closer look at U.S. church attendance,”xiii attempted to 
authenticate the accuracy of the method of self-reporting church attendance. The 
researchers selected a small city in Ohio and an additional 18 Catholic dioceses around 
the country to compare self-reported survey responses with actual counts of church 
attendance. When these two sources of information were compared, the researchers 
found that church attendance rates for Protestants and Catholics are actually 
approximately one-half of the generally accepted level found through self-reporting.  

A reason for this disparity is that survey respondents tend to over-report their church 
attendance. This over-reporting is attributed to behavior identity congruence, which the 
Center for Bible Engagement describes as the “tendency of a respondent to want to 
report what they usually do or what they would like to think they do instead of what 
actually happened.”xiv Examples of this include surveys in which people have over-
reported their voting behavior and their tithing and under-reported their deviant 
behaviors. It is believed by researchers that when asked about their recent church 
attendance, people either intentionally or unintentionally “misremember” – something 
called the “halo effect,” the consistent trend in surveys where people answer the way 
they think things should be, rather than the way they actually are.”xv Thus actual church 
attendance is not 40 percent, but instead approximately 20 percent of Americans 
regularly attend church services.  
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The research organization, Barna Group, contends that Americans are pursuing an 
increasing number of church options, with some being involved in multiple faith 
communities and alternative church services. According to the study, with these new 
and growing forms of religious expression, the terms “churched” and “unchurched” are 
no longer precise. Instead, Barna has attempted to examine people’s participation in 
these faith communities based on their engagement with them. To do this Barna has 
created five segments:xvi  

 Conventionals: 56 percent of adults attended a conventional church during the 
past month, but had not attended a house church. Their participation within a 
congregational-style local church includes attending weekend services, mid-week 
services, special events or classes. 

 Blenders: 3 percent of adults attended both a conventional church and a house 
church during the past month.  

 Homebodies: 3 percent of adults – this segment is made up of people who had not 
attended a conventional church during the past month, but had attended a house 
church meeting. 

 Intermittents: 15 percent of adults – people who fall into this category can also be 
described as “under-churched” since they have participated in a conventional church 
or a faith community within the past year, but not during the past month.  

 Unattached: 23 percent of adults – these are people who have not attended a 
conventional or an organic faith community (examples include house churches, 
simple churches and intentional communities) during the past year. Some of these 
people may use religious media but what differentiates this group is that they have 
no personal interaction with a regularly meeting faith community. About one-third 
of this segment is made up of people who have never attended a church at any time 
in their life. 

Therefore, from research that is available, it can be estimated that between 20 percent 
and 40 percent of the U.S. population attends church on any given week. This figure, in 
terms of people, means between 46 million and 91 million American adults regularly 
attend church services. It is evident from the research that not all self-professed 
Christians attend church regularly or other activities that are typically correlated with 
an active Christian faith. And, due to the halo effect described earlier, the conservative 
number of 46 million may be closer to an actual figure of regular church attendance. Yet 
the higher figure of 91 million individuals presents the possibility of an important focus 
in terms of Scripture advocacy towards engagement, since they have demonstrated a 
level of dedication to the church and are demonstrating a level of faith practice. 

This factor should be taken into consideration in identifying a target audience for 
Scripture engagement ministries. If the focus audience is American adults who attend 
church regularly, the number can be as low as 46 million, while upwards of 178 million 
American adults identify themselves as Christians. Another target audience could be the 
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132 million Americans, representing over half of the U.S. adult population, who do not 
attend church regularly, for most of these individuals view themselves as Christian even 
though their actions, in terms of church attendance, do not substantiate this. They 
could be viewed as a “warm” audience, which has a leaning towards Christ but could use 
some encouragement in their Christian walk. 

Current Levels of Scripture Engagement 

The Bible is by far the most popular book in the United States with more than 90 
percentxvii of Americans saying they own one. In fact, American families that own a Bible 
have an average of three copies, which is up slightly over the past 20 years.xviii If the goal 
of Bible engagement was simply an issue of access to a Bible, then Bible agencies could 
celebrate that their task has been accomplished. The reality, however, is that despite 
near universal Bible ownership among Americans, the challenge is not one of access, but 
true engagement with the Scriptures.  

In order to ascertain what research is currently available on the level of Scripture 
engagement in America, it is important first to define what is meant by Scripture 
engagement. As adequate research has not been done to survey a person’s intentions in 
their Bible engagement or what they received through their engagement, we need to 
rely primarily on what has been researched regarding levels of Bible reading. Therefore, 
for this paper’s purposes, the more thorough definition of Scripture engagement has 
been replaced with the broader definition: “Scripture engagement is interaction with 
the biblical text.” 

Bible Reading Data 

According to Barna, more than one-third (34 percent)ixx of Americans are considered 
devoted Bible readers, meaning that they read the Bible at least once a week outside of a 
church service or church event. This figure includes 8 percent who read it once a week, 
15 percent who read it several times a week and 11 percent who read the Bible daily. On 
the opposite end of the spectrum, 38 percent of Americans either do not read the Bible 
on their own or read it less than once a year. The remaining 27 percent read the Bible 
anywhere from once a year up to 12 times a year.xx  

On average Bible readers (defined as those reading the Bible at least three to four times 
a year) are far more likely than average to be: practicing Protestants, Evangelicals, “born 
again,” older, a weekly church attendee and have an active faith. (See Table 2)xxi Those 
coming from the Evangelical and Historically Black Church tradition report reading the 
Bible at much higher frequencies than people from other Christian faith traditions.xxii 
One-quarter to one-third of the respondents from Catholic, Mainline churches and 
Orthodox admit to never reading the Bible outside of church services.xxiii 
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In a separate survey by Gallup, women were identified as more likely to read the Bible 
either daily or weekly than men – 43 percent of women versus 29 percent of men. Older 
Americans are nearly twice as likely to read the Bible consistently as young adults; 50 
percent of Americans over age 65 versus 27 percent of Americans ages 18 to 29.xxiv 

 

Dissatisfaction with Current Levels of Scripture Engagement 

Reasons why Americans, including church-going Christians, do not read the Bible on a 
regular basis include a lack of time, a feeling that it is too boring or confusing, and that 
it is difficult to apply its teachings to their lives. Two reasons rarely cited are that the 
Bible is not important and that it has nothing valuable to teach us today. Most 
Americans see value in the Bible and yet they still do not read it.  

Many Americans find value in the Bible and would prefer reading it more often. In a 
2006 survey completed as part of the Bible Literacy Project, 85 percent of Christians 
surveyed said that “reading the Bible is very important to them.”xxv In the 2005 Fan the 
Flame study, 73 percent of respondents agreed that the “Bible contains insights and 
wisdom that can help them meet and overcome challenges they currently face in their 
lives.”xxvi In 2011, Barna found that the majority of Americans say that God speaks to 
them through the Bible and that they use it to guide their decisions.xxvii The survey 
findings are clear that people in the U.S. today give great significance to the Bible and 
find it helpful in their lives and community.  

If people find the Bible important, do they also have the desire to learn more from the 
Bible and engage with it in more depth and with increased frequency? The 2011 State of 
the Bible study asked a similar question and found that two-thirds (67 percent) of U.S. 
adults say they wish they read the Bible more.xxviii A Gallup study found that many 
Americans would like to learn more about the Bible, with 35 percent saying they are 

Above average readership Below average readership
Evangelical (96%) Currently single (46%)
Born again (77%) Caucasian (46%)
Attended church in the past week (77%) Men (45%)
Protestant, non-mainline (75%) Baby Buster, age 27-45 (45%)
African-American (71%) Reside in the West (44%)
Protestant (69%) Reside in the Northeast (37%)
Reside in the South (60%) Non-practicing Christian (36%)
Protestant, mainline (55%) Catholic (34%)
Baby Boomer, age 46-64 (53%) Unchurched (19%)
Women (52%)

* Bible readers are defined as those who read the Bible at least 3-4 times annually

Table 2: Bible Readers*
(average is 49%)
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“very interested” in deepening their understanding of the Bible and a further 40 percent 
saying that they are “somewhat interested.”xxix In the 2005 Fan the Flame study, the 
frequency with which someone reads the Bible was reviewed alongside their satisfaction 
with their current level of reading. What was found is that 27 percent of U.S. adults 
read the Bible less often than once a week and are unsatisfied with this and a further 12 
percent do not read the Bible at all and are unsatisfied with this. The combination of 
these two groups, representing 27 percent of the adult U.S. population, or 82 million 
Americans, was identified as “clearly the ripest group for targeting with a Bible 
engagement campaign.”xxx  

What It Takes to Start a Bible Movement 

The data in this report provides information on the strategic selection of a target 
audience type and size for a Bible engagement campaign. If the Bible engagement 
campaign is able to help lead a portion of the population to (or back to) regular Bible 
engagement, it could be a catalyst to change the actions of the greater Christian 
community and even more broadly the general population.  

Ideas are primarily transmitted through relationships. The Bible engagement campaign 
should be designed in a way to allow Bible advocates to work within their existing 
spheres of influence in order to advance the cause of Bible engagement. In Malcolm 
Gladwell’s book, Tipping Point, he describes the “Law of the Few,” where “the success of 
any kind of social epidemic is heavily dependent on the involvement of people with a 
particular and rare set of social gifts.”xxxi These individuals have immense influence 
within their relationships and it is through these individuals that ideas are transmitted 
into the broader community. In designing a Bible engagement campaign, it is important 
to know how many people are onboard, and also who is onboard since it is these few 
people who will form the basis of a movement within their social circles.  

Carrying that idea further is a theory called the diffusion of innovations, first presented 
by Dr. Everett Rogers in his 1962 book, Diffusion of Innovations. The theory attempts to 
explain how, why and at what rate new innovations spread within a population. Rogers 
separates users into five segments based on their propensity to adopt or to resist a 
specific innovation. He then places these five segments onto a bell curve with the one 
end being early adopters and late adopters on the opposite end. Roger’s theory is that 
each group has its own personality and should be approached in a specific manner. Now, 
the Bible is not a new innovation that is being introduced into the United States for the 
first time, but the theory can easily be applied to the digital ministry work that is being 
undertaken in the Bible engagement campaign. It is possible to find the existing usage 
of digital formats within the population and place it on a bell curve to see what stage it 
is in and what actions would be necessary to reach the majority of the potential 
audience.  
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Geoffrey A. Moore applies Roger’s ideas about the diffusion of innovations to the 
marketing of high-tech products during the start-up period in his book Crossing the 
Chasm. He points to a chasm between the visionaries (early adopters) and pragmatists 
(early majority) that needs to be crossed in order to gain any sort of widespread 
acceptance. The early adopters represent around 16 percent of the potential audience. It 
is vital to focus a lot of attention on these individuals to gain the momentum necessary 
to cross the chasm. The immediate goal for Scripture engagement through digital 
formats must be to reach at least the 16 percent who represent the early adopters.   

A helpful analogy in any movement is the Flywheel Effect. The concept is based upon 
large flywheels that take continuous heavy pushing to gain movement initially, but as 
they begin to move, they become easier to push and the momentum can be sustained. 
The opposite of the Flywheel Effect is described as the Doom Loop. “Companies [or 
movements] that fall into the Doom Loop genuinely want to effect change – but they 
lack the quiet discipline that produces the Flywheel Effect. Instead, they launch change 
programs with huge fanfare, hoping to enlist the troops. They start down one path, only 
to change direction. After years of lurching back and forth, these companies discover 
that they’ve failed to build any sustained momentum. Instead of turning the flywheel, 
they’ve fallen into a Doom Loop: Disappointing results lead to reaction without 
understanding, which leads to a new direction – a new leader, a new program – which 
leads to no momentum, which leads to disappointing results. It’s a steady, downward 
spiral.”xxxii A well-designed and implemented Bible engagement campaign will have 
realistic and achievable goals, long-term planning and sustained efforts that will lead to 
incremental changes within the population. 



 

10 Scripture Engagement in the Context of Uncover the Word Summarized 0913  

References 

Adherents.com. Top 10 Largest National Christian Populations. Retrieved June 1, 2011 from 
http://www.adherents.com/largecom/com_christian.html 

The Barna Group. (2011). The State of the Bible, 2011: A Study of U.S. Adults. 

The Barna Group. (July 7, 2008). Americans Identify What They Consider "Holy" Books. Retrieved June 1, 
2011, from http://www.barna.org/barna-update/article/12-faithspirituality/31-americans-
identify-what-they-consider-qholyq-books 

The Barna Group. (March 3, 2008). New Statistic on Church Attendance and Avoidance. Retrieved June 1, 
2011, from http://www.barna.org/barna-update/article/18-congregations/45-new-statistics-on-
church-attendance-and-avoidance 

The Barna Group. (May 21, 2007). Barna’s Annual Tracking Study Shows Americans Stay Spiritually Active, 
But Biblical Views Wane. Retrieved June 1, 2011, from http://www.barna.org/congregations-
articles/103-barnas-annual-tracking-study-shows-americans-stay-spiritually-active-but-biblical-
views-wane 

Baylor Institute for Studies of Religion. (Sept 2006). American Piety in the 21st Century: New Insights to the 
Depth and Complexity of Religion in the US. Retrieved June 1, 2011, from 
http://www.baylor.edu/content/services/document.php/33304.pdf 

Center for Bible Engagement. Challenges. Retrieved June 1, 2011 from, 
http://www.centerforbibleengagement.org/images/stories/pdf/challenge.pdf 

Central Intelligence Agency. The World Factbook. Retrieved June 1, 2011, from 
https://www.cia.gov/library/publications/the-world-factbook/geos/us.html 

Collins, Jim. (Oct 2001). Good to Great. Retrieved June 1, 2011, from 
http://www.jimcollins.com/article_topics/articles/good-to-great.html 

Fryling, Kyle. (Nov 2010). An Overview of Bible Engagement Research in North America. Wayne, Pa.: Global 
Scripture Impact 

Gallup, Alec; Simmons, Wendy W. (Oct 20, 2000). Six in Ten Americans Read Bible at Least Occasionally. 
Gallup. Retrieved June 1, 2011, from http://www.gallup.com/poll/2416/six-ten-americans-read-
bible-least-occasionally.aspx 

Gladwell, Malcolm. (2002) The Tipping Point: How Little Things Can Make a Big Difference. New York: Little, 
Brown, and Company. 

Hadaway, C. Kirk; Marler, Penny Long; Chaves, Mark. (Dec 1993). What the polls don’t show: A closer look at 
U.S. church attendance. American Sociological Review. Retrieved June 1, 2011 from, 
http://www.stat.columbia.edu/~gelman/stuff_for_blog/church0.pdf 

Kroll, Woodrow. (2007). Taking back the good book: How America forgot the Bible and why it matters. 
Wheaton: Crossway Books.  



 

11 Scripture Engagement in the Context of Uncover the Word Summarized 0913  

Lee, Mike. (June 9, 2007). Book Summary: Crossing the Chasm. Retrieved June 7, 2011, from 
http://bizthoughts.mikelee.org/book-summary-crossing-the-chasm.html 

MacIvor-Andersen, Kathryn. (Nov 2010). Mobilizing the Church in a Scripture Engagement Movement. 
Wayne: Global Scripture Impact 

Mandryk, Jason. (2010) Operation World. Colorado Springs, Colo.: Biblica. 

National Religion Survey. (April 2002). National Religion Survey. Retrieved June 1, 2011, from 
http://www.pbs.org/wnet/religionandethics/pdfs/banner6.pdf 

Newport, Frank. (Dec 24, 2009). This Christmas, 78% of Americans Identify as Christian. Gallup. Retrieved 
June 1, 2011, from http://www.gallup.com/poll/124793/this-christmas-78-americans-identify-
christian.aspx 

Newport, Frank. (June 25, 2010). Americans’ Church Attendance Inches Up in 2010. Gallup. Retrieved June 
1, 2011, from http://www.gallup.com/poll/141044/americans-church-attendance-inches-
2010.aspx 

Newport, Frank. (May 22, 2006). Twenty-Eight Percent Believe Bible is Actual Word of God. Gallup. 
Retrieved June 1, 2011, from http://www.gallup.com/poll/22885/twentyeight-percent-believe-
bible-actual-word-god.aspx 

Opie, Stephen. (Jan 2010). Scripture Engagement with an Emerging Generation: Theories and Themes 
Emerging from the Worldwide Scripture Engagement Consultation in Malaysia. 

Personal communication with Chris Thyberg of Global Scripture Ministries for American Bible Society. 
May 3, 2011 

The Pew Forum on Religion and Public Life. (Feb 2008). U.S. Religious Landscape Survey. Retrieved June 1, 
2011, from http://religions.pewforum.org/reports 

Reuters. (April 8, 2008). Poll: Bible is America’s favorite book. Retrieved June 1, 2011, from 
http://www.reuters.com/article/2008/04/08/us-reading-survey-idUSN0835916320080408 

Robinson, Les. (Jan 2009). A Summary of Diffusion of Innovations. Retrieved June 1, 2011, from 
http://www.enablingchange.com.au/Summary_Diffusion_Theory.pdf 

Robison, Jennifer. (June 18, 2002). The Word on Bible-Buying. Gallup. Retrieved June 1, 2011, from 
http://www.gallup.com/poll/6217/word-biblebuying.aspx 

Ross, Kenneth R.; Todd M. Johnson. (2009). Atlas of Global Christianity 1910 - 2010. Edinburgh: 
Edinburgh University 

Saad, Lydia. (April 9, 2009). Churchgoing Among U.S. Catholics Slides to Tie Protestants. Gallup. Retrieved 
June 1, 2011, from http://www.gallup.com/poll/117382/church-going-among-catholics-slides-
tie-protestants.aspx 

Scott Thumma and Dave Travis. (2007) Beyond Megachurch Myths. San Francisco: Jossey-Bass.  



 

12 Scripture Engagement in the Context of Uncover the Word Summarized 0913  

Scripture Union and American Bible Society. (July 14, 2005). Fan the Flame: A National Bible Advocacy and 
Engagement Initiative Phase I – Research Paper.  

Stetzer, Ed; Rainer, Thom S. (2010) Transformational church: creating a new scorecard for congregations. 
B&H Publishing Group.  

Trinity College. (March 2008). American Religious Identification Survey. Retrieved June 1, 2011, from 
http://www.americanreligionsurvey-aris.org/reports/ARIS_Report_2008.pdf 

U.S. Census Bureau. (2011). Self-Described Religious Identification of Adult Population: 1990 to 2008. 
Statistical Abstract of the United States. Retrieved June 1, 2011, from 
http://www.census.gov/compendia/statab/2011/tables/11s0075.pdf 



 

13 Scripture Engagement in the Context of Uncover the Word Summarized 0913  

End Notes                                                         i Trinity College. (March 2008). American Religious Identification Survey. Retrieved June 1, 2011, from 
http://www.americanreligionsurvey-aris.org/reports/ARIS_Report_2008.pdf, p. 1 
 
ii Ross, Kenneth R.; Todd M. Johnson. (2009). Atlas of Global Christianity 1910 - 2010. Edinburgh: 

Edinburgh University, p. 192 
 
iii Baylor Institute for Studies of Religion. (Sept 2006). American Piety in the 21st Century: New Insights to 

the Depth and Complexity of Religion in the US. Retrieved June 1, 2011, from 
http://www.baylor.edu/content/services/document.php/33304.pdf, p.10 

 
iv Central Intelligence Agency. The World Factbook. Retrieved June 1, 2011, from 

https://www.cia.gov/library/publications/the-world-factbook/geos/us.html 
 
v Newport, Frank. (Dec 24, 2009). This Christmas, 78% of Americans Identify as Christian. Gallup. Retrieved 

June 1, 2011, from http://www.gallup.com/poll/124793/this-christmas-78-americans-identify-
christian.aspx 

 
vi Mandryk, Jason. (2010) Operation World. Colorado Springs, Colo.: Biblica. p. 862 
 
vii The Pew Forum on Religion and Public Life. (2008). U.S. Religious Landscape Survey. Retrieved  

June 1, 2011, from http://religions.pewforum.org/affiliations 
 
viii Adherents.com. Top 10 Largest National Christian Populations. Retrieved June 1, 2011 from  

http://www.adherents.com/largecom/com_christian.html 
 
ix U.S. Census Bureau. (2011). Self-Described Religious Identification of Adult Population: 1990 to  

2008. Statistical Abstract of the United States. Retrieved June 1, 2011, from 
 http://www.census.gov/compendia/statab/2011/tables/11s0075.pdf 

 
x Newport, Frank. (June 25, 2010). Americans’ Church Attendance Inches Up in 2010. Gallup.  

Retrieved June 1, 2011, from http://www.gallup.com/poll/141044/americans-church-
attendance-inches-2010.aspx 

 
xi Ibid 
 
xii Saad, Lydia. (April 9, 2009). Churchgoing Among U.S. Catholics Slides to Tie Protestants. Gallup.  

Retrieved June 1, 2011, from http://www.gallup.com/poll/117382/church-going-among-
catholics-slides-tie-protestants.aspx 

 
xiii Hadaway, C Kirk; Marler, Penny Long; Chaves, Mark. (Dec 1993). What the polls don’t show: A  

closer look at U.S. church attendance. American Sociological Review. Retrieved June 1, 2011  
from, http://www.stat.columbia.edu/~gelman/stuff_for_blog/church0.pdf 

 
xiv Center for Bible Engagement. Challenges. Retrieved June 1, 2011 from,  

http://www.centerforbibleengagement.org/images/stories/pdf/challenge.pdf 
 
xv Stetzer, Ed; Rainer, Thom S. (2010) Transformational church: creating a new scorecard for congregations. 

B&H Publishing Group. p. 163 
 
xvi The Barna Group. (March 3, 2008). New Statistic on Church Attendance and Avoidance. Retrieved  



 

14 Scripture Engagement in the Context of Uncover the Word Summarized 0913  

                                                                                                                                                                     
June 1, 2011, from http://www.barna.org/barna-update/article/18-congregations/45- 
new-statistics-on-church-attendance-and-avoidance 

 
xvii Robison, Jennifer. (June 18, 2002). The Word on Bible-Buying. Gallup. Retrieved June 1, 2011,  

from http://www.gallup.com/poll/6217/word-biblebuying.aspx 
 
xviii The Barna Group. (2011). The State of the Bible, 2011: A Study of U.S. Adults. p. 13 
 
ixx The Barna Group. 2011, p. 15 
 
xx Ibid 
 
xxi The Barna Group. 2011, p. 16 
 
xxii Pew Forum on Religion and Public Life. (Feb 2008). U.S. Religious Landscape Survey. Retrieved  

June 1, 2011, from http://religions.pewforum.org/reports p. 182 
 
xxiii Ibid 
 
xxiv Gallup, Alec; Simmons, Wendy W. (Oct 20, 2000). Six in Ten Americans Read Bible at Least  

Occasionally. Gallup. Retrieved June 1, 2011, from http://www.gallup.com/poll/2416/six-ten-
americans-read-bible-least-occasionally.aspx 

 
xxv Kroll, Woodrow. (2007). Taking back the good book: How America forgot the Bible and why it matters.  

Wheaton: Crossway Books. p. 26 
 
xxvi Scripture Union and American Bible Society. (July 14, 2005). Fan the Flame: A National Bible  

Advocacy and Engagement Initiative Phase I – Research Paper. p. 17 
 
xxvii The Barna Group. 2011, p. 9 
 
xxviii Ibid, p. 18 and 49 
 
xxix Gallup, Alec; Simmons, Wendy W. 
 
xxx Ibid, p. 17-18 
 
xxxi Gladwell, Malcolm. (2002) The Tipping Point: How Little Things Can Make a Big Difference. New  

York: Little, Brown, and Company. p. 33 
 
xxxii Collins, Jim. Oct 2001 


